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This paper provides the detailed overview regarding concept of plastic money. The concept came into ferce with the exponential growth in the field of technology. It is
considered as one of the most innovative concept and convenient mode for the payment of goods and services. Before the advent of plastic money, large number of
financial transactions was carried on with money. But today is the era of smart cards which has revolutionized the imagination of common man. Economists also
advocate using this concept due to its feasibility and multiplicity of advantages. With the introduction of E-Banking due to imprevement in technology, the role of money
got completely changed in contrast to early stages of human life. Thus, Plastic meney also known as polymer meney is a generic term which includes debit cards, credit
cards, ATM and smart cards. The growth of plastic money in India gained popularity in last few years. The arrival of malls, multiplexes, online shopping stores and

shopping complexes have contributed a lot to the growth of plastic money.

This paper focuses on how the term came into existence, what are its types, will it be helpful for a common man or not and what is its future scenario in terms of
conclusion. An attempt has been made to studv the chanaina attitude of consumers towards olastic menev. The methodoloav that will be adooted to carrv on the
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“Mall Culture- Shift in Retail Sector”
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Abstract:

As consumer is the King of marker, providing
valtie 1o them has become challenge for rewatlers
Cansumers now have a betier choice of merchandise
avatlable. They have access to large amount of
information s as 1o arrive their purchase decision.
Therefore comperition for cusiomers has been flerce.
Customers want ‘value” ot only in terms of price,
ambience, and quality, Information but alio i
seleciion, comvenience, service and enieriainment.
The profitability of the rewailer is based on judicious
use of ity resources such as lmentory, space and
peopie. People are the major source of retatler and
thergfore are ambassadors of the store The role of
manifacturers  are  geweraily  confined  fo
concentraring on the marker shave but the verailers
play a major rele tha is providing valne fo
cusiomers, Mall culture in India has grewn with an
incredible pace. Just a few years back, people had o
make a choice among shopping, movies, or hanging
ot on a holiday but mow consumers want a berter
shopping expericnce and this demand gave rise 1o the
emergence of skopping malls in India.

This paper gives the detatled averview regarding the
emergence of retall secior iu India. An amemp has
been made i study rhe awareness of fndian
consumers regarding mall cultwre and how i
emerged in fudian market and why peopie thought of
investing in malls vather than in the hasic marker.

Key Words:Reiail, compeiition, Malls, Super-
erriets, information, vaie

L INTRODUCTION

A Retail Sector Qverview
The Retail Industey is the sector of cconomy
consisting  of Individusls, stores. commercial
complexes, agencies, companies and organisations
that are direetly involved in selling the final peoducts
o the ulimate comsumers. There are various
challenges that Indian retailing has o fce such as
real estate isues. capital  availability, legal
framework, human resources, and supply chain
and in the

supply chain result in limited assorments and
increased the cost of sourcing. The high cost of real
estate owing to constrained supply is also a major
Factor inhibiting the growth of large storcs. New rules
are required 1o enable reail stores 1o operate every
day with longer hours and wiilization of past time

differeat states remain o substantial hindrance to the
growth of retail sector.

Despite of all these challenges, Indian retail
has bright prospects, peopelled by the fast life style
changes taking place in the Indian houschold. Over
the minetics, middle and high income population has
grown at a rapid pace of over 10 percent per annum,
even as the large low income base has shusk. The
changing identiffes of Indian woren and the structure
of family is deiving the demand for convenience.
Customers are demanding bener store ambience and
thus are looking for solution providers and extemal
uarantors of quality and usability. The Indian
comsumer i ncreasingly focussing on value,
convenience, variety and betier shopping experience
The increase in quality, varicty, and availability of
products as well as an increase in spending power has.
resulted in consumers increasingly using super
markets and hyper markets for their personal
shopping.  Malls thar offer shopping  with
entertainment are springing up In many perts of the
country.

Presently, India allows 100 percent forcign
dircct investment (FDI} in companies carrying out
wholesale trade butprobibits the same i retail
However there is a buzz that the Indian goverment is
considering liberalizing its rules on FDI in multi-
brand retail. A number of incenationsl retailers have,
therefore, chosen 1o come in with cash and carry
stores- the significant players being — Wal-Mar,
Tesco and Metre. The Indian retail industey & now
beginning o evolve in line with the transformation.
that has swept other large cconomics. I wiinesses
tremendous growth with the changing demographics
and an improvement in quality of Efe of urban
peaple The growing affluence of India’s consuming,
class . the emergence of new breed of entreprencirs
and & flocd of imported products in the food and
procery space . has driven the curreat retail boom in
domestic scetae. The retail seetor of India contributes
about 22 percent to national GDP and coploys &
massive workforce of it aftet spriculiure secor.

1L EVOLUTION OF INDIAN RETAIL
INDUSTRY

»  Baner system was known as the fiest form of
Reiail

il
» Followed by Kiriana stores and Mom and
Pop stores.

Finally manufacturing era neeessitated the
wmall stoees and csnecially the danes.

i

Studies { SSRG - LIEMS | - Volume 4 Iome 3 Morch 2017

International Research Journal of Management and Commerce
Vol. 4, Issue 5, May 2017 Impact Factor- 5.564
ISSN: (2348-9766)

© iated Asia ion (AARF)
Website: asiabmail - gditor( aarfasia , editoraarfia gmail com

“DIGITALISATION - A WAY TO UNDERSTAND DIGITAL
CONSUMER"

NEETI HOODA
Research Scholar, Department of commerce, MDU, Rohtak

ABSTRACT

In an age where technology has influenced every sphere of our life, marketing has not been
lagging left behind. There is a revolution in the way people like 1o shop today and this has
been brought abour by the iremendous development of IT sector. Internet has made it very
casy to access information and communicate acrass the globe. With more and more people
having access to internel, online-marketing has mushroamed in the past couple of years and
has entered practically every household where oite o more member are surfiig on net on
regular basis. Marketing has eniered into ather service sectors such as insurance, travel and
tourism NGO's, hospitals ete. AU types of products from children 1o old are casily accessible
24°7. The lifestyle of peaple s so busy that they are unable ta go i the crow markets every
time for shopping. That is why they prefer to do online shopping as good are provided to
their door steps which provide them & greater satisjaction and no doubt it is cost effective

way of doug shopping also.

Companies such as Google and Bing wses e-marketing to connect their customers with the
best user experience. The internet provides opportunities and chailenges for the four P's of
marketingiproduct, price, place promotion) by being an unpredictable distribution channel, a
powerful marketing communication and promoiion 10ol, an effective marketing research 1ol
and an efficient 100l for segmenting and targeting consumers Today peaple spend a lot of
time an the internet. In ddition lo this many consumers feel comfortable purchasing online
and value's the internet capacity for providing information about different products and

service. This paper examines the key consumer behaviour regarding online /digital
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Effects of Terrorism on Tourism lndustry: A Case Study of Jalpur

Kumar Ashusosh’

Absiract

Tourism can be defimed as the science, art and busingss of atiracting visitors, transporting them,
accommodating them and courleously catering to their needs and wants. Tourism business i facmg
sume changes these days. Mass tourism, for example, even if o keeps afiracting a great amount of
people and penerating important revenues, is not the most attrctive kind of lourism anymare. Factors
such as decrease of working time, urhanization and development of communication means give the
opportumity for ather kinds of tourism to develop. People commg from the cities want to escape from
their stressing daily life and o enjoy during their bolidays a peaceful, safe and good quality
emvroament. Travel and tourism have been important social activity of human beings from time
immemsrizl. The urge to explore new places withn one’s own coustry or outside and seek a change
of environment & experience has been expenenced from ancient times. Tourism is one of the world's
mast rapidly growing mdustries. Much of its growth is due to higher disposable mcomes, increased
Jeisure time and falling costs of travel. As airparts become more enjoyable places to pass trough, as
travel agency services become increasimghy automated, and as tounsts find it easier to get mibrmation
on places they want to visit, \ouresm grows. The intermet has fuelled the growth of the travel indusiry
by providing an line booking facilities.

It is also crucial for people 1o travel o safe places before fmalizing travel plans. With massnve
information resources, the intemet allows tourists to analyze hotels, check weather forecasts, read up
on local food and even talk to other tourisis around the workl ahout their travel experiences for 3
chosen destination and also the safety standards of destination. Tounsm & ane af the work's most
rapidly growing industries. Much of its growth is due to higher disposable meomes, increased leisure
time and falking costs of travel. There is no doubt that secursty has increasingly become a larger part
of everyone's life. Business and leisure travelers alike emphasize on security and safety of the
emvromment. The mexdence of violence or terrorism adversely affects the tursm and ncidence of
buemb blasts m Jaipur had serious consequences on tourism in Jaipur. This paper will discuss the after
scenarid of the lethal blast took place in year 2008 and its subsequent impact on ever green tourism
industry of Jaipur city. The paper will als examine the opmion of tour operators, tounists, hoteliers
and other stake holders of tourism.

Keywards: Tonrtsm, Tourist experience, Terrorom, Joipur

Intraduction

Tourism and terrorisim cannot go ogether. Any terrorist activity is highly counterproductive
for the developrent of tourism, |t has been observed that feforism activity creates a very
negative image of the place and sesult in sham decline of the wourist activiry. Most of the
leading destinations are peaceful and seldom experience any terorism activities. However,
soime recen atacks in France have created doubt over the safety and security of tourisis even
atworld's no, | tourist spat.

Tncidents like 9/11 of US.A., 26/11 of Munbai & 13 May, 2008 of Japur have seriously
dented the image of entire nation and ereated a question mark over safety amd security of
tourisis. Termorists Jook for some popular destinations in order to create havoe in the mind of
local residents, visitors and traders. Thelr main aim i t creale 2 sensation and funber 1o
spoil the image of a nation. It's quite understandable that nobody would like to tavel such
places by keeping their life at risk. Peaceful destinations are the top prionity of the tourists
and it's perhaps o of the regions that why many tourists go 1o the European and American

* MW, Deprimert of Touwrdim, College of Foeatianal Snicies, Untvavsiry of Db, New Dl b
Enal: hishuansh 25 gmall com

Volume 2, lssue 2 pp 63-71, 2016
Integrating Non-Governmental Organizations with

Tourism Enterprises
Dr. Kumar Ashutosh
College of Vocational Studies, University of Delht, New Delhu 110017
kashutosh23 @ gmail.com

ABSTRACT
Cver the past years, it has hecome clear that there 15 a need for training programs, workshops
and internships as part of capacity building and professional development for staff working in
different segments of tourism industry & supporting services have become essential for
development of tourism. Integration of Non-Govemmental Organizations (NGOs) with Tour
arganizations has been a very successful phenomenon in the developed countries and it is
often promoted by United Nations World Tourism Organizations also, In India it was need of
hour to start such associations for the sustainable development of tourism industry.
Both NGOs and Tour arganizations happily accepted the idea of collaborating to shawease
developmental activities to inbound tourist visiting NCR. It resulted into many fruitful
associations between members of both categontes. They were identified afier a rigorous and
in depth survey by the innovation teams. A very successful work shop was organized to
conclude the research project in which hundreds of stakeholders participated. In long terms a
niew dimension in tourism of NCR has emerged which will cater a very aware segment of
toursts who will bring enthusiasm among small but effective NGOs willing to collaborate
internationally to achieve their goals.
Keywords: Sustainable Tourism, NGO, Delli NCR, Tour organizations.

INTRODUCTION

In the contemporary era, the role of Non-Governmental Organizations (NGOs) is important
almost in every area of life. NGO's are voluntary organizations hat are recognized by the
state, as and ereated by businesses or private persons. 1t is seen that these NGO's are acting
a5 watch-og in the society.

They act as erities and awareness agency for the govi, other organizations and the commion
people. There is need for itegrating NGOs and Travel companies catering to inbound
tourists visiting India. As an number of intemational tourists s increasingthere i a demand
to experience the developments taking place in India in different social sectors, so
travel companies need to collaborate with NGOs actively in different developmental sectors
to show case their imnovations. Integration with NGOs is going 10 be helpful to tour
organizations in the following ways:

1In creating a new product line for the inbound visitors.

2To explore the newer locations of NCR.

3 Inidentifying deserving NGOs/Tour agencies for financial assistance.
4.To facilitate researchers in their field work.

5.To create a demand amongst tounists for a new dimension.
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Introduction : Orchha lies in the Bundelkhand region af central Indian state of Madhya Pradesh. It lies
roughly 16 km from the town of Thansi in Urtar Pradesh. Gwalior is approximately 119 kan north of Orchha,
while the other heritage site of Khajuraho, Shivpuri and Chanderi are also at commutable distance from

here.

Orchha was founded in the 16th century by the Bundela Rajput chieftain, RudraPratap, who
chose this stretch of Jand along the Betwa River as an ideal site for his capital. Of the succeeding rulers, the
maost notable was Raja Bir Singh JuDeo who built the exquisite Jehangir Mahal, a tiered palace crowned by
graceful chhatris. From here the view of soaring temple spires and cenotaphs is spectacular. Complementing
the noble proportions of their exteriors are interiors which represent the finest flowering of the Bundela
school of painting. In the Laxminarayan Temple and Raj Mahal, vibrant murals encompassing a variety of
religious and secular themes, bring the walls and ceilings to rich life. Strewn arcund the area are the little

shrines and memorials, each with its own poignant history, cach contributing to the nostalgic beauty that

is Orchha.

Orchha has a rich architectural heritage which symbolizes the Bundela architecture from 16th to
18th century A.D. The name Orchha is derived from the remark of a Rajput Chief who exclaimed the land as
‘ondche’ as it lies low or far enough and is considered as a place with provides nawral security, The town
is famous as a pilgrim centre of Lord Ram, who is worshiped in the renowned Rama Raja Temple Altogether
56 monuments have been identified as heritage by the State Archaeological Department. Cut of these 36
are protected by the State Archaeological Department.

Heritage, According to UNESCO : "Heritage is our legacy from the past, what we live with today, and

what we pass on to future generations. Our cultural and natural heritages are both irreplaceable sources

of life and inspiration, "

Heritage prosperity of any destination can be divided in two categories:

'l;l_mglb]e(}ulrur_a] hn,;itage-&dtural heritage is the legacy of physical artefacts and intangible attributes

of a group or soc t are inherited 1 intai i

e 3 Ofﬁ-tllut:eygemmlions. from past gencrations, maintained in the present and bestowed for

wﬂs“ﬁ;m:: heritage u1c1|:|d$ buildings and historic places, monuments, artifacts, etc., which are
worthy of preservation for the future. These include objects significant to the archacology:

e
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Key words:-

MESME s, MEMED Ao, KEFCs, SIDBL,

Credit, Finance.

MEME’s contribute significantly to  the cconomy and are
poographically widely spread in a country like India. The MSME
sector has often been termed as the engine of inclusive growth for the
promotion of the cguitable development in the cconomy. While the
sector is striving to harness its growth potential, it faces a number of
challenges like lack of credit, high cost of credit, delayed payments,
procurement of raw materials at a competitive cost, lack of access o
global markets, inadequate infrastructure facilities, low level of

wechnology modernisation, lack of skilled manpower marketing.,
revival of wviable sick units, s0 on. Smdies on SMEs financing have
shown that bank credit is the major source of finance for the SMEs.
But the banks and larger non-banking financial corporations have mot
been able to meet there demand for finance effiectively as the banks
desire to focus on the track record of any business instead of s future
prospects. Large number of MSMEs does not vet have access to credin
from the organised financial sector. The objective of this paper is to
focus on the vital role plaved by banking sector in financing MSMEs
in the emerging markets: look at some recent trends which highlight
the developrment and simnificance of this sector towards the Indizn
cconomy. This paper also tries o identify the challenges faced by
them in raizing finance and the different sources of finance apart from
banks. This paper attempis 10 Suggest some recommendations to
increase the overall credit accessibility for the MSMEs sector. The
conclusion armived through the key issucsaddressed are the creation of
a morne supportive enabling environment 1o promote MEME finance
and the need for an improved Gnancial infrastructure  through
decpening the delivery of credit Conventional financing may not be
enough w encourage the MSME sector and there is a dire need for
somie out of box thinking-

Cogy Righs, LLAR, 2006, AN righs reserved.

Imtroduction:-

The Micro, Small and Modium Emterprizes (MSMEs) play a wvital role i the overall cconomic and the social
development of the country, contributing significantly w0 the country’s manufacturing output, exporis and
employment often acting as the nurseries for the enreprencarship and the innovation. MSME sector coniributes
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Goods and Service Tax: Awareness and Opinion of The Indian Youth

e

Arora Salonil, Marwah Priyanka?, Sarpal Jasleen, ind
| Assistant Professor, Jesus and Mary College, New Delhi

R

2Assistant Professor, Jesus and Mary College, New Delhi, Email id: marwahpri@gmail.com
Online published on 24 August, 2017.

The goods and service tax is a major transformational move leading to a new tax regime. The new structure will result into “one country, one tax”.Goods and Service tax
is a destination based tax applied on sale of goods and services rather than manufacture/production. The game changer GST will provide seamless input tax credit at
all levels of value addition leading the ultimate consumer to bear the GST of only the last dealer. It would lead to abolition of multiple taxes applied in the present tax
structure leading to mitigation of cascading effect of taxes, widening of tax base, ease of doing business, increased competitiveness of domestic preducts. Withtheroll

ﬂﬂ;c& out of GST on July 1, 2017, a plethora of opinions and views have aroused. The understanding and cooperation in the implementation of GST is crucial for the people
Su&mﬁmn of the nation as it has a major impact on them. Youth arethe pillars of the nation who will lead a better tomorrow. Therefore, this paper carries a study to identify the
level of awareness and opinion regarding the new tax regime among the youth of India. With a random sample, questionnaire based survey was adopted as a tool for
-ﬂl the study.
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Abstract

The core principle of Chinese philosophy and metaphysics is Yin Yang theory. Two interconnected
and interrelated opposite yet complimentary forces which together form the whole, are
described in the Chinese Yin Yang philosophy. The essence of many fields from martial arts to
medical science is the philosophy of yin yang. Female, submissive, nurturing, yielding, receiving in
approach is suggested by Yin while Yan in nature is masculine, aggressive, action oriented and
giving.
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Introdin

Mi:rfl'-ul\ i i enterprises have emerged 8 the
ablinicloeks for the economy, It is now a days e most
dynamigstor and plays an important ol in contributon to
GO, eeasing employment and cenig regose blane,
o COA] cosl viesd+is large enterpries, in he economy.
Its. preste s considered as the eruchal fhctor in determinieg
e groh and development of small sechors and reducing
inccome bparities, Though the MSMEs conurbute & lt 1o the
ceanem il most of the small snteprises i nal able 1o
sustanin o groww i long run dus 1o various peoblems Lhey face
ike: inequie finnce, lack of marketing skills, impraper
infastrowe and complicated repulatory policies that they
Fevwe 1o llow before stating a business. Alsa in the preseal
scmpriﬂwm entreprencurs play & hy fole i Mﬁiling [+
of tlye miobjectives of the natfon that s balaneed economic
roawih, b overcoming al the soci-cconomic odds he come
in their e The case of Lijar Papad success s one sich
cxapmpleta shows the wil and power of weren and b
o entpreneurs they cén begarme wilhJust a e psh and

Obect

Talie1

ve of the Sy

Research Methorology
The sesondary data from vashous joumals, newspaper anles
a overarmend ites i taken forthe research purpose,

anulucturlng enterprive | Type of Enterprie

Strviee tatirprig

Inyestment in PAM upto R 25 Lakh| Micro endepeise

It P up s s 10 ki
R 10 Lakh= Ry 3 noie

s 2 crane = Re §erare

RelSlah-ReSoon | Smoll enemnse
R § croe = s 10 coe Medrum eneprise
Souice: (thioeg i)
Rea e of MEME Sector in lidia

® Tl MSMEs belp in Poverty eradication or reduction fn
the e whaere i operaes. Shnee the people engaged fn
ficat eterprses earm the basic incam fo serve themselves il
and it amlis, ther econamic condtion Tmyones a5
ich el can A0 gel & regular suure of income, The
aretind $1.1 il MSMAE sl i I,

Theeablishment of such enierprses helps 1 employment
‘pererdion, The snall ndustles ke khadt and hodierals
fm 0 o soguine high tech skille employees, but just {cyl
el peogle who know Dow to weave, The MSMES e

ion peaple, (C1Lin)

inl

fl
ok

olvaton, MSMEs are conshlered 19 be a caslyst o bring
sacial and economiic change in our county, (RPMG, 2016)

The paper ams o analyze the role of MSMEs elong with e
challenges faced by them, The paper aka talks abou the
wmen entreprencass in his sector and how women and this
sectot can contribute and belp each oiher in development.

Definition of Micrs, Small and Medivm Enterprises
{MSMES) Accerding To the MSMED ACT, 2006,

The Gavernmenl of India has enacied the Miers, Small and
Madium Enierprises Development (MSMED] Act, 2006 in
fems of which the defnltion of micro, mall and medium
entepaiss s 36l according lo fmn's Investment n Plamt and
Mackinery (P&} and Equipment:

blesshga 1o sich pesple who are in peed of emphivment
and e o camn 1o sastan et livs. The MSMES T
Il ve o bl to prowide employment o amund 120

With the setting up of MSME unls n rural aegs these
arcas o ecaninieally and in by sttt contrbiing t
GO, The MSMI3 have been consstenty growing at o
e of vt 10t MSMS conribute approy 75 of the
iefcturig QD1 and 2% of the GDP from serviee,

* Orer the past years the MSMIES have heen increasing fn
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Financial scandals: An ongoing realify

Harkha Jamwal
Agsistant Professor, College of Vocational Stodies, University of Dethi, India

e

Aty

The e corporates have emerged and have grown with the public investing their Binds ane plac i confidence on the prowih
prozpis of the fims. The big corporate houses ai dmes misuse this gt placed on them by the imvestors and play 30und it
thei Reney withou realising the passible afier effects that might fallow and amish their image. Since the ﬁrplinﬂ.mrcmpome
scaniss have been contimously happening, and the more the compliunces, rles and regulstions are built, the more ang faney
loepboes are ermerging from time 10 e, The acts and regulations fike Sarbanes-Oxley Actin US, Companies Actin Indiaare the
sepitdenio mlllgalel_hm frauds, Apart fro rules and regulations formeed, there is 2 dire need to build the sense of belangingress

and e ethical behaviour witbin the internal

of the company toprevet these fruds Inthis paper e wil be focusing

an " Wy do Carporate Frauds happen and what iscommon in hase fraud”

Keywieds: scandal, comorate frauds, sarbanes ovley act, companies act, ethical behaviour, looghales

Introdetion

Fraud: A Fraud is any activity which isvalves fpoining at the

ol oftchers'loss by the way ofunlawful and uaethical megns.

Corpords Fraud'Seam involves palning advantage by any of

the moles given below,

1. Defberate Misrepresentation or Concealing of Financial
Information which affects or will affect the Stekeholders
et

. Any Misappropriation of Assets of the Orpanization and
misie of the same.

. Abusing the Fiduciary Relntionship (Especially In cass o

the Kzy Managerial Personnel.)

Over stating the Financtsl Statements 1o anract public

feds,

e

.

Why di people commit frands?

For mwering this question, varlous siudies have heen
perforned, one of them is the fumous Fraud Triangle. The
Fraud Triangle explains three essential fictors which are very
commely presert where there is any frawdulent activity
imvolved. A person becames 2 Traudster when the thres faclors
nawely pressere, opportunity sd ratiomalization, are
ivoivel In each ease of fraud, the cutcome fs decel, which
hapyes the investors and public, but how do frauds begin and
wha mtivates the persan to comnit (e fraud is the main
quesion

Fraul Triangle

eseonding 1o the speech piven by Lol Richards, Diresiir,
OFjge of Compliance Inspections sad Exeminations Securities
ane] Ehange Conmfssion, there ae theee factors that mus)
£ i1 normal perse o become a fraudsdar and commil &
v d; Pressure Le. finamclal need, reaching of the top by any
Mz wvouding embamassmerd or Joss of stalus; (pparuity
le, welk internal management, e public posing pood
comfidesce in the corporate and the eatreproneur and there s 1
Pewzgivel low risk of detection of raud du {0 its pood imape
i g of public; and Ratianalization l.e, the ability o avoid

feeling guilly by peoviding rexsons that 8 ressonable and
Justifiable for commiting any such act that may be called as a
Trawd. (Richards, 2008)

"The abave said fraud wriangle involves Pressure, Oppomumity
and Rationalisation ¢ fictors o commit 2 fraud. The Pressure
s ony form of aci, siteation or contingency which force 2
person to attempl the unethical and ualawful act This pressure
ean be in the form of Financial Need, Peer Pressure, Pressure
by Management like loss of jobs or demation. Sometimss
interral motivation [ike greed, disrespect towards emplover,
(Gowt. oe any olher apency also pressurise the person ko commit
freud. This is an imtemnal pressure, However the former one was
External Pressuee to commit frisd. Opportunity is nothing bat,
availabilily of 4 chance 1o nat being caught, A weak Inaernal
Contre] System can be & perfect example of apportunity for 2
fraudster. Rationalisation is a justification towards oneself o
commit fhv fraud, For example taking 2 loan and not paving
back with the justification that | am not making much loss to
the pérson, The individual explain and justifiss himself shout
his dishomest act,

Olrjective of the Stuly

The paper aims to analyse the commaonness in the frauds and
what metivates the big comerations tw commit fauds. This
paper also throws a light on pood govemance, ethica!
behavicar as compared to comporate pinernance and various
Initiatives taken by the goverment by formalating rules and
st reduting the oeeurrence of such fraudulent activities,

Research Methadulozy
The secondary data from varfous Joumals, newspoper anicles
and povernment sites is laken for the research pumese,

Corporate Seams: An Ongaing Reality

With e time 2 frauds v abso bacoms paone rgoent
and severe, Today frauds hive hevome an engaing mealiiy
slich runs an a parallel e along wilh the comorate werkd
Cuses ke Enron, Tye, Satvam and pany more have shown
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A study on the secret world of tax havens

Barkha Jamwal

Abstract
Tax havens are the areas o the couniries which impose Fitle
players in rebtively sisle exonomsc and poltical enviromment, working 8 » sysiem provicling
“fnancial sctecy”. This paper aims 1o study the ispact of Tax Havens globally, bow do these scvually
wark and why are they cansidered lezal In onder 1o avoid 1 lshilhty, counries citer pan thex

om0 Laxes on e camings of freign

- Tax Avoidance
compunies fa pay i 0t 20 lxes in one cosmiry and a the same time avaid paying bighes axes in

anoiher couniry. Maurifus is fmous for s 22 Lax imposiian o ixcorats aod Iadia bas signerd 3
reaty wilh this country. Ths reaty however, i o i order to it hack money and
bbb bt o i pich sboed haiy

nealthy people ranging from Big Poliscians 1o Actors hde dheir Black money 12 avodd s lisbil iy

2o 2001 was a resull bseure way in
which Tax Havens operate. For this pape, secondary data 15 used fre vatious jourmas, ariles and
newspapers

Keywords: Tax havems, dostle i E
Tatradustion

i in the business can whea th ion i ith the
suitable growth environment which gives adequate strength and pawer o the business to

carty on its activitis. Since the under developed natians lack workd class inffastuctuse and
at times even lack basic amenities like clesn water, proper bealth care facliies, soniation,
<ducarion, it i the dury these. he taxes
collected from individals and multinationals carrying their business activities bere o the
development and growth of the nation. But duse 1o the existence of Tax Havens which are
considered as the beavenly bodies and act 35 a shelter to thase who want 1o avuid / evads
their tax liability, the poor nations are not able 1o develap. Such entities by wsing the Tax
heavens rip the developing and poar natians of the revenue that could have arose from the tax
paid by corporate and individials hod the 1t havens not existed. Naturally, the taxcs
imposed by developing nations will be higher 23 compased 10 the taves impased
developed nations. Since it is casy 10-5et up.a business in a developing natien, which offers
lard, Iabor and nburdant raw matcrials st low cosl, the mullinationals are bappy t set their
productive business bere, Dut at the same time they e mot ready tn pay higher taxes
imposed by such nations, therehy they trick the payment of such tax by forming  shell
company or a subsidiary in  tox haven nation.

Objective of the Stady

" How do tux kavens aperate

+ To amalyze the impact of tax havenns n the developing economics and poar mations.

+ How dodging of tas by mubinationls adversely affect the non-tax havens whers actust
ecomemic ctivity trkes place

Cases showing hn tax havens bave been misused

denraslof Applied Reveareh 264%; 3180 723721

B Fiat 2391500
BN Dalines 23915045
epat

Rsfved 1301
Kerpied 14082007

Bl Jammal
Lumvazmt Professar, Callege of
Veativmal Stoie. Univeiny
W, T

e Research Methudology
o

sitant Toafesse, Calege of
Setlraal Stadies, Gt ariny
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for the research purpose.
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The sccomdary daa from various Joumals, newspaper articles and govemment stes s taken
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by Indian government to develop micro, small & megdinm enlerprises

Barkha Jamwal
Assistant Profiessor, College of Vocational Studies, University of Delli, New Delhi, Tndia

Al =ty
The bdian government merged the Ministry of Small Scale
S dll ind Mediom Enterprises (MSM There are many

Industries, Agro, Rurml Indusiries into ene Minkstry called Micra
schemes initiated by the povernment bt sl there exist many

pror Pens that are faced by this sector. Mot of the studies fourd that less than 10% of the MSMEs ure able 10 access finance from

fingxdl institations. Henee government in arder to promote

these organisstions have started and initiated many schemes like;

Prorarment Prefesence Policy, providing acoess to easy credit policy, Coir Vikes Yajana, SFURTI scheme, ASPIRE scheme,

TIEAD for women empowerment, Pradhan Mantri MUDRA Yojana, reduced tux rates for micro, small and mediom enterprises,

Sus temble Development is noed of the hour which demands that the industries and comporates carmy on their production process

wit it harming the environnvent. The paper also talks about the sustainable devebopment and MSMEs which shows that this
ably deid

biste 1a the ic welfare.,

sectithas a potential 1o grow the economy

Ke_)ﬂmb: procurement preference palicy, SFURTI, ASPIRE, MUDRA, TREAD, COIR vikas yojana, sustainable development

Intweduetion

Desjitt many problems faced by this sector, Micro,
Smalind Medium Enterprises {MSMEs) have grown by
feapi and bounds. In fact, MSMEs have performed better
thar many large scale organisations between 2001- 2006

urder MSME Development Act, 2006 and atherwise from
time 1o time and how these schemes have been helpful.
The paper also talks about Sustainable Development and
MSMEs in Indian context.

The eempanies with the tumnover of INR 30 INR
100 tmre witnessed an appreciation in the net profit by
over TH0% in 2001-2006 as compared to an increase of
over 150% in net profit of many lerge organisations. The
MSMEs even outperformed large enterprises in terms of
opertting profits and net sales during the same period.
Soune (msmementor. i)

MSMEs zre capable of creating employment with Jeast
am ot of capiial and in dispersed locations which makes
MS MEs altractive 1o policy makers,

O jerlive of the Study
To  anlyse various schemes launched by the government

The secondary data from various jowrnals, newspaper
articles and government sites is taken for the rescarch
purpose.

Definition of Micra, 5 and Medium Enterprises
(MSMES) According to the MSMED Act, 2006,

The Government of India has enacted the Micro, Small
and Medium Enterprises Development (MSMED) Act,
2006 in terms of which the definition of micro, small and
mediem enterprises is sel according 1o firm’s investment
in Plant and Machinery:

Table |

Type of Enterprise

Micre enterpzise | Investment in P&M wp o 1

Mansfacluring enterpeise
23
INK 23 Lakh — INR 3

Service entery

251 [ Invesoment in P& up e INR 10 Lakh
e INH 10 Lakh = INE 2 ciore

Smiall enterprise
Medium enterprise
Sowrce {1hi o3g.in)

Oppotunities  for  Micro Small  and  Medivm

Entemprises (MSMES) )
The egonunities of seiting up a MSME are manifold,
Thoug the sector faces many problems but saill the
secroph growing continuously from the past many years.
*  1q grves as on ideal platform for entreprencurs o
preuce products

* Iy ks strong growth potentisl

The investment required s low henee encouraging
mar young and middie classpoor people to use their

S

INR § crore = INR_1D crode

INR 2 crose — INR § crore.

skills and s1art something new,

Even though the invesimenl required to start the firm
under this seetor s marginal, its contribution towards
Ihe domestic and foreign market is huge,
The exporis from this sector are increa
It helps the emerging  coonomics
comributing o GOF,

MSMEs are espected to become one of the fasiest
growing sectors of our economy in the coming years,
Sowrce: { Upendar & Romuls, 2016]
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India as a preferred investment destination

Barkha Jamwal

Abstraet
India is oae of the fastest rowing economies of the waekd. Indis has retained is third posis
mest prfhl:ﬂ investment destination afier US and China a5 per UNL'I‘ADES’IP:&::;:‘L
Destinations and it coald atiract higher Foreign Dircct Investmen in the years to come. The Inberent
aévanages of the country along with the government indiatives taken f1om tine 40 fime are the e
reasons of reign investments its the counry. The Budget 2017 has set the momsntum of
increasing FOI and FPI inflows. The various povernment initiatives like, increasing FDI Himis, Make
in India campaipn, Implementatian of Goads and Serviee Tax, improving <1sc of doiag busincss,
increased tax bolidays, redocing cosparaie bolition of capital gain tax on convissian of
preference 10 equity shares and abolition of Forcipn Investment Promotion Board will drive the
Evestment behaviour of foreipners The major impediments 1a the growing mvestniciss i
 infrastrucrure, ted-tap: and regulations that are va be fallowed
The gavernment has been warking upon redocing and eliminating all the barriers and Bciltle smoorh
fiow of invesiments into India.

Keywords: Invesment destination, UNCTAD, FDI, FP, ease of doing basiness, goods and service tax

Tntroduction

ive Advantage of Indin
s considered fo be a wonderland for investments due to rapid globalization.
India has a favorsble business and adminisicative set up, it has sbundance of skilled
workforce, independent judicial set up, presence of wall-sstablished and vast financial
system. Iucrative policies fos foreign investment, very well organized capital market and fust-
changing spending habits of middle class Indians. 11 is because of all these inherent
adsantages and the government initiatives taken that investors prefer India as an invesiment
. i also has @ vast and well developed
technical and management educationol instiwtions which are of high international
recognition. These institutions provide 8 vast resource of well-cducated and English speaking
population. The ministries of different industries also make attempts 1o formulate aitractive
policies and case the rules and regulations for foreign investors, Also, mini
guidarce fo the invesiors from time 1o it
various depastments and procedurcs. attaing & competiive
advantage over other nations. The main reason for forcipners investing in Indis is that Indin
has the proficiency of producing good quality products and services at lower costs. Hence it
is scen thet India is a land of holding several countries” accountybusinesses because they get
value for moncy for each penny invested in India. (investinindia.com). According to
Department of Industrial Policy and Pramotion (DIPF), the tolal FDI inflows i Lidia
increased by 308 year on year during Apeil-September 2016 1o USD 21.6 Billion, showing
that the govemment's efforts in improving case of doing business and relasing FII norms
forg, 2017)

Objective of the Stuidy

o enalyze why Indin is eansidered as a prefirred imvestment destination over ather

economies by stiudying various inherent advantages that India possess and government
Initiatives aken 10 make it an attractive destination for Farcigners (o land their money.
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Aéeording 10 MoEF (Ministey of Evironment and Fore
esty), Indis, in J9%7,the eavironmental vitustion in Delhi
aver concems of deferiorating conditions, Air pollution
Wi one of the arexs 0f comem identificd in thes study,
It was estintated that about 3000 metnc toas of air pol.
lotands wete: embted every day in Delbi, with & magot
coatribation from vehixalar pollurion (6744}, followed by
voak-bised tkiemal power plants (12%) There was & 1is-
i rend from 1939 10 1997 s monitared by the Central
Pallgeion Conrol Boand (CPCR),

The concentrations of casbon mosonide fiom vebicular
emissicns in 1996 showed on increase af 925 over the
walus observed In 1989, sonwquent upon the increrse
oy Vehicular popatation. The paiculate fead concentra-
tioes appeased 10 be i control, this was anrbutdle to
ihe derlesding of petro e estrictions on besd g
esdustrial i,

Dl has he highest b of malLscale idustres
M-ummu 12% of air poliutasts skong with
W# Indstrial wnits. The important contributor 1o aie
pollation in Delhd i Vehicular polliion. According tothe
Degartment of Transpart, Goverament of Natioaal Capie
tal Territory of Delhi, vebicular popalation is estimated at
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Abstract: The present business scenaro & fearmed by
wps and downs in the global markei, mergers,
technological advancemenss, ever changing product

mands, demographic changes and rivalies orong
businesses. THis  dysamic and  wnsible  workin

comforts which give momentary or shor term
extemal satisfaction, every human being requires
peace, comtentmest, wanquility and _inner
satisfaction.  Spiritual  approsch  to  human

ement can be a way lo reach these

aiscLany FELo B

Iremuanionas Jousnas 5o huovative Reseancr m Mu

:
environment is letding iowords dissaiisfed, unsecured

packological caniacts ot easily be found amang
#mployees of any organization. AN this factors making it
necessary 1o look into deeper insights of cmplayees a @

‘heing rasher than a taot o kuman mochine. To
Pt their “whole” in the organation, it is tportant fo
gtve value lo their spirinual dimensicns. Spiritualiy con
be away to bring inmer peace, wholenezs, connectedness

e empl

Jor both employees ard argant-ation. The present paper

aims at_ident ffing the Mhine o pinkkal vosk
"

for.
o is collecied jram various sources like books,
journals, articles, and webpages

Key  wards: mergers, downsizing, human
machine, spiritual dimsensions

“Without work il Iife goes rowten, bui when work
is soulless, life stifles and dies.” (Albert Camus)

Introduction: Modem day employees have 10
achieve so many targets in limited time; they deal
in cut thraat compes i i

outside the organi
and dynamic. Sometimes, they underga with lots of
irregularities and bissness. They have to face a
dilemma  between their individual goals and

izational goals. If these jzati

tensions that is with peace and hammony in
employee’s personal and professional life, it
become important for the orgaaizations to look st
the spiritual dimensions. Sanders et. Al (2003),
state that “in order for soclety and its organizations
to meet current and future challenges, it is

ger be ignored by society and its organizations™
Sanders el Al, (2004). Among of all these
developments and transformation, spiritualty plays
Iis own role. Apast from extemal luxuries and

destinations. Spirituality at work is @ movement
began in the 1920's. ' [f is an approach in which a
persan secks the vays to live hisher spiritual
values in the workplace, This new spiritual
dimension embodies employees’ search for
simplicity, meaning,  self-expression,  and
interconnectedness 1o something higher Marques,
Dhiman, and King, (2007)

According  to  Karakas, Fahri (2010),
incorporating spirituality at work a) increases
employces’ well-being by increasing their morale,
commitment, and productivity: b) decreases
employees’ stress, bumout, and workaholics in the
Workpiace
NEED FOR THE STUDY
> 42% Indian private sector employees face
depression
> The rate of emotional problems such as
ansiety and depression has Increased by
45-50% in last eight years. Corporate
employees have 1o survive the stff global
competitive environment fo save heir
Jabs.

These points are revealed In a study based
on the views of 1230 corporate employees
Jrom 130" companies across I8 braad
sectors by the industry body Assocham
India's ‘engagersent number is 8% Ji
means anly 5% people who come fo work
are engaged, positive and thrilied abom
their jobs. Thirty per cens are miserable.
They are actively disengaged. They come
lo ork and sit wtth somsone who i
spirited 1ilf his spiric goes away  Gallup’s
Well Being report at the  Behaviosl
Economics Summit in New Delhi,2012)
Organization is the entity comprisi e fro
diverse background and culture who wmmz
for . unified purpose. From 2 very long time the
virtues like honesty, inlegrity, justice,
are being overlooked in the organization. The sole
‘motive of organizaticn is “optimum wtlization of
Tesources”, These elements are leaving employees

v
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Abstracs Oniine advertscnent s proven 10 e e wiow v ways o adetiement. Comparics alost of al
Yindd and all sices are Taking advmtages of onfime whertsemen w sxpard ihetr neswork of customers. The
objeciive of this research was 10 find out the atrituate of cusiomers fowards onling advertivciments, The 1e5earel
instrument wred was @ structured guestionnaire  The size of ihe sample was 130, Likert five poini scal & siahime]
to callect the responses of customers. Appropriate statistical fools such as perceniage analysis Wears lsc R
rogical conciusian from ihe data. From the rescarch it kas been inferred thar most of the customers have p i)
anisude rowards enfine advertisenient as they find It more relevant, ereative and interactive than fraditional 1yp
b ed e

Key Words: Online adversisements, customers. attitude, Likert Seale.

X

Intemet has cvolved as a popular svurce uf auvertisement. Th in intenet speed, cheaper data packs
and rapid growth of smart phone users are the chief rzasen behind this expansian of iniemet advertiscment. From the
Paint of view of publishers also, it is a vital source of advertisement because it has plobal resch and people can necess
it wihile tras in, sitting on bus- stand and everywhere, j wed % of an internct connection and a
smart phou. Everyone, at ertisement of similar products, for which they
were fooking for over imemet few hours age. is appearing on the screen when they are doing some other searches.
‘This shows how online sdventisement con match eustomer's tiste. As the time spend on intcrnet by users is incxorably
rising, online adverlisement is gewing more imporiance and has become an wnavoidable ndvertisement meds
According ta Ericsson Mobility repart of 2016, the data consumption s expeeted to reach 7GB/month (per 4clive
user) by 20: ecia in its report i

1 INTRODUCTION:

Svery intemet user must be fam;

Facchook, instagram and similar platforms. The 3

iccs, companies and insttutions i termed a3 customer nttitade. Tihis study has heen conducled 1o anslyse the
anitudes and behavier of customers in Ambedkar Nagar.

2. REVIEW OF LITERATURE:

DS Chaubey, LS Sharma & Mayank Pant¢2013), concluded that “Onfine Advert
an effective tool. Analysis indicates that there was a close associ
plain tex; followed by Floating Advertisement Fop up Advertise
note that online advertisement i considered important to majority of the res

ing if implemented property can be
ion between Animated advertisenent and Banner

ivate consumers® ability (o recal

te respondents mgreed that embedded vidco advert:

concluded with the finding that sdvertisers need to advertise their peadicr . |

srants of the consumers. g the various modes of onl
ment, pop-up adverlisement, and mus verti:

advertisement i

semcnls are not as | effective

Scott MeCoy. Andrea Everard, Dennis Gal 2004
Sonsidered (0 be more intusive than in e
verting their stient s cf i i

2 ttention (owards closing the pop-op windaws containing the ads. They found in their study that ad:
et the oine cxperie v he person’s of site and its contents, -
. Sormemino concluded in their research that Fusimecas have expanded their marketin,
“webook, Twitier and YouTube have become more popules
i Social networking sites. If & business' online adveciising

) concluded that it is also elear

n: that pop-up ads are
Preter not to be inferrupted from theis sosvebing vt

—
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Abstract: Employees play critical role in the eficiency,

argan

1o

E
mwe-sremlr(-mm lactors that leads i forms of

ganisation, However,
ployees betavior, One

Chronic p Rifders personal o

theary was aiso been applied to frame
a conceptusl model. A sample of 186 ol e employees from private sector was collected for
this s Data was analysed using sinuctural equation modefling in AMOS 24.0. Workplace

behaviour, organizational ethics

issues and its contribution the job satisfaction of women employees.

uch aional Keywords: Wori-life balance, job satisfaction, women employees.
qrmvm Therefore, this paper aims to stuu-,- wkpeace bullying and ethical climate as the factors

e e sy prsitt Sel dr e .:.?, are satisfied o
organization and other contexnial variables. The employee, who is able to maintain balance between personal
and professional life and possessing a high degree of job satisfaction, can contribute more to the success of the
arganization. The aim of this research is 1o provide a context for wark life balance. explore work life balance

1L INTRODUCTION

INTRODUCTION

Procrastination is the wilful delay of targets. Some level of procrastination is seen o have
enhanced productivityicite). However, Chronic procrastination may fead to delay in task completion

the quality of their human resources and their invol
skills and caliber of the people of a nation define
physical resources and encrgy to the cconomy.

2. WOMEN WORKFORC|

per heaith

A country may be cquipped with abundant natural and physical resources and the necessary capital and advanced

found asa actor leading to MNegative relation technology but unless there arc competent and capable people who can make usc of the given resources for the

between Ethical Organi | Chmate and bullying wa However,the production of goods and provisions of services, it cannot make rapid swides towards economic and social

i ination was not i Future advancements. This implies that human resource play a vital role in utilization of other available resources. No other

directions are discussed for further extensions in this research arena. resource can be cfficicntly utilized without active involvement of human resource. The growth of an organization
kplace pr ethical climate, workplace bullying unethical

depends largely upon the quality of human resource it possesses. Human resource of an erganization determines its
strength and weakness. Also, the differcnce in the levels of cconomic development of the countrics is a reflection of
ment in nation building. The attitudes, values, education level,
cconomic development. Human resource gives value to the

at The role of women is changing. Women arc participating at differcnt levels of organization. According to the

also seen o izath detayed increment and skow organisational information provided by Registrar General of India, the work participation ratc for women was 25.68 per cent in
growth. Therefore, it is very imponant 1o unue(slanﬂ me factors that causes pro:rasllna:lcn In this. 2001. This is an improvement from 22.73 per cent in 1991 and 19.67 per cent in 1981, The work participation rate
study, the P has been

rh.-, wil further take forward the WP literature and h=|p organisations to m.mge it
Previo recent

the Indian workforce has been an a steady increase (Datt & Sundharam, 1999)

the delay of gratification, job satisfaction, work related stress (Mohsin and Ayub, 2014), income, hittp i html

of Procrastination with job passion. | y traits, dis kerelated stress (Beheshiifar,
Hoseinifar and Moghadam, 2011), negative feefing. Metin, Taris and Peeters, 2016(b, explained that
gender, employment, work values (Nguyen, Steel and Ferrar, 2013). But there has been no study il
the date which studies the ¥ with bullying and
ethical chimate

Sinc i ety affocts thy

indivicual and the whol
more research should be done on 3 i it il

million) of the total.

continues to be substantially less for fernales than for males. Since independence in 1947, the percentage of women in

Waomen workers constituted 19 per cent of the total organized scctor employment in the Country, as on 3 Ist March
2004, there were about 49.34 lacks women workers cmployd in the organizzd scctor (Public and Private Sector).

The 1991 census shows that the number of male main workers increased 23 per cent since the 1981 census while the
number of female main workers increased 40 per cent. However, women still accounted for only 23 percent (64.3

According to the nation wide sample survey on Employment & Uncmployment undertaken by the National Sample
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2 as
Abstract: ¢ India has become a bright spot in world coonanty. IMF and World Bark fias ’!::ﬂ i ;”‘x) o
Ve fostest growing major scanomy A the sanie fime poverty corraption black moneterrorio (1% W
urdics in s growth pash. Indlais ranked close o 100i in global corraption perception index 20 3000
Ingpite of veveral sicps taken by the gauvernent of Indiv, it has oniy beer able to reach ot PO PG,
Carruption leas 1o the generation of black money. This black money flows info the parallel emius By,
Jlow of maney in parallel economy become o setrce of ferror financing, sfow dowr “""”"“;fl,, ndia recently
Tevelof iflation, directl o indirectly affects the purchasing power of currency. Govornment 4LUER F0CL 0
took a historic decition of demonitising 500 aud 100D rupee curvency notes which were §07 W BFC Ly
ta figli against these socio economic evilsThis paper atieapls fo idénlfy the short term: 4 M:’j_r el
of recent demanilization on corrupionierrorism asd the society in general. This paper Suiie! e B0
aspecis related to demonirisation. It uses secondary data froo Jouraals, artictes,internet 73 TER, L L
Radio and mewspapers. The paper concludes that in short run witkdrawel of these currency notes Wl A0
‘some extens ihe working of general public.But i long run it will definitely addl some posifives

ey Words: Demonitisatian. terror financing, parallel cconomy, blackmoney.
W=

1. INTRODUCTION:

On th november, 2016 Indian cconomy faced & when the Prime Minister announced that Rs. 5«:1“..:
Rs. LD currency notes would no longer be secogni et egally ne urtency except for same spesificd pupores These
otes were 1o be deposited. in banks by Decermher 30, 2016 86 porcand of the cash in circulation bechris

one fel ok, The objectives were siated - Inlcing th Josses on bisck money which was generated 1 1ne0me
thl s et been declared o the tax anthoriies, disrupting the usc of high denominaiion notes for teror financing.
Lster on ew objeives came oul it siow such as : enabling growth in bank ety vising I I » cask
economy. . This on, howevar, is not backsd by any evilence o prool and therctore portends distinct long-
term, medium-term and. dhocvicem ccmoplicatons

2. MEANING OF DEMONETIZATION:

. Tn Indian comtext, it means withdrawal
of the eunency Iry Reserve Baik of India as official mode of payment. It implics that the said curtency ccascs to bo.a
ltyl tender. According to Investopedia, Demonetization is the act of stsipping a currency unit of s staus xs legal

tion is necessary whenever n:uldnnllwfcmmy must be.
e st vepiced wiih s e ooy G

3. PRIOR INSTANCES QF DEMONTTIZATION IN INDIA:

i not a new concept for India. It in 1946 and 1978,

10n Junsary 1946 the pre-independent govemment of India passed the High Denomination Bank Notes
(Demonetization) ordinance. According o which the currency notes of Rs. 500, Re. 1000 and Rs. 10,000 were
demonetized. The aim was (0 curb black marketing.

2.0n Janwary 1578, te i
blick moaey

“Thus this was ot the irst ime. that the country has seen but it might ity e n.e first time when demenetisation
s Highly ffetcdthe socey. The fss and sevond. demonctisions high value notes which formed a

small part of notes i circulation. But this time the d e e o
Sl ut this time the demonetise were forming §6% of cash and were highly in

currency nales af Rs 1000, Rs 5000 and Rs. were demonetized, again with a view 10 curb
it did

4. DEMONETIZATION AND ITS SHOR -TERM IMPACT:

—_—
Avallable online on -
line on - WWW.IJIRMF.COM Page 137

Survey Organization (NSSO) in India during 1999-2000, female workforce is estimated at 124 millions. This

constitutes about 31 percent of total workforce of which more than 88 per cent belongs to rural workers. The female

workforce participation rates are 29.5 for rural arcas and 12.4 for urban locations,

n 3. WORK-LIFE BALANC
5 S SRR NI | X O 1, SN S - (. 3,
JOURMNAL OF TURE $OCIETY I1SSN: 2456-5683 Viohume - 1, lesue -3, May - 2017
AN INSIGHT INTO COLLECTIVE BARGAINING
DEEPIKAMISHEA
Assistant Profissor, University of Delhi, Delhi, Indiz
Email - ddipika 7208 gmail com
Abstrace Bargaining means By collsctive b & meant the proces: under which ths term
and conditions regarding a matter related to the worksrs and is 1 Thiz h

Collsctive barzaining in Indian context iz discussed

Keywords: Collective b ining, Negotiation, Trade urdor,

to an agreemert between labour union and management of the busings: organizarion. Thiz paper aflsmpts to Shve
an insightful dezcription of the concepr of collscrive bargaining, itz mature, scops and importancs. Finally,

reachss

1. INTRODUCTION:

The smooth ioning of any business

requires whole hearted cooperation of emplovees and Cordizl

relations between employer and employees. Employers act firouzh the management of the company. Collective
The

Barzaining iz related to the relation between 5 and labour

may be

concerned with formal labour agresment or the day-to-day affirs between the two. The word “Collective™ indicates

that the agreement iz reached by the jomt efforts of ampl umion and the

Cuﬂectn'ehxgamnguﬂmtmlﬁedw dauﬂna=mmmmwhthbesmﬂrmnfmhmm

itral oo by
or mors amployars on tha other™. Dale Yodler

of a group of workers on the one hand and of cne.

Collective bargaining is not 2 onetime act, it is 2 process therefore the agreement which is reached afier nezotistion is

just the first step towards it and the process continues to be followsd up.
2. OBJECTIVES OF THE STUDY:

*  To study the nature of collective barganing

* Tostudy the scope collective bargaining

#  To highlight the benefits of collective bargaining
#*  To study collective bargaming m Indian context

3. Method: Descriptive mathod is usad to collact the mformation ralated fo this study.

4. SCOPE OF COLLECTIVE BARCAINING:

There iz a wide ranze of subject matter that comes mnder collective bargzining. Mz subject matter is mentionsd 2=

below -
#  Provisions related to hiring and lay offs
* Decizions related to promotion and transfer
*  Matters conceming working days, hours, schedule
*  The wagss, zalaries and bomms issues
*  Labour welfare programmes
Grievance seitlement
*  Mechanizm of setilement of possible futre disputes
#  Dacizions regarding retirement benefits, ste

4. BENEFITS OF COLLECTIVE BARGAINING:

An effsctival

system may result in multiple advantsza: to both smployers and
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ﬁe Mh:m Small and Medium Enterprise (MSME} seri‘orlms been recognized as engine of growth all
over the world. The MSMEs make towards growth, b
regional d a.nd overall poverty reduction by way of mobilization
of capital and entrepreneurship skills, The MSME sector is an importani pillar of Indian econamy as
ft contributes greatly towards its growth. ft has emerged as an (mporiant vehicle for attaining
Inclusive growth of the country. This paper attempls 1o focus on the contribution of MSME towards
the growth of Indian economy as well as its present scenarto in the country.

Keywords: Contribution, Economic

Growth, E) [ . Gross Domestic Product
(GDFP), Micro, Smalf and Medium Enterprises (M.

(SMEs)

Section I: Introduction
Micro, Small and medium enterprises are an integral part of the economy. The Micro. Small and
Medium Enterprises (MSMEs) have often been termed as ‘engine of growth’ for all developing
countries including India. They provide employment opportunities to the weakest and poorest strata of
the smmlv wiving them a way out of the perpetual poverty that they seem doomed to. MSMEs are
pr i large scale ploy . with lower 1 and prove to be a second
largest manpower employer, afier agriculture and occupy a position of prominence in the economy.
MSMEs not only play crucial role in providing large employment opportunities at comparatively
lower capital cost than large industries but also help in industrialization of rural and backward areas,
thereby, reducing regional imbalances, assuring more equitable distribution of national income and
wealth. As per the Report of the Working Group on Micro, Small and Medium Enterprises (MSMEs)
Growth for 12th Five Year Plan (2012-2017), the sector accounts 45 percent of the manufacturing
output and 40 percent of total exports of the country. The sector provides employment to about 80
million persons through 36 million enterprises throughout the country. Over 6000 producis ranging
from traditional to high-tech items are being manufactured by the MSMES in the country. The labour
o Lapua[ ratio in MSMEs and the overall growth in the sector is much higher than in the large
it The geographic distribution of the MSMEs is also more even. Thus, MSMEs are important
for the national objectives of growth with equity and inclusion.

For a developing nation like India, where the labour is abundant and capital is scarce, the small sector
is a major source of employment for millions of people. Keeping in view the importance of SMEs, the
Indian government has included this sector in its five-year plans. The development of the micro, small
and medium enterprises (SME) sector is on the priorty of Government Agenda. As per the Results-
Framework Document (RFD) for Mimstry of Micro, Small and Medium Enterprises (2012-2013), the
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Abstract:

Financial Inclusion is the dalivery of fnancial services at
an affordable cost to hitherto unbanked enviromments. ss-
pecially the low-incoms and under-privileged. The Gov-
emment of India and Resarve bark of India have taken
imitiatives to sprezd banking services such 23 expanding
the mmuber of rural bark branches, allowing the bank-
ing comaspondent model and adoption of CBS technol-
ogy. While it is 2 daunting challenge in size and scope,
financial inclusion is also a great social and businsss op-
portunity. An attempt has been made in this paper to study
the various financial inclusion models used in India - the
challenges and a way out.

Keywords: Financial Inclusion, Financial Ssrvicss
Banking Correspondent, RBI Lead Bank

Introduction:

The process of economic growth must try to take partici-
pation from 2l sections of socisty, aspecially when it iz
on hizh zrowth lne. In developing conntries, the serious
fhreat to economic prozress is the lack of access to -
nancial services for small or marzinal famers & weaker
sections of the socisty, (Garg, Agarwal, 2014). The rscemt
developments in banking technology have transformed
the banking sector from the traditional brick-and-mortar
infrastructure like staffed branches to 2 system supple-
mented by other channels like automated teller machines
(ATM), credit/dzbit cards, online money transaction, in-
ternet banking, stc. But the important point is that access
to such techmology is restricted only to cortaim sezmentz
of the zocisty. Many of research articles and surveys
clearly show that large mumbars of population not only
in India but also whole world does not have an access to
basic banking and financial services. This is termed “fi-
nancial exchusion”. So, these peopls, especially, those liv-
ing on low incomes, should be provided with mainstream
financial services and products such as bank accounts

Financial Inclusion in India: An Emerging issue in Indian Economy

Jyoti Sharma
Assistant Professor,
Department of Commerce,
Collaze of Vacational Studiss,
University of Delhi.

Ohjectives of the study:

The ohjactiva of this paper is o review in detzil the avail-
able literature on Financial Inclosion In Indiz & to leam
and analyse:

Primary objectives:
1.To study the financial mclusion & = need in India
2To ldentify strategies adopted by Reserve Bamk of
India(RBI) & Government of India for strengthening £-
nancial inclosion.

Secondary Objectives:
1 To study models of Fmancial Inclusion used m India.

Research Methodology:

For the fulfilment of the above objectives, data bas been
collected fom books, SSRN, Yaboo Fimance, cnline
availible dafa, RBT's online portal etc. I is descriptive

i nature.

Literature Review:
Concept & Definition of Financial Inclusion:
Financial inchision is one of the most important aspacts
in the present scemario for the development of scono-
miss. This tarm Finaneial Inchusion was firstly msed by
British lexicon when it was found that nearly 7.5 million
‘persons did not ave 2 bank aceount But Smancial mcln
sion concept is not 2 mew concept for Indian ecomomy.
REL had already been taken various imitistives (such as
Bank ization m 1969, of BRB:and
infroduction of SHG- bank lirkage programs) to provide
Sinamcial accessibility to the mbanked groups (Garz,
Agarval, 2014). According to committes on Fimancial

services and timely and adsquate cradit where needed by
valnersble groups such as weaker sections and low in-
rome srmms 3t an affnrdahle rost ™ So fmancial melnonn
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Abstracs
P

ot daw s mcrfersr i che ova of
globalicarion is ro keap the cusromers sorisfiod
ewert keep rarcral ernviFormens safe. This is Because
e = abomr evircrcecrend
ixsiwes such o globel werming ond che imspace of
ervirenmerncal pollutkon s incecsing dey by day. The
reed of the tirme is o o _frene
pollution amd @t is o bacs word ire codey s Baesd

Envir

allixy T

ible or "sreen” marketins refors

to the 33115&::11@ of consumer meeds, wants, and desires

- ] e
comsumption). ereen marketing mmanipulates the Soor
elements of the marketing mix (prodwct, prics.

errvirermrerne T che moderrse mwearfoes o

il iFivcriveg freable o / i
Gresrr marketireg whick has cmoerged as am fmporeaees
conmcepe ir Frdie as swell as in other pores of dhe
Al and devel d svorld JFu chis research
paper, weoire erephosis has besr made o concept. aad

Emporrarce of gresr wrarkerirg.

The Paper cimes ot frding ot whee acrwally Greswe
Aforfering is cll cbour and alse offers implicagons of
s soudy abor kow can o busi FErwer B meore
e s £ grade
orhers. This paper olso
By varicus fErwr sowards

Fresrn markedirng in Trndia.

Heywwords: Green marketng. Emnvironmesrns, Cormswmsr.
Greern prodices. Suscrainable.

Introdoction
Thx wrorld le ars nmow comcermed about the
rapidly changing encvirommeent. The gucte ““save the

planst, mot shawe the planet” is mow mecessity of tha
timae. To hawve a sustainabls, polluotion free enwircmmuent,
it is imeportant to implement the

comcept of green

of toscic emmissiom=. The evolotion of

sreen marketing can be divided in three phases:

D

The first phase was termed "Ecological” sreen
marketine Dharine  this period all marketine
activities wers concernad to solre envizomment
problems= amnd provide remedies for suach
problems.

= The sscond phase was "Em-irommental™ =
marketing and the focus shifted to clean
technology that mvolved desizsnins of innovative
new products, which takes care of pollution and
wraste issomes.

e The third phase " Sustainable™
marketine It came into prominence in the late
1990= and sarky 2000,

Ereen

wras Ereen

sreen = i= mot = simple task becansa

s=veral meaninss imtersect and contradict sach other. fAmn

iz the sxistence

term.  Other similar termas wused are Eocdromosemtal
Dfarketing and Ecological MMarl = S ding to tha
- p¥ = = = =
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Abstract:

Corporate Social Responsibility (CSR) iz a concept that
has attracted increasing resonzance mn the zlobal economay
Heightened mterest m CSE has sternmed from the advent
of globalization and the diffusion of best practices across
increasingly permeable boundaries and continents The
role of busimess m society has also undergone a dramatic
change m India From ths origms ofthe kons"s welfare to
the hberalization and redoction mn the regulatory frame-
work, businesseshave started to undertzks CSF activities
wohmtanly. As globalization contimoes to alter the trads-
tronalbalance of power befuween developed and emerzins
nzticons, businesses from emersmemarkests are vigoronshy

challensms the supremacy of their internationz] countar—

parts. Giventhis scemario, scholars and researchers have
conzistently called for more research m thearea of corpo-
rate responsibelity and the srowing influnence of emerzine
markeafs and therleadme compamies. Qur study amms to
exarmine how corporatioms m India imferpret Cosporate
Socizl Responsibility (CSR). Forusing on four commonky
knowm approaches: the ethical the statist. the hberal and
the staksholder approach, the paper secks to mvestizate
the reported drivers and barriers in implementins CSR
practices.

Kevwords:
Corporate Social Fesponsibility, Drivers,
Stakeholder, Globalization.

Philanthropm:.

Section I: Corporate Social Responsibility —
Definitions and context in India

India had a rich history of ‘philanthrops”, but over time
alons with the changes in the macro-sconomic envi-
ronment, the comcept of social development gradually
changed In the years followme economic hberalizstion
India withe=sed rapid ecomomic srowth and thus a newr
era of Corporate Scocial Fesponsibility (CSE) mn India
haoam Trdzr MR har hanccena ommhoaddod fmdn cormeerads
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Acsistant Professor,
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soad ﬂmmpmﬂca and corporate ethies OSSR i=
typecally ondes with scme I o Igwove an I
portant a=pect of society or relafionship= with o« =
tiesor non-govermmental crgamiradions (NE0s) (Dooprod-
=), CSR 1= frequenily operationalired incommecinom waih
communtty relabhions . philanibropic, mmib-sector collabo-
ration, or volorteeractivitsies. The term ha= been described
2s “brnllaet™ (Votaws, 1973), as if means somethins bt
not alwans the same_ to sverybody. To some it comreys the
idea of legal respom=ibality crlizhality; to others  means
socially respon=ibls behanior in =n ethical sem=a

There are both critics and proponeni= of CEER. Cobcs con-
tend that by expendmes arfed frmresonres on thes discre-
tsomary actieity, s competitive posshon 1= comprormised
and forther that it takes away wealth Hom the s cwn-
ers or shareholders Proponents of CER. on theother hand
suezest that ensasme m CSE activiiies meproves relation
ships wath isstakeholders, differenhiates 1= prodocts, and
serves as 2 buffer fromm dissuptive event=(Bamedss 2007
Fresman's (1384) stakeholder theory hishlishit= the i
portance of formmemeaminefinl relafion=hips with the oy
stalkeholders of 2 fizmn bayvond jost the shareholder= The
theory arpoes that frms can benefit Swancially by creat-
ms and momiaimines sochrelatonships with 2 broad s=t of
stakeholders. Evon thoush empirrcal ressarch on thiscon-
tention has provided maixed resnlts {'\.Iarzuh_-.. arnd Walsh
2003 ; Orliteky =t al |
a.EmstCSE_the simess
CSER assomething that they simply cannot iznore

In recent years the CSR debate has tram=shonsd from a
mnfpaz:nemmmﬁ_m "z lesal and moral
Tules to = more proactve snsssereent with socizl izones
(Hustedand Allen 2007 Jamali and MMa=hak 2007 Thes
mmmmmﬁmh&:mmmm
zable and social valee creshion. and fom whether corpo-
rations should acrtas social asemt= fo whether and bow 2
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Abstract

Managers foday are wnder fremendons pressore fo
uncover factors driving  customers”  aftitudes  and
befravior thit can serve a sowrce of competitive
advantage. The purpose of this paper is fo alert
marketers that a new methodelogy exists  for
researching many of the components of the consumer
decision making process. fn the more complex process
aof sarisfying the consumers new marketing tools are
nmeeded  fo understand  their  comstraints or
preferences. The ability fo examime wihat specific brain
Jfunction or funciions are activeted dwring various
stages of the conswmer's decision-making process
should help service marketers improve their effictency
amd  effectiveness. While  wewromarketing  has
applications to all forms of product marketing, it sof
particular interest toservices marketers becouse of the
imtangible nature of sevvices;thus making conventional
research more difficult and speculotive.

Neoromarketing research may shed light on many
unanswersd Gguestions regarding CONSHINETS.
Unfortunately, traditional methods of generating
customer insights suffer from well-known limitations,
and have remained loargely unchanged since their
imtroduction decades ago. Ax a result, there is growing
interest in broim-based approocies that may enable
managers o directly  probe  costomers " onderfving
thoughts, feelings, and imtentions. The goal of thix
article is to provide proctical guidance fo mamagers on
usimg these fools.

INTRODUCTION
To understand how customers think, feel. and respond to
a company’s offenings | it has always been a tricky

business. S0 firms by conduching surveys and focus
groups.can generate customer insightsand these arcas,

are fast, incxpensive, and offer remarkable value for
marketers.

The limitations with the traditional customer insight
generation process are well known. The accuracy of
measures using introspection is often suboptimal  for
highly gquantitative decisions such as those involving
prcing and distmbotion The validity of self-report
measurcs can be overcome by a number of well-known
shoricomings. Respondents have mperfect memory. By
just asking a question 15 known to change respondents”
behavior. Perhaps most worryvingly. there are few ways
to distinguish between cases where respondents are
being truthful wversus when they are not. and when
muarketers ask the appropriate questions versus when
they do mot In an increasingly customer-oriented era
where business strategy depends upon customer imsights
to stay ahead of the competition, this lack of confidence
can posc important challenges for companies. First
rapid advances in measunng marketing RO0 has led to a
situation where firms prnoritee  strategies. such as
pricing and promotions, that are or at lcast appear to be
measured with precision. Amaron and Google, for
example, routinely conduct A/B testing and expenments
on a daily basis to check managers” intuitions and
hypotheses before executing changes on a large scalel.

They remain, however, challenging in many areas of
brand and product management dealing with questions,
such as brand mmage and customer loyalty. that are
strategically tmportant but data poor. This had led to an
ironic situation where, even as companies increasingly

view markcting cxpenditures as sound long-term
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Abstract:
In today’s emerging world econamies of the world is booming, which provides great chances for
global corporations. The global brands have expanded a bee line to the global market seize a market
share in the growing pie. In today’s set-up brands ave the basis of consumer association. Global
brand is a product that adds other that distimguish it in some way from other
intended to sansfy the same need. Globalization is mevitable which has led the entire world to
become a market, a global village. Not only has globalization made the world become a real single
universal community confaining people from various cultures, but also it has aided greatly in the
wichange of services and goods, knowledge and imformation by reducing the mternational barriers,
thus leading 1o the shrinkage of the world. This study examines consumer aftitudes towards global
brands.

Keywords: Attitude, Consumer, Globalization, Global brand

1. Introduction
Branding has taken on a greater significance m the past decade as companies begin to see their brands
as assets - as valuable and as tangible as their factories and patents. So brands have become more than
slogans and icons today, they are now closely monitored by the CEO and CFO, and
assessed by industry analysts and pundits. Global brands benefit if consumers see them as part of their
local i with local acc . Consumers fespond very positively to outreach
initiatives mto the local comnmmity. They are ‘more lLikely to favor companies with such programmes
than they are to reject companies who transgress on ngher threshold 1ssues. However. these activities
need to be relevant though and, if possible, reinforce the basic brand positioning. (Keegan, 2004)

2. Importance of Global Brands

Tn today's world consumers don’t just want products and brands but demand global brands_(Kahal,
2001). Branding has taken on a greater significance in the past decade as companies begin to see their
brands as assets - as valuable and as tangible as their factories and patents, So brands have become
more than slogans and icons today. they are now closely momitored by the CEO and CFO.
and assessed by industry analysts and pundits. Yet many business-to-business marketers and service
providers do not practice, or even appreciate, the value of branding in thesr businesses. The truth s
every business, even a commodity supplier, is building a brand through their actions and me:r
presence even if that brand is not being intentionally created and murured. They acquire a “position”™
in the minds of customers and prospects, a position o identity based on exposure and experience with
the provider in the context of a competitive marketplace. (Wolfe, 1991)

3/ . \ Internation
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Abstract:
Corporate Social Respoasibality (CSR) is a coacept that
has attracted increasing resonance in the global economy
Heightened terest in CSR. has stemmed from the advent
of globalization and the diffssion of best practices across
increasingly permeable boundaries and contnents. The
role of business in society has also a dramatic
change in India. From the ongins ofthe king's welfire to
fame-

wed Open Access International Journal
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good governance practices and corporate ethics. CSR. is

typically undertakenwith some intent 1o improve an im-
‘portant aspect of society or relaticnships with commmms-

as “brilliant™ (Votaw, 1973), as st means somethmng but

the Lberalization 2od reduction in the

wotk, bummha\emdwmdeﬁm CSR activities

volumtanly. As ion contimues fo alter the tradi-

umalbllm of power bem-een developed and emerging
from

the same. to vbody. To some it conveys the
iiea of lezal responsibility orlinbility. 1o others it means
socially respomsible behavior in an ethical sense.

There are f CSR. Critics con-

e g
challenzmgﬂn supremacy of their mternational countes-
parts. Giventhis scenario, scholars and researchers have
consistently called for more research in thearea of corpo-
nwmhhquﬂﬁeﬂm@weofw

and thewrleading companies Our study ams to
examine bow corporations in India interpret pram:
Social Responsibility (CSR). Focusing on four commonly
known approaches: the ethical, the statist, the kiberal and

mmwmmm:hnWEmmudmp
tionary activity, its competitive position is compromised
and further, that it takes sway wealth fom the firm’s oun-
ers or shareholders. Proponents of CSE, on theother hand,
suggest that engaging in CSR activities improves relation.
ships with itsstakeholders, differentiates its products, and
serves a5 2 buffer from dismptive events(Bamett, 2007)
Freeman's (1984) stakeholder theory the im-

the stakeholder approach. the paper seeks to i
the reported drivers and bamers m mmplementag CSR.
practices.

Keywords:
Corporate Social Responsibality, Drivers, Philanthropy,
Stakeholder. Globalization.

Section I: Corporate Social Responsibility —
Definitions and context in India

India had a rich history of ‘philanthropy’, but over tme
along with the changes i the macro-economic envi-
ronment, the concept of social development gradually
changed. In the vears following econonnc

of form 3 with the key
stakeholders of a finn beyond just the shareholders The
theory argues that firms can benefit financially by creat-
ing and mamtaining suchrelationships with a broad set of
stakeholders. Even though empinical research on thiscon-
tention has provided mixed results (Margolis and Walsh.
2003; Orlitzky et al, 2003) andin spite of crificisms
against CSR. the business world is increasingly viewing
CSR assomethung that they simply cannot ignore.

In recent years, the CSR debate has transitioned from a
state of passive compliance withsociety’s legal and moral
mules to a more proactive engagement with soctal issues
(Hustedand Allen. 2007, Jamali and Mirshak, 2007). This

il Ty plcrEng
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Abstract:
Jn recent time period telecommunication hiad become an Important part of every economy of the
‘world. Same hold true with Indian econonty . Telecommunication nefwork in India form the second
largest natwork on the basis of fixed and mobile phones. At the same point of time with lowest call
rarifis globally it enabled hyper-competition among MNC's. It has world second mterner user
base As per the miernar world stats base in the counrry stood with 462 Million invernet user | till year
2016 Major Indian tel of , internat and felevi
In rthis research paper, nmmm;pwmrammtg}umdawwtof
telecommumication sector in India. It also uncovers the tmportance of telecom sector in India and the
various factors that have piayed a major role in facilitating the growih of relecom sector in India.
Data has been collected from multiple sources includimg books, jowrnals, websites, newspapers efc.
The paper alse describes the current scenario of Indian telecom sector.

Keywords: Determinants of Growth of telecom; Telecommunication Sector
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Abstract:

Financial Inclusion is the delivery of financial services at
an affordable cost to hutherto unbanked emronments, es-
pecially the low-income and under-privileged The Gov-
ernment of India and Reserve bank of India have taken

‘model and adoption of CBS technal-

1. Introduction

Every day, in our work and in our leisure time, we come in contact with and use a multiple modemn
comnunication systems and communication media. the most commeon being the phone, radio. TV.
and the Internet. Through these media we are able to © icate {(nearly) usly with
people on different continents. transact our daily business, and receive mformation about various
developments and events of note that occur all around the world. Electronic mal and facsimle
transmission have made it possible to rapidly commumicate written messages across great distances
Can you imagine a world without telephones, radio, and TV? Yet, when you think about it, most of
these modern-day commmunication systems were invented and developed during the past century.

A world without telecomnmmnications would not be possible: sociery has made itself so nsed to this
type of technology that the world would end up collapsing if it was taken away. The reason for the
tremendous growth of telecommunications is because, as people and cities throughout the planet
grew. we needed a better way to relay messages between one another. The greatest technological
advancement that we could have possibly got from this is the creation of phone and the Internet. The
phone was a major piece of communication. whereby you could mstantly communicate with another
person that was on the other side of the world. Almost every household now has at least one phone.
with most having several

The Telecommunications industry today is a key enabler of productivity across economies and
societies. The Telecom industry is not only a significant contributor towards the economic activities

ogv While it 15 a daunting challenge m size and scope,
financial inclusion is also a great social and business op-
jportunity. An attempt has been made in this paper to study
the various financial inchision models used in India - the
challeages and a way cut

Keywords: Finsncial Inclusion, Financial Services,
Banking Corsespondent, RBI Lead Bark.

Introduction:

The process of economic growth must try o take partici-
pation from all sections of society. y when it is
on high growth line. In developing countries, the serious
threat to economic progress is fhe lack of access to fi-
nancial services for small or marginal farmers & weaker
sections of the society. (Garg, Agarwal, 2014). The recent
developments in banking technology have transformed
the banking sector fom the traditional brick-and-mortar
infrastructure like staffed branches to a system
mented by other channels like automated teller machines
(ATM), credit/debit cards, caline money transaction, in-
temet banking. etc. But the important pont is that access
to such technology is restricted only fo certain segments
of the society Many of research articles and surveys
clearly show that large mnnbasoqumlanmnmmlly
in India but akse whole world does ot have an access to
basic banking and financial services. This is termed “fi-

Financial Inclusion in India: An Emerging issue in Indian Economy

Jvoti Sharma
Assistant Professor,
Department of Coummeice,
College of Vocational Srudies,
University of Delhi.

Objectives of the study:

The objective of this paper 15 to review in detail the avail-
able literature on Financial Inchusion In India & to learn
ond analyse:

Primary objectives:

1.To study the financial inclusion & its need in India

2To Mentify suategies adopted by Reserve Bank of
India(RBI) & Government of India for strengthening fi-

nancial inclusion.

Secondary Objectives:
1.To study models of Financial Inclusion used in India.

Research Methodology:

For the fulfilment of the above objectives, data has been
collected from books, SSRN, Yahoo Finance, online
available data, RBI's caline portal etc. It is descriptive
in nature.

Literature Review:
Concept & Definition of Financial Inclusion:
Financial inchision is one of the most important aspects
in the present scenario for the development of econo-
‘mies This term Financial Inchusicn was firstly used by
British lexicon when it was found that nearly 7.5 million
persons did not have a bank account. But financial inchu-
sion concept is not 3 new concept for Indian economy.
RBI had already been taken vanous mitiatives (such s
Bank Nationalisation in 1969, establishment of RRBs and
wtroduction of SHG- bank linkage programs) to provide
financial accessibility to the unbanked groups. (Garg.
Agarwal, 2014). According to comnutiee on qul
nclusion headed by Dr. C. Rangamjon defined financial

of countries. but also towards the erowth of other industries. In recent times. developing nations have

inclusion a3 “The process of ensuring access to financial
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Antecedents and Health Consequences of Job Insecurity
among Teachers
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Abstract

Job Insecurity is emerging as a growing threat to the careers of aspiring, meritious and hardworking employees in our country due
to various reasons such as high demand of jabs, and gavernment's inability to meet such a high demand in a short period of time
This results in hiring of employees on temporary/contractual basis. This situation is especially had among the teachers belong-
ing to various government schools and colleges in Delhi. Our study investigated certain psychological causes for the feeling of Job
Insecurity among teachers. Perceived Ory Change and Role studied as the | f Job
Insecurity. Detrimental impact of job Insecurity on the Mental and Physical Health nl’su(h employees were also studied. A sample
of 110 temporary feontractual/ad-hoc teachers belonging to MCI) sehoal: Delhi was used far
this study. ‘Partial Least Square’ tchnique of ‘Strucural Equation Modeling was apphen using ‘SmartPLS 2.0 M3 1o understand the
proposed relationships. Results show both Perceived Organizational Change and Role Ambiguity significantly contribute towards
Job Insecurity, where the effect of Perceived Organizational Change was particularly high Job Insecurity was found to negatively af-
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Abstract

The purpese of this research is 1o examine the psychal thelr
effect on knowledge sharing behavioss o workplace: A sample of 450 employees was drawn from knowledge based industries.
T tap the Informatian regarding performance on knowledge sharing. Big Five personality, and motivation, Knowledge Sharing
Behavior (KSB] scale by Yi [2009)62, Big Five personality traits scale by Gosling et. al. [2003)27, extrinsic and intrinsic mativation
scale by Lin (2007)40, were used. ‘Partial Least Square’ technique of 'Structural Equation Madeling’ was applied using ‘SmartPLS
20.M3' to understand the proposed relationships. Findings show the prominence of conselentiousness among 'Big Five persenal-
ity traits’ to explain knowledge sharing behavinrs st warkplace (Total Effect of ‘consclentiousness’ on knowledge sharing' belng
05246 significant at p<0.01). Intrinsic motvarion'is found to be a hetter predictor of knowledge sharing than the ‘extrinsic mati-
vation' (Total Effect of ‘intrinsic motivation’ on knowledge sharing being 0.3195, while that of extrinsic motivation on knowledge
sharing’ being 11274, both significant at p<().01). Both ‘extrinsic’ and ‘intrinsic motivation’ were found to mediate the relation
between certain ‘personality traits’ and 'knowledge sharing! Although the paper has certain limitations, nevertheless, this s the
first study to consider the relationship between ‘personality’ ‘motivation’ and knowledge sharing' in  single study and making us

fect Mental and Physical Health of the empl it aFshess and Tt
S R e S understand the interacting and mediating role of ‘motivation’ to explain ‘knowledge sharing.
Keywords: Job Insecurity, Mental Health, Physical Health, Perceived Organizational Change, Riole Amblgmty
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to significant changes to which they are powerless fo influence
They either feel their potential skills getting redundant in the

1. Introduction
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Camera-Ready-Copy:

1. Introduction tegic management (Reagans & MeEvily, 200351, organizational

Job insecurity has been knows to cause steess among the indi-
viduals exposed to it ever a long period of time. leading to hostile
consequences for health {Barling & Kelloway, 19967

In simple terms, job insecusity a5 experienced by emplay-
ees may be labeled as amalgamation of apparent hrears
concerning their job and a feeling of helplessness o counter
those threats (Ashioed, Lee & Bobko, 1989' Kinnunen, Mauno.
Niti, Happonen, 200017 Job insecurity is known o adversely
impact health of individuals both in terms of physical and men-
tal (Peobst & Brubaker, 2001)%. Job insecurity has been found
to promote work-related stress among emgloyees. Such higher
levels of stress negatively impacts the levels of satisfaction with
job that employees face and alsa their psychological well-being,
in turn affecting psychological and physical health (De Wirte,
19949)%. Al.lﬂdins 1o Sverke et al (2002)7, job insecurity ks more
detrimental towards mental state than the physical. However
according 1o Sverke et al (3002).there was some Inconclusively
towards establishing 3 relation between job insecurity and physi-
cal health.

Organizational change has also been known to influence the
job insecurity feeling amang the employees, They feel vulnerable

organization afier the changes are introduced or may believe
thhe changes 1 be so significant that (hey might find it difficult
t0 adapt to them and may be forced to change the organization
(Kets de Veies & Balazs, 1997). Kets de Vries & Balazs, (1997)
coined the term “survivor sickness syndrome” which implies that
employees may find themselves stressed and having a feeling of
job insecurity even well after the changes are Introduces in the
organization.

It s important for us to study the amecedents and con-
sequences of job insecurity security because of not only the
negative significances it has for employees but ako for the
management and the organization. In the wake of growlng job
insecurity among employees, trade unions habe stepped up their
bargaining «fforts in order 1o ensure long term job security for
employees (Bolt, 1983)". Alsa, the employers, whe have for long
ignored or underestimated the issue of job insecusity, have been
steadily realizing the benefits for the organizations by providing
long term job security to employees (Guichess, 1985)%.

In spite of agreeing on the significance of fob insecur
academicians have largely ignored this topic, especially in Indian
context. According to Greenhalgh and Rosenblatt {1984)%, job

Knowledge sharing has been shown 10 reduce costs in organi-
zations, promote new product developments, improve group
dynamics, and Increase organizations’ competitive abilities.
(Cummings, 2004)13.

Nevertheless, promoting knowledge sharing in the organiza-
tion can bea challenging procedure. At the individual level, it may
give rise 102 feeling of losing a valuable persosal asset {Argote et
al, 2001)3. Promoting the conception of new kowledge and its
sharing is ane of the challenges faced by today’s managers (Kogut
and Zander, 1992)37. Various interpersonal factors impair the
intention and ability of persons to share knowledge. resulting
in the failure of even the most advanced knowledge administra-
tion frameworks adopled by the organkzations meant 1o promote
Tnonwledge shaing (Bock et al 2005)5.

Knowledge Sharing can be reseasched within several contexts
including organizational and cultueal, laterpersonal and group
«characteristics, or motivational (Wang, S., & Noe, R A. 2010)58.

Research on knowledge sharing at individual level have been
conducted in information sciences (Wasko & Faraj, 2005)60, stra-

ehavier (Bordia et al. 2006) and psychology (Lin. 2007k, ¢. d).
One of the reasons why the knowledge management systems.
implemented in the organizations fail is the dearth of concern
regarding the interpersomal factors that influence the knowledge
sharing in individual or organizational settings (Voelpel, Dous, &
Davenport. 205157,

Several fuctors are knows to indirectly or directly affect the
psychology of knowledge sharing. These Factors may inchude
and
such as incentives o rewards aimed shaar-
ing (Cabrera & Cabrera, 2002)6; environmental characteristics
(Levin and Cross. 2004)39: and the characteristics of the indi-
viduals who are swness of the knowledge such as the strength
of association with the organization, interpersonal trust in peers.
and management, and the sources of mativations, which will
ultimately assist them on deciding whether to conceal or share

their knowledge (Levin and Cross, 2004).
Various researchers have shown an insight into the psychol-
oy of knowledge sharing at individual level. Knowledge sharing
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ROLE OF EMOTIONAL INTELLIGENCE IN MODERATING
THE RELATION BETWEEN JOB INSECURITY, TURNOVER
INTENTION, AND WORK ENGAGEMENT

Namita Rajput®
Amogh Talan®™

URFPOSE

JOB I iy iz ing af a g ng threat to the careers of aspiring, mertforious, and

hard werking emplayees in our country due to various reasons such as high demand of jobs,
and gnwmmmt = inability fo meet such high demand i ina ahortpenod of time. This results in hiring
of employees on temp Jeontractual basis. This 13 especiclly bad among the teachers
belonging fo various government schools and colleges @ in Delhi. This research mwshguxad emr.liwnui'
responses of Job Insecurity in terms of Turnover I and leszer Work Er £
role of Emotional Intelligence for the proposed relafions was alse investigated.

DesignMethodologyApp h:A i 110 temporary S contractual fod-hoe feachers belonging
to MCD schocls and several colleges fmm Umwrslly of Delhi was used;‘ar this sfudy. Portial Least
Sguare” technigue of Structural Eguation Modeling” was applied using SmartPLS 20.M3 o
understand the proposed relafionships.

Findings: Reaults show that afaekng r.lfJob Inaecunlj i3 respamb&efor boﬂ) the Turnover Intention
and lzzser Work E fowards the 1 Intelligence was found
to be a significant moderator for thia rei'clhon;. with em,p.lnyeea ?ugh on emotional infelligence found to
be more capable of handling their emotional responasza.

Research Limitati The of the Iyzis iz d dent upon the of the data
reported by the respendents.
Practical Implications: The study has implicafions for the # and the employess who

need coping from the stress related to workplaes or job. Such alrgummbmna may choose £ initiafe
employee assistance programs, which are knoun o be effective in dealing with employee siress and
negative emotions. Such Fprograms deal with o broad range of tzsues of the employees ranging from
job stress to giving on p ] and I problems, hence, ameliorating holistic well-
being of the employees.

Originality'Value: Job Insscurity was megsured wsing the ifem suggested by De Witte (1855). It
was mesaured on o J-point scals ranging from I(hishly likely) to 3 {i‘ughb unkkei'}). Emohr.lmi'
Intellizence was measured ua’mg2;fzm dapted from Trait Emotional Intellizence &

(TEIGue) (Petrides, 2009) ranging from 1 letely di ta J (completel ugrg,'l‘.’i'umowr
Intention was megsured using 2-ifems udqpiedfmmam&e by Walsﬁ.. Aahford & Hill [’1985) measured
on J-pointa ranging from “strongly agres” to t was megsured

*  Principal, Sri Aurabinde Coliage, Univarsity of Duihi, Delki, India.
**  Assistant Professer Colidge af Focational Studies, Undwdrsity of Delki, Delki India
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Abstract

This paper investigate the factors which influence the stock price of any company with a focus on selected

Cement, Pharmaceutical and IT company. The future price of any stock depends on certain factors such as

EPS, DPS and PE. The studies explain that dividend and P/E Ratio impact the stock prices but they have not

taken the EPS as factor responsible for stock price. So for this paper we have taken three factors EPS,

Dividend and Price earnings Ratio as factors which may influence the price of stock with specific reference to
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Role of Microfinance in removal of poverty — A Case of NCR

Dr. Anursz Agnibotri
Assistant Professor, CVS, DU. Idia

Abstract

Microfinance has become an effective mechanizm for ic dev and to benafit low-
income women and men. This includes Micro credit, Micro savings and Micro insurance. The
rtesearch methodology for this paper was exploratery and research was conducted in the Delhi
and NCR._ It was concluded that Micro finance has helped the poor public and created wealth in
their house. However, most important confribution of micro finance was that it has empowered
the poor women economically and socially. It helped them in giving better education and health
to their children Many women who were divorced or single widow were living a respectable
life. It was also observed that still a lot need to be done by the government and MFT to remove
the poverty.

Key Words: Micro finance, Micro credit, Micro insurance, poverty, poverty elleviation, SHG

Introduction

Microfinance is an alternative fmancizl
service designed to help thoze poor persons
who do not have access to formal fmancial
system. It has proved to be the best
instrument  to  create  employment
copportunities to the poor. It has become an
effective hani for H

NABARD in the Bank — SHG programme
was to recognize this empirical observation
that had been catalyzed by NGOs and to
create a formal mterface of these informal
arrangements of the poor with the banking
system. This is the begimming of the story of
the Bank-SHG Linkage Programme.

development and te benefit low-income
women znd men. This includes Micro credit,
Micro savings and Micro  insurance.
Microcredit iz about granting short term
small loans without traditional guaramtees.
Micro savings are deposit services that allow
people to store small amounts of money for
future use. Micro insurance is a risk pooling
products that are designed to be appropriate
for the low-mcome market m relation to
cost, terms, coverage, and dehvery
mechamsms. The financial sector reforms
motivated policy planners to find products
and strategies for delivering fimancial
services to the poor and microfinance in a
sustainable manner consistent with high
repayment rates. The essential gemius of

ding to United Nations Development
Report of (2000) poverty is deprivation
which encompasses a wide range of issues
mcluding Iunger, lack of shelter and
clothing, lack of access to heslth care and
education and madequate or lack of access
to policy making. Being poor comnote lack
of access to resources necessary for
achieving a descent standard of Iwing
However the word poor and poverty are
debatable and will depend on the mtentions
and approach of policy makers
India has different kinds of micro finance
institutions which varies in size and types
like the Small Industries Development Bank
of India (SIDEI), the National Bank for
Agriculfure and Ruwal Development
(NABARD) and the Rashiriva Mahila Kosh
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Campus Placements: What  |Anu Satyal, Gauri Economics Educator —The FIMT  |2016-2017 2277-9736
Students Want and What Mishra and Anuradha Journal
Companies Seek? A Case- Bawa
study Based on Primary
Survey Data

1ship pregramme as part of the degree

e specific requirements of each course.
wl,edge‘ahdjrhpjove their academic performance. The working
> nergized to ensure realisation of these objectives. The companies must
1 students by visiting colleges and showcasing the opportunities they can offer to
students. ey must sponsor training and education programmes for the fresh graduates they recruit, This
way the mismatch, between what students want and what companies seek, can be bridged.

INTRODUCTION for fresh and raw talent, with all the energy and will to
Iearn new things, They are not paid very high rates
Campus placements play an .impoﬂant role in and can be trained and moulded according to the
providing the much needed entry into employment ways of a particular firm. The advantages to the firms
for fresh graduates. The chances of finding suitable are also significant. Instead of hiring very senior and
work otherwise are limited as these studsnts having experienced people for simple and routine jobs the
no work experience. Moreover if students want to can hire these young, energetic people with a will to
enroll for a Master's InBusimassAdm_lmstration (_MBA) perform. For students, placement after their
which in most Universities and Institutes requires a graduation is of prime concern in that most oft
e atory one or wo year work experience campus nowadays the choice of the institution ang en
placements pmvidech,_amppor\unnytmhe graduates, reputation, at the time of taking admissio its
Campus p\acemeqts involve the coming of various governed by the institution’s. SUCCess in plagj N, is
companies, both big and small, on campus, locking  graduates in various jobs. Placing its

College of Vocational Studies University of Delhl

;
i
%
i

Role of Tax Revenue in Economic Development: A Critical Analysis Anurag Agnihotri Commerce

Ansal University 2016-2017 9.78939E+12
Business Review




Ansal University
Business Review

Volume 5A Issue I January—June 2017

anka Garg Irppact of Experience on Financial Decision Making: A Behavioural
Finance Perspective

Ritesh Gupta
Kshitij Maharishi
Anurag Agnihotri
unil Kumar Gupt

Role of Tax Revenue in Economic Development: A Critical Analysis

hobhana Tiwari
Sankalp Udaiwal
Sheenu Jain

Demone_lization Impact on Shopping Behaviour and Payment
Mechanisms: A Study of Jaipur City

Afr;tecedents to‘Ent-repreneuriaI Orientation: A Conceptual Model Surender Singh Commerce Education Plus 2017-2018 2277-2405

Effect of.Org.anlzatlonaI Diversity on Team Performances, Surender Singh Commerce EDUCATION TIMES 2017-2018 23

Procrastination at Work: Investigating the role of Ethical o

Organizational Climate and Workplace Bullying Surender Singh Commerce EDU WORLD 2017-2018 weTe
-201.

ith the:sill unresolved issus af explaining the mxed
ndin#mpirical research. A special focus is on context
ticailly unexpl relation P

nalyses studies on drectdiversity-performance efects. Informatan
2 J and pompared according o diversity tyes and is relationshio wit {
I serforme 5810 3T v (eSS PrOViCs cUnFBTICng vserts. S pircal {
i 1ms of Regression 35 well as moderalion (Demogradne AndTysis]
Analysis| and regress on results nds
tive or negate relaticrships of organisational civersity. Cantext
i are d scoverad for some of the tesied divarsity variables. This
paper p e on fhe irmpact of ivarsty on team performence &3 kighiights

L crens ol n Gontextformaton and ooteriial moderating vaiasiss

Sl 4 Eq SHIPELL:

sand and build upon & conceptual Famework
i preneurial onentatian fias

Firmand nepreneur and

s

afresourcest
pranedrig) arlentation. The proposed
 monel and entreprencurial rsk:
implemeniation of public

i

urship, Enteeprenaurial onentation. Socio-Cultural

e in gelermiring the chances of suteaes far
e ﬂ?s“gr]ea”:: C;f;xﬁ.?:l‘?unggig\ga s o reseaich studies have Deen canducted fo shudy the eftects fal job-
ot 2 feus camtingency factors which may feiate 10 perscnaly n gﬁ hason e
aents {Covin 2nd Slevin, 1058] iAnovatveness elo ltEiorassee = e e
rences and beluisat the frm el and forarts B orgED S3EE . 2 opien tha “Black Box " and furt plored fe dart of tesi ]
i3 oUslOsts aroxducls praguction, innavation sud interastion 4 e R R
i iy Fosused oi researching demegraphis nes 1o prov de 3
s indwidual's gander aeads (el o ashieVEmant, paver F 2 1o pr
e of the Iagclori that have a beanng on the sk kng i ot an the emeIgencs 1 oroup Stk and quicomes fl2u
15 vertufe (Miler el al., 1982 Mrogm and Fahl, 1971, 1 mant esposially 169 8 [noreasing veriety of 7500 vanabies
. 5  autt s ud s 10 faexing camparabily. The ispssiien of unceviatirg
oms e lait 0 et researchets bave failed to conaull
1c test condr oL
il the [ harure behaviol #(e geing stuied widely ¥ Ré o ﬁﬂ:u fed dersry studies reman syt et cally unexslorsd witt
002}, Ais per Hofsteds (13801, an S0prmp e Lelaviaun i ks e ety s baseall congere1 = .
ey condutied by Aramand (201°) B higmed the " e cthnl e, ohysicel aoiifes and dfizabil
ance ani culiurs 1 Motvalng woMen niEEIEUT Hyan ‘ d G i), Toe fl o arcvides wbroac examingLe | of
t towards psychological lactors thal Inelni 8 pEeor _ .| :’vmg'}ﬁ"mmenslnm of Dversity, Pty dimensans 7 e cars

Facatonal St e

s sz OF
pror) Stags Unresaity of el




Women Entrepreneurship-
Genesis for Successful Business
Model

Neeti Hooda

Commerce

International Journal of
Management

2017-2018

0976-6510




Intermational Jooarmnal of Manageoncent (LI

“Wolomc 8, Esoc 4, July— August 20017, pp.31-39, Araclce ID: INM_O8_04 005
Avvailable omline an

httpoffimeme_com/Homefissue/ I "WV olume =8R8 loswe=24

Journal Impact Factor (2006): & 1920 (Calculated by GISI) www . jifactor. com
ISSN Print: 0976-6502 and ISSMN Online: (F976-65 10

2 IAEME Pubdi i

WOMEN ENTREPRENEURSHIP: GENESIS FOR
SUCCESSFUL BUSINESS MODEL

MNeeti Flooda
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ABSTRACT

Apge ix neirfrer o Ve neor e exception Po realise sive teae presverstical or PFre vwery con
fredfividliead wanr o five o successiiod fife. An ernrrepreneur ix rfre prersone wifno endervales
a wemire, organises i, raives cappitod fo fincance it and asseernes all or rmafor preartions of
lee sk, CFifforrad Pirclacs JTT, cre Armerfoan experd o ercirncgerrread, weorte fis farmows Book
Frtwaprrenewring in 955 He ased sfre temm “fntraprrenewr” fo refer Lo rhve persor wlao as
e serior manager frencrions ke an entreprerewr withrin fis compeany. He serves as the
Freced af « sermi—autonowows prodict  division. Thouwgh there is neo major difference
Betweernr endrepreneer and intraprrences Bt they differ with regeord tor thedr persormality
wirnel fennciicns sancift s an entreprenenr is an indeperudens beesirness persorn ond fee faimese I
reaises e reguired coapiral and endertales the risk where as an fntraprrenear operates
witloin a given coverpraarry ared Sl raay el be reguired to oradse coprifend o doe Brecer feeld
rixke cof Feis efforts within the conmpeny.

Woemrnen entrepremneprsiiim os goadmed mroonenterm i recent decoade s withh the increaxe
Frr tlee rreanlbrer onf weonmen s enterprises and rlreir sabstoantive contrilration Lo econeniic
growsfe In rocdeey "5 dlvnamnric erce, wenrnen enfreprerretry are considered as one off the sy
Froprerrternt globeal gicret for sustaired economnic development and social progress. Tie
preserns  paaprer  provides o denael overnview  regacding the  concepr o wenrren
erttrepreneurshiip, wheat are the focters oy seeppport e o start o business, wihar are
rfee reasoves tfue frnpredle thefe gerorvwe il coredd Ereceldly gove rmnmmment strafe gies fo prrenrroie tlese
worTResT errtreprenenrs. A vorvey oy been rode o ifee wonrren et reprertennry wosrlkiem e
frr Balhadurgort citv and Trally brief analvsis and interpretation are derie on the bosis
of cerdfecred deara fre tlie Foorm ey ivar groapfos, pie oftarres, and oodvwrrn ofearns enc.
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Abstract : The importance of the East Asian and South
Eaxt Axian region in the reals of rourism gets Aipkiigheed
by the decivion of the Ministry of Tourizes, Geo et
of fndia to enkance the Plan owtlay of Rs 100 crores in
the Twelfth Five Year Plan o 1026 of the total plan
aflocation of the Afimizstry of Towrism, Geverrrmernt off
fadigvibich iv carmarked for North Eostern Region Bt
apain, fndia’s share in the East Asion raved marker is
imconseguential. The recson behind the disappointing
performance could be due to the foct that, when it cormes
ro East Asicon and South East Asicn fourists, India
Towrism ends up focussing the Buddhize destirations’
circuits in Indic only. Thes, the ides to develop o tourist
circuir depending simply on the relipiows sites sech as
Buddhiss Circuir Towr may nof alfweys be o sustoinabie
FProposition. e this paper an of will be de to
develop both macro circuics encompaning Banpladesh,
Bhutan and state capitals of NER states. Artermps will
also be made to develop micro circuir fmrportant
destinations af each srafe of NER, Bhutan and
Bangladesh. Finally, in the paper endeqvour is made to
demonsirate the variefy of aftractions that differens
stafes of NER can offer to the East Axian Fourists affer
thorough explorarion of the rites to be covered & the
Propoxed inter-country circdl.
Keywords: East Asia, Souith East Asia, Morth
Eastern Region, Circuit, Tourism
Introduction : The wawve of globalization has
engulled every sector of every economy and tourism
is o Title exception. Travel & Tourismis a dynamic
cngine of economic development esnd job
creationthroughout the world. In 2017, Travel &
Tourizm directly contributed USE2 6 erillion and nearly
119 million jobhs worldwide(WTTC, 201 8). Tourist
circuit is another popular term which wisitors and
experts of this domain often on come across, A towrist
Circuit is defined as o route on which at least three
major tourist destinations are located such that none
of these are in the same town, village or city. At the
same time they are not separated by a long distance.
It should have well defined entry and cxit points. A
tourist who comes at the cotry point should get
motivated to visit all the places identified on the
circuil. The cobjective of having a tourist circuit is 1o
increase the total number of visits to all the
destinations on the circuit on the one hand and 1o
offer the tourist the attraction of all the destinations
located on the circuit.
As the countries of East and South East Asin
have emerged as economic power house, cvery

country ocutside the region is keen to develop closer

coonomic ties with these countries. India is also trying

to exploil the situation. Tourism is not outside the

arbit of overall trade and cconomic cooperation

particularly when the question of promotion of
intermational tourist’s circuit is involved. Again, on

and froem 1991, that is after much hyped and publicized

"Look East™ policy has come into being NER has

reasons to fieel at ease to situate itself in the context
of cntinc East, South East and South Asia for certain
reasons. i) So long India's WER were in isolation
from the main land of the country and could not attract
the attention of the policy makers for the development
of the region's economy, But now opportunity is thers
before NER to come closer to the countries of East,
South East and Scuth Asia becnuse of its geographical
proximity with them. (ii)} The Government of India
has made it categorically clear that one of the
objectives of the "Look East™ policy is to infuse
dynamism in NER's economy developing trade
relation with these countries through MNER.3) As a
matter of fact, NER has much to offer in tourism for
cach statc of NER has somcthing different to exhibit
to the tourists From East Asian countries im particular
in the form of a)pilgrimage, b) Adventure spot e}
Hill Stations, d) Wildlife &) Sites having stunning
sccnic beauty etc.

Also, PM Modi while the Advantage
Assam-Gilobal Investors Surmmit on February: 3nd,
2018 in Guwahati said that the progress of Morth-
castern India is "at the heart of the Act East Policy™
::lfl.'l:l.n Eovermment. "The Act East Policy roquires
ncreased ]I?uplt o people contact, trmde ties and
other relations with countrics on India's east,
parl:-c:ul_lﬂjr ASEAN countries,” said the PM. The
prosperity of people livin, E in Mortheast is o key 1o
India's growth story gathering speed.

East Asian Tourists Vis-a-Vis Indian Tourism :

in the cmenging new world i i
e order. The policy which
Was originally conceived as an mmlu“i‘; initiative,
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Abstract

Religion simce time immermorial has been a kewy factor i motivating and stimulating people to
travel to different places. Buddhism is one of the largest and far spread religions in the world which
has millvons of followers n different parts of the world, Buddhist touwrism s developing as a
separated niche market in tourism  indostory. This e ch 1 o ing effective Lourisrm
marketing mix for Buddhist tourism produoucts. This paper reveals that Buddbist tourism products
have lots of tourism potential if marketed in effective manner.

The paper sugests the application of the Public private partnership o constrect effective marketing
muix  for Buoaddhist tourism. All the components of towrism marketing mix are analyvzed and
evaluated and application of cach component s described. In this way we have suggested the
imposrtance of Public private partnership model for marketing srategy of Buddhist sourisim_ This
study sugmests that Public private partnershap can be a key factor to enhance the compenitive cdse
of Buddhist tourism through partnershap, collaboration among different stake holders of the tourisom
industry. This research is based on concepiuaal study which offers a unigue combination of
marketing and economic theores o describe the importance and growth of Buddhist tourissm in
modern davs and beyomnd.

Keyvwords: Tourism., Buddhism, Buddhist tourisam, marketing mix., Pablic private partnershap

Tt ol enc tEon m

Owver past few decades, tourism has become one of the fastes: growing economic sector in the
wrorld Continuously tourism is showing diversificanion and expansion in varnous concerned areas
of tourism. As per UTRNWTO 201 % report, Travel and tournism contributes around 10%6 on tomal world
GDP through direct, indirect and induced impact. In every ten jobs one is created in tourism. It has
a contribution of 175 5 1.6 Trllion in expores which is 72 of world™s exports. It touched a mark
from 25 million  intematiconal tourists i 1950 and 1323 million im 2017, And L8 ballaon
mternational tourists are forocasted Ffor 20300
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Resident"'s perceived economic benefits of heritage tourism and support Hor-
tourism development: A case of Khajuraho, Madhyva Pradesh., India
*Ravindra Singh Kushwaha
*Heszearch scholar, SOST TN, Fivwaji University, Goralsor

Abstract : Meritage fowrism is the wital area of”
the romrism indeseey. If relps make amciems
preservation econamically wviable By wsing
feritage arffracrfions and culfure o affract amd
serve fourists. Merirage rowurism can bring
ecowmonrric viabiline ro she residesres of rhar place.
fv creares & qualiry experience in the mind of
fomrisd, af ifle same fime it encowrages ihe
Frreservafien arnd conservation of rike bheritage
sires. Economic bencfirs and preservafion ol
sZoals can be artaimed while promoting heritage
fonrizem in o swstadnabie sramnens

This research deals wirh e Reritage rowerismr
in Khajurako. Khajerabo is one of the
LN ESCOwWardd heritage site of AMadina Prodesh.
Firis srenadl towen af districey Chhaftarper is very
prospernows for heritage antracrions. some of e
are world faovoss for thedr uniguearchirecrere and
Erofic sculpiures Proprinens pows of aRcoiend,
mredieval fndia passed throwgh shis historic sower.
Fhis research afftempes o expplors rhe residenss”
perceived ecomnomiic bencelfilts af heritage forrismn
of” Khajuraho.

A guesricornaire was designed o mreaswre
residents " perceived ecomomic bemnefitsol herisame
vowrism i Khaiurabo. A4 ome-weay ANCFA aond
imdeprendent sample T fest was conducted fo find
the sigmificans difference for perceived bemefies
o Aerifage fowrism for differens demograpiic
efemernrs. Signrificans reswults have been found on
the research goals. The resuits have sigrificans
imeplication for govermmens, OMAO s, DASCTs aeoed
differens stakeholders af the rowrismov irnduessme
Keywaords: FHeritage tourism, coonomic benefits_
residents’. Khajuraho, ndia_

1. Imtroductiom : In the last few decades. tourismm
has grown significantly, Tourism industry is
considered as the world's largest industry with
volumciric cconomic. The total sharc of Travel &
Towrnsm to GDP wwas LPSIDE 272 Shn f 10490 of CGEDYPY
i 2017, and is forccast to risc by 4.0% in 2001 8. and
o rise by 3 8% pa o USDIZ2 450 1ba (1. 7T%% of
'GP in 2028 In 2017 Travel & Tourism directiy
created 118 <454 000 jobs ( 3_8% of totaml emyploymmenty,

Roccnt coconomic ooads dopect that travel and
tourism industry 1s growing very fast and sts groswwith
is faster and wider than any other industry. By 2027,
intcrnational tourist arrivals arc forocast to total
2 042,420 .000. generating cxpenditure of
USD2 22§ bn, an increase of 4.3%6 pa, ( WTTC,
2017). Tourism appcarcd as blessings for both
residonts' and tourists in many ways- tool o reduce
powerty  Matiza & Olabanji. 20143, cmployment
opportunity (Moore . Munro. & Susan . 2001 3) ., forcign
exchange camings . increased income and offect on
poor people (Anwar, 2012} | improved condition of
women (Simac & Mosso |, 2002 .

Heritage tourism is one of the demanded arca
of tourism industry. It helps make ancicnt

crvation cconomically vwiable by using horitage
amractions and cuelture which attract heritage lover.
Heritage tourism can bring economic viability to the
residenis of that place. It crcates a memorablce
experncacs in the mind of tourist, at the samc timec 5t
cnoourazes the prescrvaton and conscrvation of the
heritage of the destination. Economic benofits and
preservation both goals can be artained while
promoting heritage tourism in a sustainable
manner. Herimge tourism refers to leisure travel thae
has as its primary purpose the cxpericncing of places
and activities that represent the past{Gunlo, Yamei &
Pirmar. 2009). Heritage of the dostination gives
identity and fame to that particular dostination.
Khajuraho. a beautiful smmall town in Chhatarpur
district of Madhya Pradesh, is well known for its
mastoerprccs of medieval legacy. Hermtage atiractions
of Khajuraho give this place a unique identity and
fame worldwide. The hindu temples bunlt by
Chandclla kings. arc declarcd as LTINESCO World
Hertage site and serve as a wealth - gencrator for
the residents as well as govermmment. There were 85
temples but onby 22 survived. These temples reweal
the love, lifc and culture of that cra.

Table 1: €2 wral infor b t
Khajuraho
Longinsde 24°S1-24'BS™
Latitude E-TO93E TOS6
Arca 508 sq ks
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worth - entral Blbar $iamarki, Mazaffarpur, Samastpu,
Madhebani and Dharbhanga ark his ancient Kingdam,
The birtplace of St is Punaura ocated on westem part
o Sitamarh, 1 i evidenttht the birthplace of uthor of
Hindu epic - The Ratayana - Maharshi Valniki ¢ ilso
ancient b,y western Champaran theee it small ot
and rallway station called Valmiki Nagar which ls
associated with Mabarshi V. Bibar i the lind of
orgin of raasy feligions. 1 i the place where prince
Cautam atined enlightenment and became Lowd Buddha;
hence the great rligion of *Buddhism" was bon. Lowd
Mahavira founder of another goeat religion "Jainism" was
born here and attained nirvana {death) at Pawapun located
some miles away from Patna which fs the capital of Bihar,
Also the teth and last guru of shikh, Guru Gobind Singh
was born here and attained sainthood means became
Gura. I the memry of Guru Gobind Singh # majestic
Gurudwars "Harmandir” was but in Pana also known iy
Patna Sahib. 11 one of the five holiest places for Takbat
(worship) for ikhs.

Geography of Bihar: An Overview

Country India

Cold Seasan - Decentber to February
Tot Season - March to May
Southwest Monsoan - une to Septerber
Retreating Southwst Monsoon - October to Novembe
Significance of Buddhism in Bibar :

“Bibar" the name is deived from the Sazsr 12d
Pali word"Vikara" nhmnhe&udllwhmhm
of Bihar withthe Vibara used as the Buddhistabode. ¢
lind ofihrisconsdered as herichest one oo
Buddhism, here the young Siddhartha Gautam §¥
enlightenment, The place where Siddhartha Gaam "
enlighin is known as "Bodh Gays®, Bodh G 8¢
heolestplace for Buddhist,situated by the bank of 70
Neranjana, At that ime the place wis known & Unwel
Herefirt emple wasbuit by King Adhola, Buddha ™
b in 563 B at the place called *Lumbini” 0w B
Major Buddhist Sites in Bihar :
Bodhgaya:

Qe of the most sacred phces of Buddbid*
Bodhgaya. Located i he east Bibar, it s the place ™
St G npri o e e i o

hediated under the hanvan tree and finall¥ €
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Abstract

This paper experimentally investigates the effect of lendency clause
on cartel formation and self-reporting by firms in an asymmetric
cartel. The notion of asymmetric is used in terms of different
market share of the firms, which form a cartel. This setting is used
to hring the experimental design closer to reality. We
experimentally controlled for ‘Provision of Deal- when a firm with
larger market share can offer some side payments to the firms with
smaller market share and induce them not to report. We run three
treatments: 1) Lemiency without Deal (LW, 2) Leniency with Deal
LW and 3 Rewand with Deal (RWD). In LWOD treatment players
can come forward and self-report their communication to the
authority. In LWD treatment before self-reporting there is another
step where big players can transfer 10 points to the small player
and induce them not to report. In BWD treatment players earm 25
points if they report unlike LWD or LWOD where they paid some
amount after reporting as well.  The results of the experiment
demonstrate that there is no notable difference in the formation of
cartels among the three treatments. However, cartel members see
the adverse effect of the provision of a deal on the self-reporting of
cartels. The incidence of reporting falls significantly from 61.48% in
Lenmiency withput Deal treatment to 25.86% in Leniency with Dweal
treatment. Further, giving positive rewards mo the self-reporters
counteract the effect of the deal to a large extent. Thus, reporting is
remarkably high at 41.44% im Reward with Deal treatment as
compared to 25.86% in Leniency with Deal treatment. To sum up,
the experiment accentuates the waning effect of leniency clause in
asymmetrical cartel.

Keywards: cartels,

experiment

leniency programs, Bertrand coompetidon,
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L INTRODUCTION

engaged in bid rigging for procurement of conveyor
bedts by several public and private sectof compamnies.

In February 2014, India's Anti-Comperitive authority
for the first time received an application for
imposing a lesser penalty by Phoenix Conveyer Belt,
India. This company s a subsidiary of German tyre-
making Continental, which disclosed the possibdlity
aof a cartel in the conveyor belt segment. Phoenix
Conveyer Heli revealed the exdstence of a cartel

Seventeen firms including Semperirans MNidon (P}
used to decide among themselves the winner and
the winning price of the hid The Competition
Commission of India (Lesser Penalty] Regularon,
2009 provides for a reduction in {ines 1o the carrel
member If the firm itself reveals the working of a
cartel. The investdgatdon s underway; the parties
allegedly participaring in the carted are ghowing a log
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Use of Logarithm and Entropy Functions in

the Frequency Domain
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Absract— Hamummpephic cnhsmscenent coubl chminsts the Infloence of seven dluminalion in Gegeeney domoin slponthm, T
could be made the dynamic range of image (o compress aad Expanded the gray level image of the micresied tanget and Enhanced
wrnege e tail; The op-Beit ad baot-bal cam smiooth The Cuthing of the e mospatianl domsin, Scording ko the beck groond and the

tarpet exist oo the probdem of poor contrest In the indfrared image. Th paper presenis a bybrid algorithm o enhance the image. It
s rnth (s comionmns ol Tha e by T

s use o the G Rler processang 10 onbenee mmsgy dotals
wop-bat and bot-hat transforms in spatial domain. Through the nfnd algentkm io endanced the infrared image, Mot coly enhanced
the muliared mage of e dotails, bt the outlinge of e rops bos also been smoph,. Finally, the enhameed imops: & betier Then

other algorithm of results.

Index Terpn— Homummsrphic cohascoment, Fillaing. Infraral lmag: Prscesing, Mathematical Mopbalopy, Dilatios, Enssxm

l'op-hai transforms.

I INTRODUCTION

Till now, all the domains in which we have analyzed 2
zizmal, we analvze it with respect fo time. But in frequency
domain we don’t anzlyze signal with respect to time, but
with respect of fequency[3]. Enhancing an image provides
better contrast and & more detailed image as compare to
non enhanced imaze Image enhancement haz very
applications. It iz uzed to enhance medical images, Images
captared in remeote sensing. imazes from satellits otc.
The tran=formation function has been given below
z=T{r)
where r iz the pixels of the input image and = is the pixels
of the output image. T i= a transformation function that
maps sach value of r to each vale of 5. There are fwo
methods of enhancing comfrast The first one iz called
Histogram stretching that mcrease conmrast The second
one iz callsd Histosram equalization]7] that enhance
contrast and it has been discossed m this papar and results
are shown oo terms of |ldstogram equslization. Miany
arempts have been made =o far to improve the performance
of Histosram Egqualization[I0]. MIsst of the existing
automaric enhancament techmiques make uze of slobal
intenzity wansform:, either for color comecton (vehite
balancing) or comfrast enhancement For these global
intenzity wansforms, the mappme of color or misnsity iz
one-to-one and is independent of pixel location or scens
COREEXL
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I METHODOLOGY

8. Logarithm of image

The purpoze of the logarithm is to aliminate the mfluence
of non-illomination without loss of image detail. In this
paper thiz foncron applied twice to get the original mage
without amy loss.

fl{z v lozfix.v)

b. Gamma correction
Proceszed imagze i= not clesr, @0 original image is proceszed
by gamuma comrection.

e vFctlizy}

c. FFT of image
In view of the infrared mage difference between zray
vales are very small. The outline of the image mformation
i= concentrated n low freguency, and he image detadl is
mainly concentrated in hish frequency. It iz eazily to
zeparate them from the imsse by Fast Fourer
Tranzformation.

Z{uv) =Flzyl}

d. Filter Function
According to the traditional slzorithm proceszs, the responze
function of Causz filter had mmproved MNew alzorithm
could enhance fmage detzsil and outline. Because the zray
valie of the infrared imase &z low, the offzet commections
have to change by the function of bomomorphic filter. It
will maks the imaze maors clearky.

!

s
Hiwv)=(ry—r)|1—e ‘5o J] +(ru+rdid

Where r, iz rezulation parameter to change high fraquency.
ril= regulation parameter to changs low fequency.
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A COMPARATIVE ANALYSIS OF THE FINANCIAL

PERFORMANCE OF STATE BANK OF INDIA AND PUNJAB

NATIONAL BANK

Mr. SHEMPHANG WANN I

GDOH’

ABSTRACT

Indian Banking system had played an important role in the economic growth of India. RBI is the

main authority of public sector banks, private banks, financial and non-financial institutions,

Banking system is classi into

hank and nos bank. The banking system

of India consists of a large network of bank branches across the country which serves the people

by providing various kinds of financial services. State Bank of India, popularly known as SBI is

the largest bank of public sector in India. SB1 has 420 million customers, more than 24,000

branches and 39,000 ATMs in India. Punjab National Bank. also known as PNB is second largest

public sector in India. The Bank has over 80 million customers, 6,937 branches and 10,681

ATMs in India. The purpose of the study is 0 examine the financial performance of the two

largest public sector banks in India, SBI and PNB. The research is deseriptive and analytical in

nature, The data wsed for the study was entirely secondary in nature. The present study is

conducted to compare the financial performance of SBI and PNB Bank on the basis of ratios

such as credit deposit, net profit margin ete. The penod of study taken is from the year 2012-13

to 2016-17. The study found that SBI is performing well and financially sound than PNBE Bank

but in context of expenditure PNE bank has better managing efMiciency than SEL

KEYWORDS: Credit Deposit Ratio, Net Profit Margin, Return on Equity, Deposits, Advances,

. PNB.
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A Study of the Top Private Sector Banks in
India: A Comparative Analysis of the
Financial Performance of HDFC Bank and
ICICI Bank

Shemphang Wann Lyngdoh
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Abstraci: indian Banking framewark has played an impartant role in the m
i the regulatony autkoriny of the hanking svatem in fedie whick fncludes pul
Bk .frJr ittbnd saned snon-finaneial insti

ary: develapment of india. REI
ectar Bunks, privale sector
s, The Durking arrangement of fndia comprises of an extensive
seneral population by giving difere o fimanctal
yHEN Bk L apuilirl) 1 as HDFC Bank: is the fargest
i sector bark in India. HJ’J! C Bank kas a network of 5 branches and 12,260 ATMs across india,
J’Jlummuf Credit and Imvextment Corporaion of India Bank, alwo knowa ax ICICT Berk is fndie's second
Jargest private seclor bank. The Bank hay o network of 4850 branches amd 13,882 ATM: across dndic. The
purgrose of the sty i o examine the finencial perfarmance of e o two largest banks in the privore sector in
dndi, HIFC Bank and ICTCT Bank. psearrch (s deseriprive and analvtical in . The date used for the
stwaly was entively secondary in marure. The present stwdy Is conducted fo compar narctal periivmance of
HDFC Bank and 1CICT Bark on ihe basis of ratios swck ax credit depasis, net profit mangin efe. The period of
sty taken s from the year NHI-13 to 200617, The swdy found that HOFC Bank i perfornring well md
financiatly sond than ICICT Sank.
Keywords: Credic Dupasit Ratio,
Advances, HDFC Bark, 1CIE] Bank.

Net Profit Margin, Reoon on Eguity, facome, Egreaditre, Degrsits,

Accounting for rillions in assets worldwide, the banking system is a crugial component of the glohal
cconomy. A bank nceepts deposits from the public and Jends advances to the public. The banking system in
India consists of a lange netwark of branches of the banks serving the entire people of the country.

HDFC Bank Prafile

HDFC Bank Limited is an Dedisn bank headguartered in Mumbai, Mabarashies, [t hes 843238
employees and has a presence in Baheain, Hong Kong and Dubai. HDFC Bank is India’s largest privas d
lender by assets. It is the largest bank in India by markes capitalization as of February 2016, 1s reverue —
81,602 rores, aperating income Rs. 25,732 erores, profit — Rs. 14,550 crores, total sssets — Rs. 8,63 840 crores,
= Bank was incomporated in the year 1994, with its registered office in Mumbni, India, Is first corporate
and a Full service branch at Sandoz House, Woels in Mumba: had been inaugurated by the then Union
Finance Minister, Matmohan Singh

HDFC Bank provides a number of products and services such as eredit cards, consumer banking,
corporate banking. finance and insurance, investment banking, mortgage loans. private banking, private cquity,
wealth management.

In 204K}, HDFC Bank merged with Times Bank, This was the first merger of two private banks in the
private sector banks. HDFC Bank ac | Centurion Bank of Punjah in the year 2008 for Rs 9,5 1) crores in
one of the largest mergers in the financial sector in India,

ICICT Bank Profile

ICIC] Bank is an Indian bank | | in Mumbai, Malsarashira. 11 has 84,096 crployees and has
subsidiaries in the United Kingdom and Canada; branches in United S1ates, Singapore, Bahrain, HOI\L Kong, Sri
Lanka, Qatar, Oman, Dubai International Finance Centre, China and South Africa; and represenmative offices in
United Arab Emirntes, Bangladesh, Maluysia and Indonesia. The company's UK subsidiary has also established
branches in Belgium and Germany, 115 revenue — Re 7366076 crore, operating income s, 41,242 crores,
profit— Rs. 9800 crores, total assets — Re. 771,791 ero

ICICI Bank provides a number of products and services such as credil casds, consumer banking,
corparate banking, finance and insurance, investmens banking, mortgage beans, private benking. wealth
management, persanal loans, payment solutions, trade and refail farex.

upindisedu,org Page 190
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ABSTRACTT

Riz players in  lifie insurance market in India is a stady dome on 249 lifo insuarancs compramnies in
India. Comparison of premiom collected, number of policies isswed and number of Hfie cowvered
by private life imsurances companies and L. has bBboen done, b mark el players in life insurance
business in India has been found out. Secondary daa has been used. There are Dweniy three
private life inmsurance companies. and their contribation i premium is arcund RS 27961 86
crore. they hawve issuaed IZTS04A90 policies and they have coversd arcownd 3283122 lHves.
LS. LI has collected RS, 7791 1.72 crore (736 24 promium amuount, issucd 9758500
74 . 8372y policies and has cowvered 2790040000 1 T30 054 20 lives, There are twelwve compamies have
penerated more than five hundred crore rupees premium and their sum egual wm RS 25143 05
crore (29 9 25 of toral privace). they have issued 26002850 Policies (22 246 of oral privace) and
covered S62 16396 (B5_ 5 4 of total private) lives.

EEY "WiORDS— Lifo insurmnos, Premiwum, Big plasers oo,

= A uthor — Email- s e lymedohcEs grmailocom, Rono—t9 1 —98 | 8637591

INTRODUCT IO

BEBigz playvers im the ife imsurance mearket in India is a study done on life insurers. The insuraarvoe
imdustry of India consists of 57 insurances companiss of which 24 are in life insurance business
amnd 33 arc non—lifc insuarcers. Lifo imsurancce compandces SAacson Lifo, SAawviva Lific, Bajaj Adliame
oafe,
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A Study on Non-Performing Assets in IDBI
Bank
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Abstract: 4 stable and sound banking system 15 regquared for o Fealtfy gromank a_.'nhl o L B I
enr-performing assels preollfemns i e nge:r dmpadineenr thar clhokes Traclieriy Tenders' effective afrerali o, h:m—
performing assers (ANPAs) hove emerged as g muyfor headackhe jfor the gove el e Reserve Bank of Tndioe
(RELE. e che yvear 20T over ) percenr of these stick)y as5ers are an e ook af goverimrent—onased Samnks wirk
FRY Bank heing in the rop o with che bighest amoun? of ror-peafonning axsers. This stady aims o shedy the
rrend of Tokel advances, Ner profle, (fross NP4, Ner NPA of 0BT during rive basr five pears and o provide
sofurions o redivce NPAs, During the last 5 pears (20 2-03 o 2006-17), the Grass and Nev NPA has sivowa an
Increasimg apward frend, bot ohe Toral Advances amd Ner Profics hove decreased over the vears., The NMPAs e
grown dynemically and bas reslied e o fege Ner Loss o ohe Bank on o comsisrend basis over the 5 years of
stucly. This reffecis e mismanagement of the Bank in raking necessary sfeps fo redice it NPAs. Suggesrions
Ferve been merde 1o kelp in moenaeging MPAs

Key v Towal Adh . Wer Profirs, Grass NPA, Ner NiIPA, IDBT Benk

LINTRODVUCTIOMN

Mon-Performing Asset also known as WPA, has been a major factor in destroving the profitability of
the Public sector Banks in India. The government has so far failed to infuse the required capital for siate-mn
banks. Recemtly the central government strengthened the RBI by giving it more powers to deal with NPAs of
banks. A clearer policy to deal with NPA s expected from the central bank in the monctary policy commmittes
TBEL

Public sector banks (PSBs), which accounted for 90 percent of the total gross WNPAs of the banking
sector, has seen their gross BNPA S jumping past Bs 7 lakh crore in June 2017 gquarnter.

[DBI Bank with 2411 percent tops the list That means every s 24 owt of Rs 10 lend by ihe bank kas
ol come back. Indian Owerscas Bank follows witlh 236 percent gross WPAs and OO Bank with 1987 percent
Ot of 21 state-run banks, 17 lenders recorded over 10 percent gross NPAS as percentape of their advances as of
30 Jupe 2017

MPA rule savs simply this: when interest or other due to a bank remsains unpaid for more than 90 days.
the entine bank loan automatically mwrns a non performing asscet [1]. The recovery of loan has alwayvs beoen
problem for banks and financial mstitution. To come out of these fisst we necd to think 5 @t possible to avoid
MNPA, if mot then we aeed to identify the factors responsible for it and ing those f - With a view o
moving towarnds intermational best praciices and 1o ensure greater transparcncy. it has been decidied o adopt the
0D days T overdiue T pnorm for identificatbon of MPAsS from the year ending March 30, 20045
Mon-Performing Assei-Concepi

An asset, ncloding a leased asset, bocomes non-performing when it ceases to gencrate income for the

baank.

ey "‘H&n—pcrfnrmmg Asset (MPA) is @ ha-.n or an advance where;

i interest and’ or 1 i pari r in overdue for a period of mose than 9 days in respect of &
termm losmn,

. the acoount remains “outl of order”. in respect of an Overdraft Cash Cred i (ODVCC),

idi. the bill remains overdue for a period of more than 90 days in the case of bills purchased and
diigcouarted.,

i the instalment of principal or imerest thercon remains overdus for twoe crop seasons for short duration
(=

. the instalment of principal or interest thereon remains overdue for one crop scason for long duratiion
crops,

vil. the armount of Lgquiadity facility remains ovistamding for more than 90 days, in respect of a securitisation

transaction undertaken in terms of guidelines on s.cm.lrmsahun daged Fcb-ruan 1., 2.

Wil in respect of derivative tramssctions, the ovesdue recei rop positive mark -to-market
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DEMONETIZATION- IMPACT ON INDIAN ECONOMY
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Vol- 8, Issue-12, Page(s) : 272 -275 (2017 ) DOI : https://doi.org/10.32804/IRJMST

Abstract

Demonetization occurs wherever there is an act of national currency, wherein it is the act of
stripping a currency unit of its status as legal tender. On November 8th, 2016, the government
of India decided to demonetize the two biggest denominations in its currency system, the 500/-
and 1000/- rupee notes of the country. Notes of 500/- and 1000/- accounted 86 percent of the
counktry’'s circulating cash, which would be adversely affected Ffirst when liquidity shortage
sktrikes. The production of the state will automatically decline when consumption declines which
will lead to less employment opportunities of the nation. Income tax returns would be Forcibly




WY NoofDownload: 178 Submit YourRating citeThis[£] Download [ Certificate

LEVERAGING BIG DATA ANALYTICS IN BANKING SECTOR IN INDIA: SEIZING
OPPORTUNITIES, PRESERVING VALUES

© 1 Author(s): JASLEEN KAUR ANEJA

Vol- 9, Issue-1, Page(s) : 126 - 134 (2018) DOI : https://doi.org/10.32804/IRJMST

Abstract

“Big data” refers to datasets whose size is beyond the ability of typical database software tools
to capture, store, manage, and analyze. They have to be analyzed, handled, managedyﬁn;
validated through typical data management tools. Banks, who are a mirror image the economy,
handle enormous amount of transaction data that has to be managed, scrutinized and utilized
for the benefit of banks as well as the customers. Big data is especially promising and
differentiating for financial services companies. With no physical products to manufacture, data
— the source of information — is arquably one of their most important assets. However, along
with massive opportunities, big data brings with itself many challenges, which the banks need to
carefully address. Some challenges are related to privacy, data proliferation, security, and
sharing of data For outsourcing analysis, skilling of personnel and of technology. Hence this
research paper seeks to understand the state of digital data, how banking sector is unleashing
the power of Big Data to create value across stakeholders and analyses how big data are
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Special cconomic zones in Indiaz A tool for cennomic development

Barkha Jamwal
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Abstroe

Thee Speial Economic Zones {SEZs) are considered 1o be the drivers of growth for an cconoms. It is comsidred 1 100 Tor growih,
dey elophen, rising exports and employment generation. I is an imsinament that sttracts Forelgn Direct Investment ( 1D1) intr the

ecomoimts. The role of policy makers is considered 10 be the meost impostant to make sure that all these objcetives

of SLZs are

achieved The government has provided various incentives in the form of single window clearance mochanism | ¢ reluce the
Bureauchiic delays, tax concessinns, providing land at cheaper rates, duty free mport of materials, 100% FDI via 0 onatic muw
excep! fusome items, exemption from Minimum Aliemate Tax, the bencfit of extomal commercisl borrowings W 1o & coriain
lim it ete There is o need 1 develop sustrinably so that the futare of the economy (s not endangered.

Keyworh: SEZ3. FDI, single window clearance, minimus aliernate tax, euternal commercial borrowings, sustainable

developmnt

Objectiveof the stady

The pape sims 1o study the history, role of Special Ecenomic
Zones in India and how it antracts Forcign Direct lavesment
The paper also throws a light on the SEZ policy followed by
China ané what we can learn from them. The SEZs and
Suseninable Development is alyo discussed at the end of this
paper,

Research Methodalogy
The stcondary data from varicus journals, newspaper artickes
angl geversment sites is taken for the research parpose.

Introduction and history

Special Economic Zones (SEZs) are the localities that offer
ineantives in the form of lower tax, cheaper land ic. to their
tesiclent businesses. India’s SEZs are relatively new; still these
now fom & very important part of manufacturing and sowrcing
destinasion, If we look back into the history of SEZs in [ndia
then it @an be seen that till 2000, India did not have any SEZ3
but jnstead had export processing zones (EPZs) in mumber.
EPZ.5 a quite similar to SEZs but they still failed 1o attract the
firms tolndia, With Asia's fiest Export Processing Zone (EPZ)
in IKandla in 1965, India was first fo recognize the
effeciiveness of the EPZ model in development of the nation
and promoting exports. But soon the Special Economic Zones
[SEZs) policy was announced in Aptil 2000 to overcome the
flaws rehted o absence of world class infrasiructore, rigid and
multiple rules & regulations, and an nstable fiscal regime
fbeuising on atiracting higher foreign investments into Indis.
The govemment's SEZs policy in Apeil 2000 was based on the
Chirese structure of SEZs which is already a success. They
weres bl and designed to stimulate the domestic and foreign
iave 3 ymert, boost India’s exports and create new employment
md mvetment opportunities. The SEZ Act 2003 in India
larthes mverted its EPZs to SE23 and amended the- s
ored g imestment policy. (india-beicfing com, 2014) 1*1

A

comprehentive draft SEZ Bill was prepared o fier detniled

discussions with ihe stakehalders which Focused 011 stablo SEZ
policy regime Unereby peaerating more economic aciivity and
employment in the economy. Around 800 suggrestions and
recommendations were received on SEZ draft rules and afler
extensive consultations, the SEZ Act, 2005 alonyy with SEZ
Rules came imo effect on February, 2006 which provided
simplification of procedures and single window ¢l carances on
staie and central government related matters.

The main goals of the SEZ Act arc:

a

b
[
d
e

Generating additional economic activity

Promoting exports of poods and services;

Promoting imvestment from domestic and forelggn sources;
Creating cmployment apponunitics,

Developing infrastructure facilities. {serindianicin)

The SEZs are specially designed duty free areas considered 10
b & deemed forcign territory {within lndia) for the purpose of
operations, wade, duty and tanifl, These zones have their own
infrmiructure, suppon services, are self-comtained and arc
governed by econamic laws that are different from country's
general economic laws that facilitate wade, cnysloyment and
Imvestment

The SEZ area can be divided into Processing and Non
Processing Areas:

The Processing Area is the onc in which core business
sctivities of SEZx takes place. At keast 50% of the SEZ
€3 munt be processing arca

Non Processing Area is where the support infrastrcture is
created which mainly caters fo the neods of the emplayees
working in SEZ.

Developet/Co-developer is the ane who establishes the
entive SEZ. There can be more than one Co-developer(s).
Generally, e infrastracture in the non-processing arca is
developod by them

Entreprencur is the one who sets up the units in SEZ.
Iwww mondag.comb
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I W prowing ecomomy. the seeds of fomorrow’s trees are being sown by yoang lands of the coustry, The generstion fs more

attr B

iy &t and has always been comidersd a3 the pool of

towards ¢reation of jobs than in gening » job. Toduy mamy of the youny hearts have a drcam of sarting their owh
buss i06x; in short they want 10 hire and not 10 be hired Indian Econamy

one of the mou preferred destiamtions for farcign
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Int wodution

From the days of siobes 1o the world of highly advanced
toucch wreens, the pew ideas always atirscted the minds.
From e discovery of Wheel 1o the lavention of LED, the
upgg radtion is the need of the hour of this business era. If you
do woet llow the dynamics of environment, you will be soon
on vosr knees. The new and young minds are coming up with
the imovative ideas in the business, which are known =
vlarti if converted into a feasible business progect

Win ot i A Startup?

Thee Aserican Heritage Dictionary suggests il i “s buiness
of La ndetaking that has recently begun its operation. s dos
it raeanthar 3 years old company s claasified as Startep or §
yeawsald? Or what iF I say, even a 10 years old company s &
stargip yet. In actual, the age of a company does not defins ks
wartyhood, 5o in simple words 8 firm which becomes
poffiable and the founders of the company have grown
h0agha the market that they are in & pasition o scquire the
mar Rt of others; it is likely to be moving away from the age
of it n martup-hood, (forbes.com)

Stawenp In Legal Terms

Althy gegh i many countries, startups are pot defined, bt 5
Be  Government of India initiated Stanlp India SuedUp
1adi aySeheme, thus it provided a clear definition of sartup in
be paoposed notification “A startup & an incorporated legal
faal 1y of not more than 7 years, which wniquely wes
ech pybgy to deliver products, services or woltion scrom
iyl in any Financial Year it has, an amual profit of
lest s Ry, $ crore with Anmual Revenoes of less than Rs.
160 e having Less than 100 employees on ls roll and 3
:- Wit Capitalization of less than 100 Cr.” (livelsw.in, 2016)

Startup can be categorized into two main ways o0 the basis of
oeigin of Idea: One it Invention based and other iy | nnovation
Bned

Invention is when you come up with the very original ides of
which mo ome has thought, For example, Washing Machines,
Televisions cic. are the inventions. But Innovation is just an
upgradod version of alveady existing ides or technology. Like
Lied wises and bulb, LCT Screen Televisions are innovation

Chailenges Faced By Startups

In the very comgeitive environment, The Indian stanups
faces many difficulties in the form of their competiion with
large corposations, imitstion and copying of their ofiginal
ideas, registration delays and the of course the financing the
business idea.

Cubtures 1t is indeed clear that the number of startup fuiling
it mach more than the number of starup succeeding in thelr
plam. Among 3 lots of mew tries onc ball hits the wicker, the
same way among the mumberlen endeavors very few comes
up with & growing market capitalization, An bnfant
entreprencus should always be prepared for the fallures and
hardships in the dynamic business environment. Dt our
culture docun't teach us how to face a failure and rive again.
Many of the startups (il because of hesitation in o sevond
wy.

Mentoriag: Lack of proper mentorship and guidance is
sotser veston of falure of sanugs. Most often people have
# brilliand idea but fail 4o comvent i into a sucoessful business.
Mawever the povernment of India has initiated the cancept of
Incubators under Stawp India Scheme, which is helpfil to
marry infant babies of indusiry
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Corporate Governance, Ownership Structure, and IPO
Underpricing: Evidence from the Indian New Issue Market

* Amit Kumar Singh
** Sheetal Maurya

Abstract

e

PO underpricing. Athough, previous ressarch in tha field of corporate gavernance has aiready studied the role of offective

corporate governance on several fronts, the role of corporats govemance In abating infermation asymmetry and thereby

signalling the value of firms to potential investors is an aroa thal is yet to ba explored (particularly n contaxt of Indfan new

issue market). The results of the present study Indicated that presence of independent direciors on board was more
of s

Y ty g
board composition did not send a quality signal. The results revealed that only those firms which go beyond the minimum
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role, importance, and impact of good governance on corporate performance. Similarly, IPO underpricing
is a common phenomenan in new issue markets around the globe and has aitracted considerable research
interest over a decade. As a result, enormous ameunt of empirical evidenee is already present forus to understand
the extent of underpricing in various markets and driving factors behind this [PO underpricing as extant literature
provides plausible reasons and theory that explain the prevalence of significantly pusi:iv; initial returns
(Tbbotson, Sindelar, & Ritter, 1994). However, only a few research studies have been done in the past Il_ual
examinéd the impact of corporate governance practices on IPO underpricing. Whilsta majority of these studics
are in context of countries other than Asian economies, literature on role and effect of corporate governance on
1P underpricing in contextof Indian listed firms is virtually non-existent. The present paper, therefore, aspires o
bridge this gap. One important question that arises from this background is that why and how corporate
B i pected toinfl he [FO in the first place ? . i
Market for initial public offerings is characterized by informational asymmeiry owing to naive companics
approaching this markel that have no back-record and credentials (Decpak & Gowda, 2014). As per the signalling
perspective/theary, entrepreneurs with high firm value are motivated to rely on some sort of signalling or
certification ism to credibly their value to p investors and to convince them that
the issue is a good investment. The core of the signalling theory is that the signal shauld be observable and known

r l Yhere is a large body of literature available on comporate governance that collectively investigates into the
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Abstract

Digital India Programme is undoubtedly a laudable vision of current government of making India a
digitally empowered economy through develop of Iatest tech and
promoting their adoption and use by citizens. Successful and timely implementation of this projects
will enhance India’s competitiveness. In this paper discuss about the conceptual idea of laudable
mission of making India an ecanamy connected through a robust digital network which talks about
the vision and mission, various Projects aligned in line with this vision and how it integrates with
India’s National Economic Agendu, Further thiis paper presents the comparative annlysis of Indin‘s
standing in E-governance and E-Participation indices vis-i-vis world, Regional and Sub-Regional
Averages over period of 2003-2016. Finally, we review some of the E-Governance initiative around
the globe like USA, Australia, Singapore, France and Estonia and challenges in path of Digital
India Programme. The final section of this paper concludes.

Keywords: Digital India, E-Governance Index (EGDI), E-Participation Index (EPART),
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Abstract

Present study investigates the impact of various economic variables on Rupee-USD exchange rate,
The effect of exchange rate changes on GDP is also studied through a separate model. Results
indicate that money supply, short run yield differentials, CAD, and inflation differential nren't
statistically significant determinants of exchange rate. The R-square (goodness of fit) of the
regression model comes out to 86,5%. Further, impact exchange rate on economic growth is
examined using GDPrp as the parameter to judge the economic growth, Exchange rate increase
does not couse a big increase in GDP this is because exchange rate has a posilive impact on import
and export both. The GDP will increase by » big amount only when the rupee depreciation will
cause an Increase in export and decrease in Import. But since the import is found to have a positive
correlation with exchange rate the net export value has decreased (but positive),

Keywords: Exchange Rate, Inflation differential, Interest rate differential, broad money supply,
Foreign Exchange Reserve, Current account deficit, Gross fiscal deficit, GDP, import, export,
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Currently, horticulture secior coniributes
Aksho horticultural trade. The commodity wise
about 30% 1o the India’s  agricultural

Scholar, I of M.D. University Robtak analysis shows that India’s major importing
Email — akshuhooda03(@ gmail com GDPand covers 13.08% af cropped area. A i
. . bout 37% of th pariners for the horticultural products are
This secior provides for about o of the
Abstract # £ Bangladesh. Malaysie, Sri Lanka, UAE.

. " . . tatal agriculture of India. Although India’s ) ’ 1

Haryam state 5 consdered fremost in tems of agriculural growth rate, productaay kevel Pakistan, Nepal, Vietnam Social Republic,

i horticultural sector faces the problem of 3 i desits

and gams fom green revolution lechnokgy:  Problms resulmg Fom green  revolion . Germany, France, UK, US, Netherland,
g Iz lower productivity in comparison to other

lechnology ke over-explodaton of ground water, sod degradatibn, weed st mono- Saudi Arabia and Kuwait.

couniries like USA. Productivity of India is

croppie production approacimg pliteau and stagmaoon of finm scome fave abo energed abaut half of the productivity of USA both

stronglh in the state. Therefbre the study s 1o analize the relive ecopomics of paddy vis-

Key wards: Horticulture Sector. Productivaty,

in case of fruits & vegetables. Thus Trade, Fruits and Vegetables.

d-v egeable erops by usmg benefi-cost rano (BCR) and o examie the reasons for .
¥ increase in production of horticultural SR
diversificaon  fowards vegetables @ Sompar dstrct of Hanana, The resul of the sady i

shows that the cost of cukvation was found bwest for paddy growers bt vegetabbs
generate higher retwrs as compared to paddy. It was ako fund that the timely payment, kss

crops Is generally atiributed to general
India has wide ramge of climate and
increase in area uwnder these crops. i
geographical conditions suitable for the
Moreover,  India’s  share in  global : .
% 2 - production of horticultural crops such as
dependence on mechaneal mpurs, narkemyy Geiites and chance of seasonal advantige hortieulure exporss  is  minuseule  and ;
X T e fruits, nuts, vegetables, flowers and spices
were the mmportand reasons fv atracton fowards vegetabks among megority of diférent mainly targes Seuth Asian & Middle East 3
g ete. Infect India has place among foremost
categories of fmers. Counitries only which s a matter of (N i i
= e : couniries in production of horticulture
Key-words: Greenrevolution, Mono-croppiig, Vegelables, Benefif-cost ratio. concern. The study aims 1 analze the 5
o PPRE i i crops and i1s just behind china. Currently,

growth and competitiveness of Indian trade

of horticultural products. Besides this. the

Introduction: horticulture sector contributes about 30%
i z 1 - to the India’s agriculiural GDP and covers

Haryana & one of the foremost states m agnculure sector. Wheat and paddy are the major sty ls alvis - see the direcilon of lndian 2 i
crops of this state. Small and marginal farmers are in domimance in the state. The size of fm herticultural expons, The results reveals that 13.08% of cropped  arca. is  sector
provides for about 37% of the total

holding reported a rapid retardation because of population burst and splitng of jomt familes
into nuckar famibes. So, the farm holing size in the state has been dechning The average
size of nd holdng n Haryana is 225 hectares (Statstical Abstract of Haryana, 2014-15).
Because of these small operational holdings, it will not be possibke to enhance the mcome of
the farmers only by nereasing the productivity of the existing crops. Agriculwre in Haryana

stands at a crucml stage where some actiors have to be taken to b i Inensve agrcullure 5
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Abstract

In case of Harvana due 1o the presence of diverse agro climatic zones and exclusive good

soils, the state has high g y: Sor hey crops. Besides this due to its
geographical location near 1o big markets of Delhi and Chandigark, the siare has extra
advantage in terms of high demand for these products. With the metive of giving boost 1o the
growth of horticulture production in the state lot of efforts in terms of increasing plan outlay
and introduction of new schemes over time have been dome by government. A separate
department namely Department of Horticulture was created in 1990-91, which was earlier a
prare af Agriculture Department of Haryana. Farmers of Harvana have afso staried shifting
their focus from waditional farming to horticulture products and are taking wp horticulture
crops as a separate viable economic activity. Present study aims to anabze the crop wise
growth of herticuliure in Haryana and to see the irends in horticulure growth in Haryana
vis-a vis total cultivable area. The results af the swdy reveals that where in case af all the

groups of commodities considered for study increase in production remained higher then

increase in area under p a positive in form of increase in

productivity. the growth of both the area under horticuliural crops and percentage share of

horticulture area has not beer < as the share of area over

eropped area is even less than 10 percent.
Key words: Horticulture. Productivity, Vegetables, Fruits, Flowers and Spices
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Abstract — The stock exchange is the barometer of the economy. The growth and development of an
economy depends on the smooth functioning of the stock exchange. The stock exchanges mobilize the
savings and give an opportunity fo the public to invest their surplus funds in the most profitable ventures.
The stock brokers play an important role in the stock exchange. A stock broker is an individual who is
profassionally regulated by the stock exchange and also associsted with the brokerage firm, does the
work of buying and selling securifies through stock exchange on behalf of retail as well as instifutional
investors in refurn for 3 commission or fees. [n our study, we made a comparative analysis of differant
stock brokers in India.
e SET S S N S L e SR SR R R
INTRODUCTION stock brokers are regulated and registered by the
stock exchange and SEBI. Broadly, the stock brokers
The stock exchange is 2 market place where the are divided into three categories which are as follows:-
agents of buyers and sellers meet with each other
through screen based trading. It is a cenfralised place 1. Full service or Conventional Brokers:- The
where the prices of securites are determined by the full service brokers are considered as
forces of demand and supply. In other words, it is an traditional broker. They give a wide range of
organisation which provides platform to the & services under one umbrella. They offer
sellers to make trades in the listed s=o trading facilities for stocks, commodities and
stack exchanges the trading in listed securil cumency derivatives, mutual funds, bonds,
by brokers and dealers. In simple terms stock POs, and Insurance along with exira services
exchange is nothing but the group of dealers and like trading tips, superior analysis and
brokers who fransact in fisted securities. According to guidance on investment in stocks, professional
the sec Contracts {Regulation) Act, 1958, “Stock assistance on 3sset management etc. Thay
exchange means anybody of individuals, whether charge more fees for their services than
incorporated or not, constituted for the purpose of discount brokers. In India, we have more than
assisting, regulating or controlling the business of 10,000 full service brokers offering different
buying, selfing or deskng in securities.” The stock types of services along with trading facility.
brokers play an important role in the stock exchangs. CICH Direct, kotak Securities are some of the
A stock broker is an individual who is professionally most popular full serviee brokers in India.
regulatad by the stock exchange and alzo associated
with the brokerage firm, does the work of buying and 2. Discount Stock brokers (Flat fee brokers):-
selling securities througl ck exchange on behalf of They offer only the trading facilities to the
retail as well as institutional investors in return for a investors. It is well suited fo those investors
commission or fees. who understand the market well. They do not
provide additional services to the investors like
TYPES OF 'RETAIL BROKERS IN INDIAN full service brokers. The fees or commission
STOCK MARKET charged by the discount broker is much less
than the full service brokers. They offer high
t iz not possible for investors to trade without stock st et Jow beceracy. somg oy e,
broker in the stock market. For any transacfion in the N trad_l.1€_ i Slos: mecdmes an_d B
stock exchange like buying and sefling of securities or e A e mutual funds, bonds, z
stocks requires an agent known a5 siock broker. The L Sl they st enshie mg_traders o 2
stock broker acts as an agent between the stock trade in the stock market at minimum bare
exchange and the investar in the stock market The cost:“They' coniribite, ardund. -40% 'of “the g
Study ofrelationshipbetween  [Dr. Anurag Agnihotri  |Commerce International 2017-2018 2347-503X

overseasdirect investment,GDP
& GNP (For aperiod of 2004-
2017)
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Abstract

Demonelization’s fmpingesenl or foreign eochange: o comparotive amalysis of sovmalcy,
desreonenization wnd remonetizonton s an empiriced study on four leading currencies U Dollar
(LSO}, Grear Britain Pound, ELURO, Japanese Yer, research objectiveswere 1o investigate the
deviation (apprectatoneprecianon) of Indian rupee s from normalcy period (N, preior
desmonetization, from X206 1o 8A1L2016), demonetizanion period (D, from 80112006 o
AT 22006} ard remonerization period (R post demonetization from 2002007 1o 20002201 7 land
m krnow the effects of demonetization on exclearge rate of four mefor currencles.

The descripiive analvsis has been dore, and relotive percentage change during three clossified
period are colenlated along with mean, range quanile amnd gquartile deviation, varignce and
stardard deviation. ANOVA has feen wsed for dola aralysts and fyporhesis wesiting.

Following findings have been obrained tn this research: During N: Comparanve o USD, INR
appreciated 0.0148%, Comparative te GBP, INR appreciated 0.1 732%, Comparanive o EURO,
and INR appreciaed O0524%, Comparative o YEN, INR sppreciated O.0060%. During
D:Compararive o USD, INR depreciated 0.0485%, Comparative 1o GBP. INR  appreciated
OLM22%, Cowpeerative to EUROD | INE appreciated 013309, Comparative to YEN | INR
appreciered 0.3206%. During R Comparative ro USD, INR appreciated 0.0458%, Compararive
w GEP, INR apprectoted 0.0291%, Comparative o EURQ,  INR appreciated 000795%,
Comparative o YEN, INR depreciared 0.0465%, and other findings are there is no difference
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To Study the Perceived Impact of Green Marketing Initiatives
of Companies on their Financial Performance

NIKITA AGARWAL
Assistant Professor, College of Vocational Studics, DU,
Delhi {India)

Abstract:

In the curvent economic scenario where indusirialisation plays a major role in the economic
development of a mation, initiatives such as Green Marketing are necessary to protect the environment
Sfram the harmful effects of tndustialisation. The companies that ave engaged In manufacturing &
selling goods, or providing services are one of the major sources of pollution in the environment arid
are causing depletion of natural resources by thetr excessive use. Thus, it is their ethical and moral
duty ta take sieps towards protecting the environment for future generations. Green marketing is one
such initiative. However, until now ot many companies have adopted such acuivities rigorously. This
paper is an attempt 1o analyse i adopting green marketing activities result in any change in financial
performance of the companies on the basis of which they could be motivared 1o take such infriatives
with reference ta companies situated in Indore.

Keywords: Casi, Financial Performance, Green Markefing, Profit, Turnover

L Introduction

A topic that the media, politicians, organisations and general public have been talking about during the
past decade is the environmental friendliness or so called “Green Marketing”. Consumers began to
espouse concern for the environment. In fact, through a survey carried out in America, Gurfield (1991)
found that eight out of ten consumers were claming to be environmentalists (eited in Grove, Fisk,
Pickent & Kangun, 1996). According to Mainien and Barnett, 1997, as cited in Juwaheer, 2005, the
environment has faced massive changes: inution of natural damage to the
ozone layer, and loss of agriculural land. In the recemt years, due to the massive amount of
environmental pollution caused by firms in the world. people have become more aware of the
environmental issues. Therefore, due to the attention of the society, many organisations have started to
accept their environmental responsibility (Chen, 2010). Similarly. Kangun et al., 1991 as cited in
Martin & Simintiras, 1995 argued that firms were trying to respond to the rising environmental
concern of consumers by sclling green products. Consequently. many organisations started to promote
themselves as green companies, that is, they began to produce and market goods or services in a way
which minimises damage to the envi E

Custormers often link green marketing with terms such as recyelable, refillable, ozone friendly and
environmentally friendly ( Polonsky, 1994 and Li, 2008). Whilst these terms are green marketing
claims, in general, green marketing is a much broader concept. Green marketing is applicable 1o
consumer goods, industrial goods and as well as services. Theoretically speaking, green marketing is
about designing, developing and delivering products that are eco friendly which cause less as possible
harm to the environment and its stakeholders (Chitra, 2007).

The American Marketing Association (AMA) has defined green marketing as the marketing of
products that are not harmful 1o the natural environment (Anonymous, 2011).
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Abstract: In a country like India where approximately 70% of the total population resides in nural areas,
the concept of financial inclusion plays a crucial role in the overall economic development of 2 country. The
government of Indiz along with RBI and other financial institutions is constantly making efforts to ensure
the access of basic financial services to every individual of the country which is the ultimate motive of
financial inclusion. The purpose of this paper is to highlight the basic features of financial inclusion and also
to analyse the developments m the area of financial mclusion m India with special reference to the
imitiatives taken by Canara Bank, one of the leading public sector banks of the nation
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I Introduction

Background of Canara bank:

Canara Bank was founded by Shri AmmembalSubba Rao Pai, a great visionary and philanthropist. in July
1906, at Mangalore, then a small port town in Kamatska The bank was nationalized by the government in
1969 and since then its growth has been phenomenal. Ower the years the bank has sttaned the statns of 2
national player in terms of geographical reach and clientele sezments. With an unbroken record of profits
since its inception, the bank has several firsts to its credit such as:

. Laimching of Inter-City ATM Network

. Obtaining [SO Certification for a Branch
Articulation of ‘Good Banking’ — Bank’s Citizen Charter
Commissioning of Exclusive Mahila Banking Branch
Lamching of Exclusive Subsidiary for IT Consultancy

. Issuing credit card for farmers

. Providing Agnicultural Consultancy Services

Over the years, the Bank has been scaling up its market position to emerge s a major Financizl
Conglomerate’ with as many as nine subsidiari d i joint ventures in India and abroad.
Ag at March 2013, the Bank has further expanded its domestic presence, with 5682 branches spread across
all geographical Keeping © it at the forefront, the Bank provides a wide amray
of altemmative delivery chammels that mchade 8533 ATMs. covermg 4021 centres. The bank also has offices
abroad in London, Hong Kong, Moscow, Shanghai, Doha, Dubai, and New York.

Canara Bank offers a host of banking and value added services to ifs customers, which include Personal
Banking Services, Corporste Banking Services, NRI Banking Service: and Priority & SME Credit
Services. The Bank alse launched Canara Bank RuPay Debit Card, Canara Club Card — Debit, Canarz
Secured Credit Card, Canara Elite Debit Card, Canara Bank Platimm Rupay Cards, Platimmm Rupay Card
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Abstract: In a country like India where approximately 70% of the total population resides in rural areas,
the concept of financial mclusion plays a crucial role in the overall economic development of a comntry. The
government of India along with RBI and other financial mstitutions is constantly making efforts to ensure
the access of basic financial services to every individual of the country which is the ultimate motive of
financial inchusion. The purpoze of this paper is to highlight the basic features of fmancial mchion and also
to analyse the developments in the area of financial incluzion in India with special reference to the
initiatives taken by Canara Bank, one of the leading public sector banks of the nation.
Keywords: Banks, Fnancial Inclusion, Initistives, Progress
I.  Introduction
Background of Canara bank:
Canara Bank was founded by Shri AmmembalSubba Rao Pai, a great vizsionary and philanthropist. in July
1906, at Mangalore, then a small port town in Kamataka The bank was nationalized by the zovernment in
1969 and since then itz growth has been phenomenal Owver the years the bank haz attamed the statnz of 2
national player in terms of geographical reach and clientele segments. With an umbroken record of profits
since its inception, the bank has several firsts to its credit such as:
- Lamnching of Inter-City ATM Network
- Obtaming IS0 Certification for a Branch
- Articulation of *Good Banking” — Bank's Citizen Charter
- Commissioning of Exclusive Mahila Banking Branch
- Lamching of Exclusive Subsidiary for IT Consultancy
- Izsuing credit card for farmers
- Providing Agricultural Consultancy Services
Over the years, the Bank has been scaling up its market position to emerge as a major Financial
Conglomerate’ with a many as nine subsidiares/sponsored metitntions jont ventures in India and sbroad
Ag at March 2015, the Bank has further expanded itz domestic presence_ with 5682 branches spread across
all geographical segments. Keeping customer convenience at the forefront, the Bank provides a wide amray
of altemative delivery channels that mclude 8533 ATMs, coverng 4021 centres. The bank also has offices
abroad m London, Hong Kong, Moscow, Shangha, Doha, Dubar, and New York
Canara Bank offers a host of banking and value added services to its customers, which inclnde Personal
Banking Services, Corporate Banking Services, NEI Banking Services and Poomty & SME Credit
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CONSUMER ETHNOCENTRISM: IT'S ANTECEDENTS AND CONSEQUENCES
WITH REFERENCE TO "MILLENNIALS IN INDIA".

.

Source: CLEAR International Journal of Research in Commerce & Management . May2017, Vol. 8 Issue 5, p48-52. 5p.
Author(s): TAGEJA, NATASHA

Abstract: With the removal of trade barriers in India, it has become easy for the foreign firms from all over the country to enter the Indian markets and tap its consumers. But what has
been a challenge for the firms is gaining the consumer acceptance of the foreign products. Therefore. the marketing literature poses Consumer Ethnocentrism a major hindrance in
consumer evaluation and acceptance to the foreign products. "Ethnocentrism" refers to the evaluation of other’s culture according to pre-conceived notions originating in the standards and
customs of one's own culture. Consumer ethnocentrism specifically refers to ethnocentric views that are held by consumers in one country, the in-group, towards products from another
country. the out-group (Shimp &amp; Sharma, 1987). Consumer ethnocentric tendencies as seen through various researches play a significant role in determining the purchase behaviour o:
consumers towards domestically produced goods and foreign products. This paper aims to study the factors triggering ethnocentric tendencies amongst the consumers and discussing the
millennial segment of the consumer population in India in depth in the present context as this is still an unexplored dimension of Consumer Ethnocentrism. The millennial population is
chosen as the focal point of the study because this segment forms 65% of the total population and thus, their purchase behaviour poses economic implications for marketers. The attempt is
to fill the gap in the current consumer marketing literature relating to "Consumer ethnocentrism” in India as this concept is still in its infantry stage due to lack of awareness in the country.
The paper also attempts to trace the history of such a concept in our country and how such a concept revived itself in the wake of current developments in the country. Based on findings
from the study, the paper spells out various strategic implications for both domestic and international marketers in gaining acceptance of their products among different markets, consumer
segments, niches and provides directions for future researches.

Copyright of CLEAR International Journal of Research in Commerce & Mancagement is the property of Chinniah Lakshinicmmal Educational Acadeiny & Research (CLEAR) Foundation
and irs content nray not be copied or emailed ta multiple sites or posted to a listserv without the copyright holder's express written permission. However, users may print, download, or
email articles for individual use. This abstract may be abridged. No warranty is given about the accuracy of the copy. Users should refer to the original published version of the material
Jfor the full abstract.

For access to this entire article and additional high quality information. please check with your college/university library. local public library. or affiliated institution.
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Ahstract:

Recent times have witnessed an explosive growth in the
mumber of students gradusting every year in India. But
with rising automation and high volatility in the environ-

ment, the organizations put a higher demandfor different
skills on the workforce and clearly this leads us to think
about the growing mismatch between the required skills
and the ones passessed by an individual. To understand
this skill gap, this paper examines the current state of
higher education in India and attempts to discuss aut fac-
tors that point towards lack of investment in this sectar
The paper also discusses the problem of low student en-
rollment in higher cducation level. Such an analysis will
help provide a poli ctive and inputs o reforms
that can be potential in addressing the skill gaps relating
10 higher educatian in the country.

Background: Higher Education Infrastrue-
ture in India

India classifies its universities as follows: Central, siate,
deemed, and “Institutions of national importance’. This
includes 43 contral universities, 312 state universities, 185
private universities and 115 deemed universities as listed
by the University Grants Commission (UGC), which is
the apex body for higher cducation in ndia. Only univer-
sitics arc legally cntitled to grant degrees, the state univer-
sitics are only allowed to affiliate private as well as public
colleges under them, These affiliated colleges which arc
provided grants by the UGC are called 2f and 12 b col-
lezes. According to the latest figures, there arc approxi-
matcly 9,195 such affiliated colleges in India supportcd
by the UGC{Unni, 2016)

According to a 2014 United Nations report, India has the
waorld’s largest youth population of 356 million 10-24
year olds despite China’s largest population, and by 2020
around 64% of the total population (in the age group of
20-30years) will be in the working age group. They are
popularly called the millennials. So it is very important
1o ascerin whether they are ready to take up a job in
a corporate with their present skills. This chasm between
their skills/education andijobs/occupations is being widely
sl T et A e T o

Though there is no problem @ far as the demand and sup-
ply of skilled manpower is concerned in terms of quan-
tity a5 emphasis is placed on capacity creation and then-
the quality aspect is a factor that concerns organisations
operating in India. According to the reports provided by
MHRD, university level institutions have gone up 18
times, but the numbers arc still way below the required A
research in 2006 showed that India required at least 3000
more universities cach having a capacity to enroll not less
than 10,000 students each to meet its l:qumlc manpower
(Bhargava, 2006).

by McKinscyGiobal Institue revealed that miination-
als find only 25 percent of Indian engincersemployable.
A shortage of 500,000 knowledge workers is foreseen in
the next 2 years (NASSCOM Report). It says that from
around three million graduates cach year, less than one-
third fram the engincering field and mercly 10% to 15%
of regular graduates are employable

A country can be classified on the basis of the stages of
development of higher cducation with respect to its gross
enrollment ratio (GER). A couniry with GER less than
15 % is said to be in its elite stage of higher education,if
GER is between 15 ta 50 per cent, a stage of massification
15 said to exist and a stage of universalization is achieved
if the GER goes beyond 50 per cent. India, is in theinitial
stages of massification of higher cducation with a GER of
about 24 5(NITlAayog, 2017} These numbers indicate
that the overall scenario of higher education in India does
nat match with the globally competitive quality standards.
Hence, the crisis confronting the current education system
as described by government commitiees and institutions
such as increasing educated unemployment, deteriorat-
ing standards, red tapism and incfficient bureaucracy, and
abave all, the irrelevance of what is being taught as prac-
ticality is far from reality.

Witha growth rate touching almost 8 per cent every year,
India tends to be the most promising cconomy in the
world. And the present state of its higher education sys-
tem may prove to be a major deterrent in terms of getting
an edge of other economics of the world
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The sccond related construct to engagement in organi-
zational behavior 1s the notion of “flow” advanced by
[& 1975, 1990). “Flow™ is the state in

Abstract:

As the workplace today undergoes constant changes at the
hands of its internal and external forces,
‘what has i important ions is

not just caming profitability but ensuring that the drivers
of such profitability are sustained for !llammg long term

which there is little distinction between the self and envi-

ronment. Csikzentmihalyi (1975) defines flow as the *ho-

listic sensation’ that people feel when they act with total
and

erowth and stability. Company and growth
are directly driven by the time spent by i o
farce on their jobs. Human resources are the key factors
that derive this growth and thus, it is necessary to not
only recruit the right individuals on the job but also retain
them for a longer period of time. This is where the con-

and assumes no difference
between the self and environment. Thus, when individu-
als are in the state of flow, they have very little control over
their actions; it is this state that does not require emplay-
ees 1o put in a voluntary and compulsive effort at work
According to’ Wellins and me:hm..(’nm, cagagement

and

cept of “Employee " derives its
This article reviews the various definitions that have been
provided by various academicians on employee engage-
‘ment since literature lacks on providing a consistent and
a universally acoepted definition of the same. The meth-
odology used for this paper is literature review based on
information available. from previous articles, journals,
text books on the employee engagement. The descriptive
‘method has been used to explain the factors of cmployee
engagement, The paper also discusses the factors (bath
external and internal) that form a part of the environment
of an engaged employee and throws light on the challeng-
<5 that may hinder engagement amongst active emplayees
today.

ntroduction

1.1) Defining “Emplayee Engagement”

The first use of the term cngagement sccurred in 1990 in
Academy of management journal by William A. Kahn. In
his work, Kahn suggested that people’s involvement in
tasks is dependent an to their psychological state of work
According 1o him, peaple emplay and express themselves
physically, cognitively, emationally during role perfor-
mances. Sinee then the cancept has boen a great deal of
interest to scholars. Falcone believes that to be eng
is to be fully involved and enthusiastic about one’s job
Rather than a momentary state, cngagement refers to a
continuous and tive state that is
not focused on any particular objeet, event, individual, or
behavior:

asive affective-cog

is“a valty,

ownership.On the other hand, ('mddn:d 1999) measures
the ameunt of commitment as a function of time spent
on the job. The concept of employee cngagement can be
well distinguished from workaholismas the former i as-
sociated with positive vibes at work, positive attitude
towards the organisation and co-workers and a good
performance| Schaufcli & Bakker, 2003). Workaholism,
on the ather hand is statc in which an cmployee works
excessively and spends long hours at work though he may
not like the same.

He may da so to eam more (overtime directly leads to
better wages), may like what he is doing that’s why he
spends mare time on il, or may be working more aut of
obligation. In any case, he may or may not be committed
to what he does. Organisational commitment also differs
from engagement in the sense that an employee's commit-
ment towards the organization can be understood as his/
her fecling of attachment towards the firm while engage-
ment is the extent to which the worker is attached to his
work and holistically involved in it(Holbeche & Spring-
ett, 2004). Engagement should also be differentiated from
Jjob satisfaction. Rescarch reveals that job satisfaction
precedes employee engagement (Abraham, 2012jmean-
ing that employees are committed and involved whole
heartedly in their work (cngagement) oaly if they feel
content and happy with their jobs (joh satisfactian). The
organization must work to develop and nurture engage
ment, w a two-way em-
nlaver and emnloves
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Casliless econony is considered as harbmger of 3y el economne
growde by many economists. Muy developed nations Tave inplemerted

Iess cash economiy i financal fromsactions. India, however hias been Iy gely et o th
Been a cash transaction eviented economy. Move of demonctization by || e ape o i E et
Primwe Munister of India in 2016 Jus been a sigrificant Irigger for

transformation o cashless ecomomny. Current study malyzes cashiless
ecanomy m Drdian context with its admmitages, disadvantages and hurdles
firced by Iradin in adapting to digital mode of transactions. This move has
b Itke @ sliock treatment for mary people in India, as wiole coonony was
brought to stand stll for some time ounng to lack of cmpital. Britially
portrayed as step to yemove unaccownted moncy, finally it was switched
toteards inplanenation of cnshiless econoniy. People were forced to adopt a
digital means of fransactions. In lundsight, ¢ hus been a revolitionary
niove as i will lead to @ modern Indta where transactions will be digital
ard will be accounted for. Ltimately it usll be able to reduce cormption
avecd Tt Black movey aad sprove financial wellbeing all of eadh and coery

in India”. Int [ of Trade and
Commierce-ILARTC. Vol. 6,
No. 1. pp. 244-250

cihizen.
Kewwerds: Cashless Econonny. Demonitization. Divital Transactions.
- INTRODUCTION
As per the dicti v of ics, the is " An economy that operates without notes and coins. When
the concept was first introduced it was envisaged that checks and credit card tr would steadily replace cash.

This has not occurred, but the growth of clectromic money has revived the possibility of the arrival of a cashless
economy” [1]. The idea of a cashless society originated in United States around mid-1950s with hope that all traditional

money using ills, and coins will be gradually taken over by ulmu—cuu: transfer I"] MNo
mation is truly if this inition is £ . in most of of
majority of transaction are conducted without involving currency bills, Scenario is little different in India thre cash is

used in more than 20% transactions.

In an unannounced address to nation on $% November 2016, Prime Minister of India announced that 500 and 1000 INR
bills, which constituted 86% of currency in circulation, would no longer be legal tenders from same midnight. Tt sent
shock waves throughout country with evervbody trying to exchange currency. This was an audacious and very bold
stand taken by chief executive of an economy where income tax is paid by less than 5% of population and which suffer

d by so mmch i 1

from endemic corraption. Only radical move could change i1 anation, pl
2. REsEARCH METHODOLOGY

21 Nature of Data: Secomdary data: Already published work used for secondary data. Tt was both internal and external.

Internal source: Ori from the sp field or i wheze was carried out e.g. published
brochures, official reports ete.
source: Origi ide the field of study, such as books, p i 3 papers and the
internet.
2.2 Data Collection and Lysi dary data was used for this study, collected fram articles, reports, joramals,

magazines, newspapers, reports prepared by h scholars, ies and Simple analysis was made

to find conclusion.
3.  OBJECTIVES OF STUDY
= Ta investigate the conceptual issues related to cashless economy with their implication on Indian economy.
= To understand the benefits and disadvantages of move of demonetization, hurdles on path of cashless economy and
prediction of futuristic scenario.
Cash dependency of Indian economy: In India, a high proportion of f ial are done using cash. Tt has
one of the highest of currency notes to GDP ratio. It was 12.42% for India, cuu\paxed to 4% for Brazil. By conducting its
business in cash, India is plagued with old rigid system of finance and it is putting obstacles in its to path to modemnity.

o force on enrtli can stop m tden witose tnie fus conte”, said the preat French author of 194 century, Victor Hugo. This is
the time tor India to changs, to claim its position in world order. A prowing economy and regional superpower of South
East Asia, India needs to adapt to ways of modem world to realize its aspirations. There are many drawbacks with
using cash for transaction. First there is cost d in printing proof, paper bills, disk in system and collecting
it few years to pump new currency in system. Fven after using cutting edge technology and best efforts, forgers are able
to make counterfeit bills and push it in 6 v is used by

groups and mafia syndicate in India, as revealed by intelligence reports from time to time. A cashless economy will put
an end te such ‘criminal’ economy.

ial systemn Massi o

Ina v, money is in p of a third party, which could be povernment or banks. This money could
be used for transaction whenever needed. Money not being used for transaction could be used by third party. This

feature of cashless economy uplifts the overall economy.

People in India, don’t love, th

P

RN S S

ust worship cash bills. Before demonetization, 90% transactions were conducted in
ST o e T
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ABSTRACT

Stealth marketing as a strategy of marketing haz gained due attention in the past few years. Alzo known as the undercover
marketing, it is perhaps the most effective and also the most deceptive form of marketing that helps companies to become
popular in a short period of time. This paper briefly talks about what stealth marketing is, how it has evolved and whether
this strategy is known to the competitors and target customers. An attempt to gain insight a= to how marketers, manipulate
the decizion making process of the teenagers by raizing stealth marketing techniques iz alzo taken inte account. The most
popular and effective stealth marketing forms & strategies have also been discussed and how these strategies can prove
good for the society and also to give the ethical dimensions of the same. The author feels that marketers should be ethical
in their acts.

Key Words: Stealth Marketing, Teenagers, Forms of stealth marketing, Strategies and implementation, Ethical
considerations

SECTION 1 : INTRODUCTION

The advent of marketing has changed the way we think. The world become euphoric about how this marketing
communication shares their activities to promote the new amivalz and forms a space in consumer minds. Stealth marketing
iz a type of marketing strategy used to market products to consumers without them lmowing that they are being marketed
to. It 1s alluded to as covert. undercover, etc marketing. It 13 a strategy utilized by compames, which target customers
surreptitiously without their kmowledge to deliver the hidden message. Some marketers try to manipulate the idea of
adverts and shapes it as per the demand of the market to enhance the current trading of their company, which leads to
deceptive marketing. (Philips. 1997) mentioned in ks book Ethics and Manipulation in adverfising that, “some
advertisers, perhaps, go too far and use their ads to manipulate people, whether they are adults or teenagers, their aim iz
to zell, no matter what or to whom.” We first provide the broad understanding of stealth marketing by explaining itz
meaning and it historical roots in the world. Analysis 1s then done to know whether or not such strategies are kmown to
their competitors and wisible to target customers. Highlight how this strategy manipulate teenagers. Various strategies
have been suggested to counter the practices of the competitors. Stealth marketing strategy is ethically questionable
therefore its ethical issues have been discussed.
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Core Industries, the Backbone of All Industries and Inflow of Fdi:
An Analysis
Dr. Sunil*

ABSTRACT

India iz 2 store house of natural resources. The effective and efficient use of these natural
resources may lead to substantial economic growth. The social and economic disparities,
regional imbalances, poverty, migration, 1memployment, shuggish economic prowths ete. can
easily be removed through proper exploitation of these resources. Non-availability of funds was
one of the biggest bottleneck in exploiting these resources. Intemnal financial resources crunch
led to exploring extemal resources. To resclve the iszue of financial crunch, it was decided by
the policy makers to open up the economy for foreipn investors. It was believed that foreign
investment will bring new capital. technology, manaperial expertise and access to foreign
markets. In this paper an attempt has been made to assess the foreign direct investment (FDI)
policies particularly related to core mdustries ie. power, coal, ferilizers, steel. cement, refinery
products, crude oil, natural gas and fertilizers. It hag alzo been tried to find out the FDI inflow in
these industries and further effort has also been made to analyse the inflow of FDI in the regions
looking at the prospects of core industries in those regions. The study is based on secondary data.
The study reveals that investments in the core industriez were not up to the mark a= it was
expected by the policy makers. The flow of FDI in the core sector was almost negligible. The
flow of FDI in core industriez haz been showing declining trends except power sector. The
regions that have high prospects for developmg the core industnies have not that much of FDI
inflow & it was in other regions. The policy makers have to make zee level changes in the FDI
policies not only in the taxation and raising the sectoral caps but also in developing
e, single system for cl of proposals, free environment,
removal of restnictive trade policies, a strong political will power to make the changes, strong
and well defined legizlation etc.

S

Key Words: Foreign Direct Investment, Core Industries, Sectoral Cap, Metallurgical, DIPP,
Automatic Route, Restrictive Policy

availzble online: https://journals eduindex. org/index. pho/eibss
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MNPS wars initielly meant for government smployess, and was later extended to ol citizens of fndie
Remgnising the meed o provide facome Securily Lo sorgioel fecome earners ond Lo peagle from ecoromically
disadvantaged sections of sciety, o scheme has been leunched exclusively for such zections of society namely APY end
NPS-Lite Yojana NPS is a comtributovy system under which botl the emplyer and employes will hove to contribute
certain omount from their safary and emplopes will e provided regulic ncome from their contribution affer
retirement. Natiome! Pengionr System i o goverament of India fitfative which hos become o widely populer and effectie
way for the investors to participate in financel markets at fow-mst and in an easy way whils redncing risk
characteristics by spreading the favestment acrags different ipes of securities elay known of diversification as they play
o Fetpartont Fodke 0 aa ndividieal’s investonens strotegy This paper provides the detoiled emalysis of working of NPS in

innatiar arand firrther tried o evalumte the performance of NPS in over a perfod from 2013 o 2017,

Heywords: AFY, AUM Contribution, Diversification, Investors, Performoence, Recordkeeping.

1. INTRODUCTION:

PFRDA has been appointed as a nodal agency managed through a set of Intermediaries who have experience
in their own areas of operations. Each intermediary, looks after to specific activities such as recordkeeping.
fund transfers, fund management and custodial services etc, has been selected through competitive bidding
process to bring about the advantages of low-cost and effective checks & balances in the system to the subs
Central Recordkeeping Agency- Appointed by PFRDA and entrusted with the record keeping of the data of

individual subscribers.

Basic Architecture Of NP5:

1.1 Points of Presence (POP) and POP-Service Provider (POP-5P)-
These are the banks and noen-banking finandal companies registered with PFRDA for registration and

servicing aof subscribers to the NFS.

They incdude mainly commercial banks who act as the first points of interaction of the NP5 subsoriber under
the NP5 architecture. The authorized branches of a POP, called Point of Presence Service Providers [POFP-
5Ps), act as collection points and extend a range of customer services to NPS subscribers.
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Ahstract

Ohjective — The ohjective of the study is io determina the young consumer’s knowledge of
emviranmental issues, awareness of products which are ecofriendly and fo make recommendation
based on the findings about their "Green Purchasing” behawior. This study shows tries to investgate if
young consumers in India are environmentally concern, have preference for eco-friendly products over
ather alternatives and are willing to pay higher price for such products. Methodology — Data for this study
was collecied from college going students from Delhi consisting of 156 respondents using a struciured
questionnalng consisting of a scale of

5. The survey containg inquiries to quanlify young consumer.s environmental concemns, atlention o eco-
products, trust i ecodriendly producis and green purchasing behavior. Statistical techniques, factor
analysis and comelation fechniques were used lo analyse the findings of this study. Results — The results
signifies that young consumer's environmental issues have an affact on their green purchasing behavior.
Also majority (58.6% b of young consurmers in |ndia ane willing to buy green or eco-friendly products even
atahigher price but at the same time many {40.4%}are not willing to pay a higher price for them. The sunsey
findings also show that young munﬂ"smﬁﬂﬁﬂsufaﬁb—fﬁﬂndlypmdudﬁﬁdlﬁpﬂdﬁmﬁﬁﬁdnnﬂm
sustainabllily of the envircament has influenced iheir green Purchasing behavior. Conclusions —
Environment considerations impacts purchase selaction of young Indian consumer, however # has not
caused the capability to order a higher value, Many young consumers are willing to pay a litle higher price
for green products. But, are reluctant to pay &t premium rates. Increase in the young consumer™s
damand for eco-friendly products will result in reduction in production and operation costs of manufacturers.
AWETENESS 8MDng young consumers that their Purchasing choloes can make a positive or negative impact
to the environment should be promated to increase the demand for eco-friendly products and in-tum will
resultin reduction of prices.

Keywords: Eco-fiendly, green products, Environmental issues, Green purchasing behavior, Willingness 1o
py.

Emvironmental and sustainabilty issues are of major concern among all the countries. Government
and consumears ane bacoming conscious aboul enviranmant-related problems. The world is awane of the
adweraa ervironmental conditions and countries are rying to sustain the environment,

Indian companies are Implemanting green praciices 1o be belter than the competilors (Saxena and
Khandelwal, 2012; Agarwal, 2013). However, Indian consumers” knowledge about graen
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ABSTRACT:

Proverbs are intricately related to the culture they come from. As they are
people's expressions in their natural form, withowr any filter of sophistication
ar pretension of righteousness and intellecs, they becomes an important toal in
studving the minds of the people. Proverbs thus form an important folklore
marerial. Most Indian communities despite their educational and culmral
status are patriarchal in nature and their preferential or discriminatory
atiitude towards the genders get reflected in the remavks and comments they
make in the form of proverbs which have been the people’s will and ways
since ages. The paper tries to understand the attitude of the Maithil society
towards their women as expressed in their proverbial utterances.

Keywords: Proverbs, Culture, Maithili, Representation of women.

Mithila is the land of traditions as they say. Historically it formed the Vaideha kingdom, and
currently there is an ongoing movement to create a separate state for Maithili speaking people
of Bihar and Jharkhand, who are bound together by the sameness of culture and language.
Given that the Maithil society is religiously bent, a kind of conservatism comes naturally to
them. Despite the educational background of the upper castes, they are in sync with the other
castes in their desire for a male child. Though they understand the value of women and
daughters in a household, they even worship them as goddess in Navratra, in the lived reality
women have been accorded a secondary place to men in all the spheres of life, as is the
situation with most of the world. They love their daugt too but the love for
the sons exceeds the love for daughters, and when the daughters become daughters in law, the
discriminatory attitude of the society gets manifested more. The proverbs coming out of the
land of Mithila too depict the same. They are called *Kahabi® in Maithili language.

Let us see for ourselves how women have been represented through the uiterances of the
people. The proverbs have been taken largely from Marhili Lokokti Sanchay by Kamalkant
Jha and the English translations provided are mine.

Ideally, every society worships women in the form of mothers and goddesses. Mithila being a
land that worships forms of Skakzi like Durga and Kali, and being the home to the famed Sita
of Ramayana, also points out towards the important role of daughters and wives and mothers
n making a house, a home. The following proverb corrol the same.
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Evolution of Institutional Environment in India: Formal and
Informal Institutions

Shilpa Garg*
ABSTRACT

Formal and informal instintions hold a significant importance in an emerging ecomomy
like fndia which s seeking 1o grab a stronger global position by enhancing its irode,
FOI and GOP. Thix paper fries to ddentify variow elements of formal and informal
(nstinutions and then analvse the evolution of overall insituional environment In India
In terms of these elements, Lagal, political and economic insritutions have been shadied
av a part of formal instliuions, while religion, culture and corruption as parts of
informal institations, The analysiy shows that although the Indian  reguiatory
anvironment {5 now much more conducive o business activities and forelgn Investors,
there vemaln continuing problems with the bureaucracy, Judiclal system, corription,
crime and vielence,

Keywords: Culture; Ecomomic; Formal institutions; Iformal invistions; Legal;
Paodittcal; India,

L0 Introduction

Indlin I8 the 7* largest country by area and homes to more than 1.3 billion people,
miking it the 2* most populous country in the world, It is & South Asian diverse
econamy encompassing traditional village farming, modern agriculture, handicraft and o
wide nnge of modern industries, It is & developing economy falling under the lower
middle income group, India has come o long way since its independence. Its GDP has
rinen from merely $60 billion in 1970 to spprox. $2.6 trillion in 2017 with & 7 global
posithon. FDI inflows have also rsen from a mere § 45million in 1970 1o § 39.9billion in
2007, I is emerging as a service economy worldwide. lis rade balance for services was
approx. § 30 billion in 2017, However a huge negative trade balance for goods more than

=Ph . Rexearch Sehodar, Department of Commerce, Deibl School of Ecomomics, Usiversity af
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Abstract- The present study was conducted to investigate the influence of copper and Jor zinc
metal on growth parameters and antioxidants. Both metal led to decreased and delayed seed
germination and production of seedling biomass in comparison to control seedlings. The combined
effect of copper and zinc was proved antagonistic for seedling growth at early stage, however the
situation was reverse at high metal ion concentration. The study also emphasize on the response
of antioxidative enzymes to copper and/or zinc stress. The result showed active invelvement of
peroxidase enzyme in combating the metal stress rather than catalase enzyme.

Keywords- Antioxidative enzymes, heavy metal accumulation, seed germination rate, seedling
biomass

Introduction- Due to rapid industrialization, urbanization and intensive agriculture, increasing
contamination of heavy metals in soil has become a major problem. Environmental deterioration
has generated an increase of stress in all forms of life. With the development of industries, mining
activities, application of waste water and sewage sludge on land, heavy metal pollution of sils is
becoming a serious environmental problem [8]. Heavy metals are of greal interest for research
purpose with respect to toxicological importance to human health, plants and animals (3], [5], [14].
Currently, environmental pollution and plant exposure to heavy metals is a matter of great concern
at the global level.

Toxic heavy metals are normally present as soil constituents or can also be spread out in the
environment by human activity and agricultural techniques. Anthropogenic activities like mining,
combustion of fossil fuels, metal industries, phosphate fertilizers, sewage sludge or municipal
waste, emission from municipal waste incinerators, car exhaust, residues from mining and
smelting industries, etc., lead to the emission of heavy metals and accumulation of these
compounds in the ecosystem.

There is much evidence that agricultural land adjacent to industrial areas is polluted to a varied
extent by many toxic heavy metals. Metal-contaminated wasles in various parts of the world
usually contain more than one metal and these may occur at toxic concentrations e.g.,
metalliferous mines spoil (copper, lead, zinc), smelter wastes (copper, lead, zinc), coal spoils

(aluminium, copper, manganese, nickel, zinc, iron), sewage sludge and refuse compast (copper,
JETIRCNOG073 | Joumal of Emerging Technologies and Innovalive Research (JETIR) wivielr.org | 384
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zinc, lead, etc., depending on the source). Hence, metal pollution is a multielement problem.
Environmental effects of combined heavy metals may be quite different from those of individual
metal due to interactions between heavy metals [22], [23].

Further action of heavy metals is due to generation of reactive oxygen species and induction of
oxidative stress [20]. When plants are subjected to any biotic or abiotic stress, it results in
production of reactive oxygen species such as superoxide anion radical (Oz), hydrot e
(H20z), hydroxyl radical (OH') and singlet oxygen [11]. To counter the deleterious €|

oxygen species plants have evolved various enzymatic (CAT, APX, GPX, SOD
non-enzymatic (ascorbate, glutathione, a-tecopherol) antioxidant systems which pr

from their toxic action [2]. 2014). Antioxidant pathways are usually sufficient to protes m
oxidative stress during periods of normal growth and moderate stress, but when severely stressed
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VISUAL NARRATIVES OF MONUMENTS AS AUTHORIS
REPRESENTATION OF EARLY MODERN TEMPLES OF
BENGAL THROUGH PHOTOGRAPHS

Mrinmeyee Ray
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Challenges And Applicability Of Ind As (Indian Accounting
Standard)

Deepa Sahai Garg
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ABSTRACT: The international harmanizaion of accounting standards has become essential because of the
diverse accounting standands adopted aemss various counties and (15 impact on the gioballsarion. Uniform set
of tniernational stndards for financial reporting ave needed through different countries for bener
comparabillsy of the financial siatements and reports, Canvergence of the country’s accounting standards with
intermational Fiancial Reporting Staidard (IFRS) establishes the Setung for the global financial reporting
framework But adopiing or converging towards IFRS would come with cast and effort. Comvergence of Indian
accaunting stanelards with global IFRS bas brought numerous challenges. The companies reporing need ta
change theis iiernal information systews, procedres aod practices. This paper provides an understanding
about the cancept, ob financiol reporting language Le. IFRS. The paper
tries 1o undersiand the comprehensive chailenges faced while convergence with IFRS, Also thioigh this paper,
the dm!myu and risks specific 1o lidia for convergence of ndian GAAP with IFRS are enumerated. The
i o Ayl 37 el koo et V) B ik bt et
.ﬂmwm in the implementing them have been bri
Keywords: Accounting staudands; IFRS; LASB: e Convergence.
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L INTRODUCTION
Wil crasng sk i Sl omllon of ks sl igailon of el
markets, the need for itermation: 2011y, Uniform set
of international standards for lenmll reporting through various ik necessary for improved
comparability of the financial statements. However complete adoption of global aceounting standards is not
feasible owing to the differences in the coonomic, legal, euliura], social and political environment in different
mations. The quantifiable differences can be eliminated through the stundardization of aceounting policies and
inteenationally accepted accounting standards play & major role in this entire process. By adopting Lnternational
Fituncial Reporting Standards (IFRS), fnancial statements are presented on the same basis a5 that of the forcign
countries. IFRS are accounting rules and guidelines governing the reporting of different types of accounting
transactions and events in financial statements. The main objective of IFRS development is harmonizationin
finaneial reporting 10 augment the wility of sccounting information seross various countries. Harmonization
marvows the differences in various aceounting systems and reduces the undesirable alternative practiees in
finsncial reporting. IFRS simplifies and provides uniform sccounting procedures. for companies having
with one
In the year1973, the Internagional Accounting Standards Commitiee (IASC) was set up, to schieve the
Iarmonisation of global accounting standards. 1ASC had developed the Intemational Aecounting Standards
{1AS). The main objective of [ASC was to promote the worldwide scceptance of the 1AS. The need to
Barmonise the aceounting standards in different countries was peoposed by IASB. In the year 2001, IASC was
reformed and renamed as the International Accounting Standards Boasd (IASB). The IASH has becn at the
froet towaeds achieving harmonisation of the accounting standards in the gohlucd ceononies. IASH is on
accouning standard establishing body with working
the singhe set of global accounting standards known.as Inteenational Financial Accmmnag
Bikmisisicil. mmcil, st shedicks s high- ity sl V- ghibaily el bt
standards 1o prepare the financial statements of public entities eentred upon principles. IFRS are used for the
preparstion of finsacial staements by the companics throughout the woeld. This helps in beinging uaifomity,
accounting set of princi a ol level, IFRS ase
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Abstract

Role of corporate governance indicators in PO (Initial Public Offering) pric-
ing is moderately rescarched ares, however, a majority of these researches are
found to be n context of other than Asian economies. Particularly, in context
of Indian IPO market, only a few studics have been conducted in the past.
Hence, the present study aspires 1o bridge this gap by examining the statistic-
sl significance of board-relsted corporate governance mechanisms in pre-
dicting the likelihood of IPO underpricing. This study is unique a3 it incor-
porates a new dimension of "board leadership” and examines the impact of
having an independent director as the chairman of the board on IPO under-
pricing. Binary Logistic Regression Model is used 1o establish the relationship
between [PO Listing gainfloss and bosrd-related corporate governance me-
chanisms viz. participation of women directors oa board, nature of board
leadership and board independence.

Keywords

Corporat POU o Board
Leadership, Gender Diversity on Baard, Informational Asymmetry,
Signalling Theory

1. Introduction

Market for initial public offerings is well-researched area amongst the re-

searchers’ community across the globe. It is an established fact that new bsue

macket suffers from varying nature of informational asymmetry which can be
1 to market . | asymmetry in new is-
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Abstract: This study attempts to examine ibe relstionship berween long-rum
operating performances of IPOs and thesr initial listing gam or boss. The loag-run

are using p anting ratios, vie,
Return on Net Worth (RONW), Earning Per Share (EPS). Debt-Equity Ratio (DE)
and Current Ratic {CR). Results report that likelibood of a firm having positive
RONW and EPS in long-run s more if its PO had expersenced listing gam.
Further. results roveal mo significant statistical cvidence o cstablsh any
relationship of imitial neturns on PO with long-run current ratso and debi-equiy
ratio of such firms.

Ky : IPC Uy Long-nm Operat Hetarn on Net
‘Worth, Eaming per Share. Debt-Equity Ratio. Current Ratio
JEL Classification Numlbeer: 020, C21, €29, M13. Mdi M4
1. Introduction

Long-run performance of initial public offerings (IPOs) is undoubtedly a critical
determinant to  evaluate the cfficiency of the siock morket The extant literature
on the loag-run performance of IPOs is mainly centred to the stock price performance of
1POs. § Been observed that the IPOs tend Lo outpe the market i iztely after
listing. This has been found prinwrily in case of oversubscribed [POs. On the day of
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Abstract

With the advancement in technology and the growth in business world, the way things take place has changed, the way it functions,
processes, procedure, etc. everyone who is willing or looking for job, must update his/her skill sets, knowledge, etc. but most importantly
must have analytical brain or understanding for information. The candidate must be able to make sense of the data. The aim of this study
is knowing the Fresher's perspective on Business Analytics as a necessary tool for effective employability. The study aimed at assessing
the awareness level of students about significant role of Business Analytics on Employability. The data was collected with self -developed
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Measuring the Performance of Pension
Funds Using Sharpe Ratio
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Abstract: Recent years have been seen growing formalisarion gf the econgmyy twough the implemerzmrion gf
Goods and Services Tiax and sirvicter implementation qf e mearurer. At thic fimcie, augmenmme the copig
market exposure of the formal sector persion corpus to map with young demograpiy and long Dresomens
horizon would help boost the imvesting corpus for retirses. Thiz paper provides an overview abour the concept
of NP5 and fiocher tried 1o examing the performance qf Pension Fund Monagers operming corponee debs
Schema wnder NP5, The study is Bared on secondory daa collscred from NPS orumt ory od oroml repors of
PFRDA which is further anaiyred ravistically with mean, mondard deviazion and Sharpe ratio.

The study fownd that all the NPS — C (Tire — ) qffered by SBI LIC, DTL ICICI. Relinnce, Komk &
HOFC gives a positive return compared with benchomark rerurn for all the years. JCICT scored the Righesr
return af 8.09%6 aud the fowest & 6.64% by Reliance [imited I the first year when compared to the beve iomark
returns for ome year period, ail the fimdk are withit the limit For secord year, FCICT i highest scorer amongs
all PFs with returns qf 12.26%. ICICT PF gor the highest renwm gf 08536 for the perfod of thres years. Souce
fms_priwl. LIC gives the highest return az 11253 and least return, By RELPF of 075

The siudy also revealed thar all the NPS — C (Tire — I} qffered by SBI LIC, LTI ICICT Relimnce,

Eotak & HDFC sives @ positive Fetom comp with the % returns for ail the years. LICPF scorsd
the highert renom gf 9.31% and the Iowest i £.83% By Eorak [mied In the first yeor whem compared to the
bencionark renoms for one year period ail the findt are within the Iimit For second year. ICICT crozsed the
Bbenchmark rerurn with highess scorer g 12 14% omong alfl PFr and least scover & HDFCPF wich 53298
ICICT got the highest retuwrn qf 9.91% compared with benchmark return mud the Jeam Retom o B55% By
3BIFF for the period of thres years. Since nception, SBIPF grves the higher retwrn az 10 3556 ond leant renwrm,
by HDFCFF ar §.45%.5harpe’s performance mdexes of all the comporues for NPS - C. Tire-] & Tore — IT
XCAPT TWo are EIVing @ negmive index for the first thres year periods. In the secomd year, there seems some
[mprovement compared, 1o one year and in three years period all the comparues performed very well
Keywords: dui and active choice, © penion fund. shavdard denviar

L INTRODUCTION
An Introduction to NFS

On accoumt of the major jssues being took place during 2012-2019 mck = demonetizztion =nd the
implementation of GST which has slowed dowm the ratz of GDP 10 5.7%in the frst guerter. However the
aconomic activity picked up in the third quarter and GDP rae goes w0 7.2% comsequence to the stshilising effect
of GST implementation and fading effect of demonetizstion  Major macoeconomic wends showsd shap
decline in trade deficit for the FY 2017-18 which uirimately has created a pressure on fiscal consolidation where
the 3% of achieving target in the current yr has been pushed shead to 2021. Also the year marked with rise in.
inflation at the rate of 5.30% and as a result of which oil prices and the price of 2zyicolnral commodites sharphy
increased The slowdonmm in the rate of saving in Indis bhas made them fesl the need to Bave some for proper
arrangement of retirement benefits in order to maintzin the same stendard of Hving.

It has been observed that ageins population around the globe has become 3 wormry znd India wo iz
facing the similar problem It has been noticed that the persons shove the age of &0 wouold Ewresse from 2 9% of
the population now to 19.4% by 2050 and the persors above 30 are likely to incresse From 0.9% w0 2.5%. Ako
the fragmentation of joint families mskes it Dmperstive to have 3 well developed. self sustaiming system of
pension in the coumtry. The promotion =nd development of 3 pension system plavs an important role i the
erowth of Indisn economy as it serves the twin objectives of ensuring 3 semse of socisl seourity 10 the Citizens
both in formal and informsl sector and Zemering lons term finds for criticel, srowth-driving sectors of economy
as alzg the capital market

NPE is 2 contributory system under which both the amp =nd emploves will have to
cmamutimthmss]mmdmph‘unﬂhmmﬁedmgﬁhmﬁmm:mm:ﬁz
retirement. The amount of contrination imvested in pension fmds will depsnd vpon the snidelines prescribed by
PFRDA. In arder to promate, develop and resulsts the pension market in Indis. PFRDA was established in 2003
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on Inward FDI: A Case of Select e

Emerging Market Economies S 0 TN 5091 PS4
faernabs sageputd

Niti Bhasin!

Shilpa Garg'

Abstract

The tremendous amount of foreign direct investment (FDI) flowing into emerging nations has attracted
warldwide attention. These economies are at a same stage of development with similar secial, sconomic
and other conditlons, but their (nstitutional environment can act as a differentiator in affecting FDI
location within these emerging economies, So, this article the role of |

in influencing their inward FDI by employing broad-based indicators of institutional environment. The
article employs panel data regression (fixed effects) to test the impact of institutional indicators and
ather varlables on FDI inflows and stack of 23 smerging economies from 2006 to 2015, Three indices
have been constructed for this purpase. using the hadology of principal analysis and
composite index, from 24 institutional variables. All the threa indices, reprasenting three institutional
pillars turned significant: ‘Rube of law’ {negative coafficiant), ‘Regulatory efficiency’ (positive cosfficient)
and ‘normative (nstitutional environment’ (negative coefficient). This implies that one of the main
motivations for foreign investors to make investment in emerging economies is to take advantage of
their weak laws, norms and values. But they also seek 3 basic enabling environment with minimum
burdens as far as the afficiency of regulations is concarnad.

Koywords
Emerging economies, FDI, I regulatory efficiency, rule
of law

. . ,r\..j
Introduction _5\:»0{':0 Cﬂ:‘

Encourngement of forelgn divect investment (FDI) is an integral part of the economic reforms process of
ATy countries ns it is seen as an of tech transfer, skills, of
foreign exchange reserves and globalization of the economy (Bhasin, 2012). Further, FDI s a more
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ABSTRACT

This article aims to study the relationship berween high employee engagement and employee
retention. The study was conducted in October 2018, on NTPC Ltd. which is the largest pawer plant
in India. Anmual Report of NTPC Lid. in the vear 2016-17 reflected the total employee strength of the
Company (including JVs/subsidiaries) was 22,124 as of 31.3.2017 against 23,133 as of 31.3.2016.
NTPC Lid has the lowest atirition rate in the indusery, the aurition rate of the NTPC executives was
1.03%. and 0.93% in the year 2016-17, 2015-16 respectively as reparted in the annual reparts for
the years 201 5-16 and 2016-17, and employee engagement was as high as 59.52% NTPC is a leader
not only in the power indusiry, but also in the market due to its robust human resource practices.
Extrinsic mativational techniques were taken ino consideration in assessing emplayee engagement of
middie-level executives at NTPC Ltd. Employees weve found to be highly engaged at NTPC Lid. with
the lowest attrition rate.

KEYWORDS: Employee engagement, Employee retention, Employee development centres,
NTPC Ltd.
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six Regional Leaming Tnstitutes (RLIs) located in six large
power stations of NTPC and Employee Development
Centers (EDCJlocated in all power projects and stations.
EDCs take care of training requirements of non-xecatives
and junior level executives. RLIs look afler the training
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Abstract

Background: Leadership is evolving with introduction and inclusion of new Technologies like Artificial
Intelligence. Nature and role of leadership seem to be changing. Artificial imelligence is expected 1o play
wider role and grow exponentially in coming years which requires Leaders in Business Organizations to be
more prepared, adaptable, updated and aligned with the new technologies such as AL This Article attempts
1o analyze how Role and nature of Leadership is going te change with the inclusion of Artificial Intelligence
in futwre 1o what it is today.

Purpose: The purpose of this Article is to study and analyze the Role and Nature of Leadership with
inclusion of Artificial Intelligence. To answer the key questions:

How Nature and Role of Leadership is going to change with use of AI?

‘What will be new set of competencies required by leaders in coming future?

Research Methodology: for appropriate framework of effectiveness was based on scientific literature
review in-depth study was done on various studies from journals, Text books, E-books, Reviews.

Findings: Role of Artificial Intelligence in Business World is going to grow exponentially in coming years.
Al will be Integral part of Leme:slnp speclfcnlly with Cognitive Processes, Decision making, Leadership
will require like: Humility, Vision, Adaptability, Motivation. *Hard
elements” of Al and *Soft Element” of Leadership will go hand in hand.

(Key words: Artificial Intelligence, Leadership)

1.0 INTRODUCTION

There is a paradigm shift in the world today due to fast changing technologies and economies.
Uncertainty takes over stability, unpredictability is the new norm.in this transition phase where
organizations have to Align their processes with new technologies like Artificial Intelligence. Leadership
will be changing in execution of its Role. Roles involving Strategic decision making ,Cognitive processing,
Decisions related to data such as Analyzing performance of a team .to improve production and service
based processes Al will have important role to do, Leaders job will be simplified with hard elements of
decision making however Al will have to be integrated with human aspeet/soft elements of Leaders such as
critical evaluation of any decision, for Motivation, wmpﬂem.ws like stable and calm, humility, authencity,
character, values, ion, vision, creativity, 1 1 Spiritual I

20 REVIEW OF LITERATURE

2.1 Historical Evolution of AT
Turing A.M (1950)' “Computing Machinery and Intelligence; Alan Mathison Turing (Mid-20th
Century) —British Computer Pioneer.1935 — He descnibed computing machine having limitless memory and

org (ISSN-2343-5162)
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L INTRODUCTION

NTPC Lud is the pioncer in the power sector in Indis, not
on and distribution of power yet

g and Development. No other power
plant in India can i e e ‘i s training
provided by NTPC at all levels of hierarchy. The company
‘has been suceessful not only in sttracting the best talent in
the market but also to retain them successfully. Apart from
various significant human resource management practices
‘training & development’ stand our s the most promincat
HRM practice but also the backbone of the enterprise
Vision of the Company is ‘To enable its people 1o be &
family of commitied world-class professionals, creating a
learning  organization. NTPC holds an  excepiional
reputation for afiracting, reiaining, and motivating its
workforce which works as the company's competitive
advantage. The leaming activitics arc being driven by
Power Management Institute. (PMI) at the corporate level.

AIMS VL9 No. 1 January-June 3020

nceds of middle and seniordevel executives ai regional
level. PMI Noid is the apex Corporation Contre as the apex
learning. PMI has over the years, trained not oaly NTPC's
professionals, but also professionals from the State Power
Uilitics. and other private sector power companies in
diverse areas of technical and mansgerial disciplines. PMI
hiss, entered into an instituional collaboration like Indian
Institute of Management, Ahmadabad (IIMs), Management
Development Institute (MDI) Gurgaon . the Harvard
management for cdeaming, [T -Delhi,  Boccioni
University, lialy, IMD, Lausamne. Switzerland, and

NTPC Lud is corporate responsible citizen, and contributed
to the society in the area of gender equality . empowering
wonicn setting up homes and hostels for orphans aad
women, old age homes, day care centers. for semior
citizens, drinking water, education , and health NTPC has
been conferred various awards in area the of Corporate
Govemance such a5 ASSOCHAM Corporate Govemance
Excellence Award — 2014-15 for Listed Companies in the
PSU category in recogaition for outstanding governance
practices undertaken by the Company. ‘Golden Peacock
Global Award for Excellence in Corporate Govemance’ by
Warld Council for Corporate Governance for the year 2014,
This award was also received by the Company during the
‘years 2007, 2009, and 2012. Award for Excellence in 2011 -
Good Corporate Citizen Award by PhD Chamber of
Commerce and Industry.  “ICSI National Award for
Excellence in Corporate Governance-2009'by the Lustitute
of Company Secretaries of ladia

1. RESEARCH METHODOLOGY
A Research Unit
NTPC Lid was chosen a5 a research unit 1o conduct a study
of significam Human Resowee Practices in retaining
Employees.

B Researel Objectives
1. To analyze Human Resource Practices followed by
L.

) = 0 A 1 o

Abstract

This article provides a comparative study between Classroom Leaming and learning acquired by means of Artificial
Intelligence virtual | eaming tools in Higher Education. The study was conducted on students of Delhi University,
India in higher cducation pursuing degroe program in the age group of 18-25. The study concluded that students proffer
Al Leaming tools to be additional learning aid to classroom leaming. There are certain aspects to classroom leaming
‘which are preferred by students over Al tools  such as Interactions in the classroom, Role of Teachers as motivators
and mentors, Students perceive Al tools mothod of lcaming ta be uscful in providing convenicnce and flcxibility in
the process of lcaming. They are  uscful in saving time. Al lcaming Virtual tools arc perceived as a supplement by
Higher cducation students in India to the current classroom leaming.

(Key wonds: Artificial Intelligence Virnual Tools, Classroom Learning, Higher Education)

(1) Introduction

Artificial Intelligence in Education

Artificial Intelligence is based on the concept that human cognitive practices can be imitated by machines
and be automated. Use of Al applications in formal education is in the introductory stage, students are using
them in addition to classroom learning in India. Even though they are used by students in Higher education
however dependence still lies primarily with teachers. Al in education is expected  to grow significantly
growth about at the rate of 43%  in coming years aucaxd.lng 1o horizon  report 2018, Al being in the
mtroductory stage in Education needs. 1 and various chall . (Educause, 2018),
with a time to adoption of 2 or 3 years. According to the report, experts anticipate Al in education to grow by
43% in the period 2018-2022.

L1History of Al
380 BC and the late 1600s: 1 il and authors worked
on the idea of calculating machines, that eventually led o the concept of mechanized “human” thought
in non-human beings.
1700s Jonathan Swift's novel “Gulliver's Travels™ mentioned a device called the engine, which is one of
the earliest references to a computer. The device intended purpose was to improve mechanical operations,
with the help of a non-human mind.
1921: Karel Capek. a Czech playwright, first time used the word robot through his science fiction play
“Rossum’s Universal Robots™. His play brought forth the concept of factory-made artificial people who
he called robots.
1929: Japanese biologist and professor Makoto Nisk created G the first robot k
translates to “learning from the laws of nature,” mused the robot’s artificially intelligent mind could extract
knowledee from neanle and nature ineludine movine its head and hands as well as chaneine iis facial
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Big Data Analytics: An Indian Perspective
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L INTROBUCTION
Growth of Information technology in pw.c services,
commanity and personal use bas led to the lasge data

gained the momentum [1]. In India, wsage of IT in routine
usage is limited. In several ministrics, shift towsrds IT is
nd\upﬂmﬂl ar lacking altogether. This leads to inefficiency,
corruption and excessive delty in rendering the public
services. Demand of prompt services has further worscned
mmhwpnpdnduugnmmmuump] Census also
reflects the huge diversity in iteracy. economic
status, infrastructure ctc. across o Tedia 2

Usage of data is mmwmum the world: instead
developed

In_ doveloping _soanrics, rellmnce on dam s gaining
momentun. In developing countries, the usage of IT for data
serviees is primarily restricted o the services that inchude
banking, railway reservation, ticket booking, income tax
return, retsil chains to name a fow [3, 4]

St e Mok a8

e B rofessar, Depi. of Compuier Science.
College ot ¥ semonat S mmqumm New Deli, India.
il achishkussaugha covs doac.
‘Sudhie Knmar Gopts, Adsisint Podosor Dept. of ammpmér scence,
Keshay Mo, Univriy of Deli. New Delbi. Idi, el
iy suil com

Ny Ko, Aot Profeser, s Vidpupes { Doened  be)
university Instine of Mansgemcat & Research New Delh, Indi, Emai:
kumsar saidayahooco.in

Mubesh Kumar Chaubey, Assistant Professcs, Bharut Vidvapeeth (
Deemed o be ) unsversity Instute of Manassmest & Research, New Db
Indis, Email: mkchiubeyigmail com
Biemdralogh Des o compies e e Sigh v Coll
University Delhi, i (003, Email
,mgnm@,nnm

According 1o soversl studics, it is revealed that data
o is growing mpidly in goverment sectors
including saibway, Income tax, Bank ctc. however, gaining
insight from the data is limited due to varicty of reasans.
including lack of awarencss, limited capobility of existing
resousces to name a few [5].
'Bi .s.mm isioned recently due to the incrensing
on IT. Big data can be defined with the help of four
e Eah v denotes s Volume, Velocity, Variety, and
Veracity [6]. In order to qualify the definition of the big data,
it should be generared at a higher speed ond volume [7]. At
the same time, data should be generated from one or varicty
of sources that imluﬂccump\ms. smastphone, deviees ete
Significont enough, data generated should be relisble that &
‘with the help of veracity [S].
A.Leveraging Analytics
Significance of data analytics is prowing rapidly and samse &
indicated in prominent peedictions by some of the leading
research and analysis firms that include Gartner, IDC.
Foerester, Aberdeen ete [9]. The entire aforementioned firm
‘highlighted that the analytics will dominate in the upcoming
yﬂﬁ[ll’] mmwm growing trend of analytics
usage is that the organizations have the data but they are
mkmupmmﬁmymmn»emhwmrn Owing

an average receives several calls from the

company to purchase the specifie plan. Majority of the phone
call receivers are reluctant to answee such ealls thercby not o
prospective customer. This results in waste of effort, time,

and moncy.
With the IT growth, users are gencrating the huge smount of
data from the variety of sources that include social media
writing, tweets, blog. sensors, cameras ete. These data i
generated with tremendous pace, for instance sensors are
capiuring huge amount of data at every second. Twitier
gencrates around 5787 tweets every sccond [12]. Every
‘minute nearly 510 comments are posted, around 2, 93,000

stotutes are updated and 1, 36,000 photos are uploaded on
viter [12]. Data posted on social media site i ranging from.

5 comments, audio, video may coatain valuable information
M Usage of analysis will ssist in reaching out to. the
prospective client with 2 higher sccuracy [ 13]

Big data is transfoming the one's life in range of arcas that
includes hotm devices, securlty st home and office, umber
of social A icted for cloud
compiing despite of several Iuues. and challengos
underlying big data [13, 16]. Several vm]smmmagwud
energy, biomedical, business analyics are leveraging the bi
data to gain the competitive sdvantage [17. 18]
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Description  The phenomenon of job stress has been widely researched and its impact on
performance, satisfaction, motivation, and other related aspects has been well
established in various professions. The teaching profession too is no longer an
exception. The aim of the present study is to examine the relationship between job stress
and job performance among teaching faculty in higher education sector in New
Delhi/NCR region and whether this relationship is moderated by emotional intelligence
and social support at these work places. The study was conducted among 180 higher
education teaching faculties working at various universities in New Delhi/NCR region. A
multiple hierarchical regression was performed, and results confirmed about the
existence of significant negative relationship between these two factors, establishing
about the increased stress at work resulting in decreased teacher performance.
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ABSTRACT

‘mmmamnmwtmnsm History and Film by bha represaniztion of Parsion of India in 1647 in fwo novels of the Wwenbieth century and

It
Keywords: Parttion, icton, racrma, sory, i, repesonten:

INTRODUCTION

Theré Is & inleresting reiationship between iterature and istory, Al
of I i) hislory thal we five read in school and colag texd
Boos becomes reat and tangible whon we rear about it in Reraiure.
What the fim Goes however, s ta Givé | anciher perspective; a three-
dimensional one. My presentation here loday = 0 talk about tis
digamnt in 3 way where the sullablty of each of ihase mediums
can be sscariained wih relabon © i individualstic raits and
Jﬂvaﬂmeb bt aiso try o undum.and Ih- wﬂ\mdwcuans wii i

sapar, | ownd i i
axplotig ese genres axiremely productve. Tha two books thal |
inéond 1o caploro e baséd oa e Partiion ot the Indian sub-
continent in e year 1947. Thess ase Ice Candy Man by
Baps'Sichwa and Pinjar by Amiiia Prtam. The two fims based on
these are Earth 1947 by Deepa Mehts and Pinjar by Chandra
Prakash Dwiveds,

HISTORICAL BACKGROUND

Parliion was he singie-rhost iraumatic event In Indian history which
can only be compared o the Holocaust of ihe mak-19ih cenlury. The
Fumbor ol pegple wio were hilled, abducied, faped and inured is
‘mind-boggling. Due 1o a decision taken by the British Gmmmm:
which was g Gver U Indian sub-continont, scores of peaple
Biedonaging 10 the Hind, Siki und Musim comunilies werk (oid (0
shill Pukislan W s e Sd i ECCOTANCR 1o the
community they belonged 1. As no infestnclure was sel L|| o
tacilate this movement, people were foroed 1o undoriake: Ui
jourmey with theie goods ud kil eiher an ool o raveling m.w,h
over-crowdid There wits a lot ol enmily amongy he
wiies which flared up due 10 s hasty and llogical decision
& governmenl This led [o 1ifs which stared in early 1947 snd
conbnued in different parts of the sub-continerit lor more il lwa.
years, During this time, seopil tavelfing in caravans fo lndia of

Inair houses were broken mig and their valustles slolan. The wi
wers lha worst viclims of Parltion as their bodies were the miarkes
vengeance for Ihe rival Hindu and Muslim communites. in
wear and civil sbile, wormen's budess becus
men's hanor. Ths, the rape of 8 wore &
tha commudly she belangs fo. As './ucuu s e & To s
wamen's bodies perceived s el
had occugeed the
i songac

ARALYSIS OF [CE CANDY #AN &

BugaiSias novol ko Candyman s un (nte
tiougy the perspectve o Ly, & Pursi gii
based | pre-partiion Lsiors and Laiks about e
sociely aboul io fall apart, 1 is significant 10 note st qnu! foved
s based parially on har own chidhiond experiences @8 a child who
witnessed frsthand the raumatic condiions of the Partiion ora.
However, by traversi the narmaive through Lenny's eyes, Sidhwa
makes e perspeciive 88 objoctive 03 possible. Lenny 4 s6en in an
sewircament; she does not fully undersland. Hor gaza fs chidiike and
allhough sha l A prenacks chlld, I 15 Sidtvwa's parspective which s
visible whanever the namalive becames complex, Being 8 Parsi, 8

cotununty which was neubal i their opinion aboul the Parbiion
‘Sidhwia i nol taking sides but i is quile apparent thal het indlinatin
s towards the Musiims and she is In faver of Jonah and not Gandi

Aysh. She tnes o wnderstand sl of the diflrsi
into contact wilh. Ayah s the cenirnl hgue in the novel. She i
& i, aacive nd et gl o v U sl
o men revolve constandy,

a, S, e protessions and ye! In

tong o o

o1 &

Gar
s times of obandon aod ach
for managing 6 sustain Ve skenion of 50

Fmasir et reallzws that Aysh s ke & mognet for (rose i ber. Ay 00, i
MOTIVATION TO TRANSFER, Suneel commerce Jenny Corbett JXU 2020-2021 1001-2400
SUPPORT TO TRANSFER AND JOURNAL
ITS IMPACTS IN TRANSFER OF
TRAINING
THE EFFECT OF TRAINING AND [Suneel commerce Dr. Anand Palla HTL 2020-2021 1006-6748

DEVELOPMENT OF HUMAN
RESOURCES ON EMPLOYEE
PERFORMANCE

JOURNAL




Joun:al of Xidian Univessity Bops:/idoLorz 103789614 8013 ISSN N:1001-2400

MOTIVATION TO TRANSFER, SUPPORT TO
TRANSFER AND ITS IMPACTS IN TRANSFER OF
TRAINING

Suneel Kumar
Research Scholar,
Menwar University

Nb-76 Gangrar
Chittorgarh (Raj.), India

Dr Rajat Kumar Sant

sseciate Professor,
Department of Commeree,
Maharaja Agrasen College
University of Delhi,
Dehli

Abstract

There is a growing concem: in evaluating training effects on the performance of employees, as
well as on Although high investments, what you leam doss not
always tum into behavior at work: Stadies show that motivation to leam and transfer and support
the application of new leaming are predictors of the impact of job training. This study aimed to
assess the influence of perceptions of ‘Psychosocial Support” and fonl Strength” on the
“Impact of Work Training’. 473 employees from three trainings offered by the Corporate in and
aromnd Delhi, Inia participated in this research. Structural equation analysis has been used to
test five hypotheses. The scales used presented strong evidence of validity. The results indicated
that Motivational Strength and Psychosocial Support are predictors of Tmpact of Work Training
and that Motivational Strength mediates the relationships between Psychosocial Support and
Tmpact of Work Training. It is concluded that it is necessary to explain the benefits of training
for the perticipants, thus stimulating the motivation to learn and the support of superiors and
colleagues to the transfer
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Abstract: mugﬁpﬂcﬁwm?uu{'ﬂmumn {
Numerous cases of paeumonia were idensificd in the Wuhan city of China in December 2019 due 1o corona JEOR NG RSN, .
virus and in the January 2020 the discase was known as COVID-19 as the World Health Organization declared. RESEARCH ARTICLE

Later on, the virus spread cxtensively in Wuhan then it crossed the threshold to over 210 countries of the world.
Many countries have been tapped in Jockdown 1o save their citizenry. Sehools and eollepes were elosed to the
indefinite times. Amid of the pandemic a round of online classes was begun in the world in peimary, seconduey
and higher education to continue the teaching and leaming process. Various studies suggest that online surfing
Teas  bad impact on the human being, especially for those who are engaged in primary education, Le. minor
wards Most of the parents were found too concerned for their kids while engaging in anline classes. Moreover,
it is generally expected fhat there is a relaion between parents’ satisfaction with various factors such as
willingness to ouling classes, weekly timing, ourput as offline, equipments, syllsbus contents, health hazard,
parents’ involvement, disturbance in parent’s job, class activities, and favor of blended leaming. A sample of
Delhi based 136 parents of minor wards were selected for the study The parents’ satisfaction survey was
applied to determine the factors that predict the satisfaction of the parents. However, the data for the study was
analyzed by using student 1-iest 1o explore the overall parents” satisfaction. Result of the study suggests that the
factors that determine parents’ satlsfetion in the study samples are willingaess 1 onling classes, weekly timing.,
output a5 offline, equipments, syllsbus contents, health hazard, parents” involvement, disturhance in parent’s
job. class activities, and favor of blended leaming. Furthermare, the dats reveals parents are not satisfied with
onlin primary education regarding variables of the sample

Key Word: Equipments, Syllabus Contents, Health Hazard, Parents’ involvement, Disturhance in parent's job,

Date of Submission: 27-07-2020 Date of Acceptance: 11-08-2020

1 INTRODUCTION

The education system in India is fucing varieus challenges for continuing the teaching-leaming process.
Government sector gims o enhance the leaching-leaming quality and have introduced initistives that fcilitate
quality teaching-leaning peactices in the schools. In the pandemic, COVID-19, these efforts rapidly introduced
for developing the teachers capacity to participate constructively in quality teaching or improvement. But these
efforts were excrcised dramstically te introduce online elasses during pandemic by which schools 1eachers have
taken extea burden of the syllabus conteats and enline taching or blended leaming since schools were closed o
the indefinite times under lockdown. The pandemic has forced schools 1o temporarily shut down and stodents to
remain in home. To ensure the continuity of teaching and leaming under the special circumstances schools were
shifted to online teaching specially in Delhia schooli cLsrent acadeamissesskon has sared with ontine
classes. Mesily sehools are taking help of technology to engage the students in their syllabus by clectronic
media such as Zoom classes, Google elassrooms and ete. But it is becoming a husdle fir the students” parents
Though perents arc happy that schools e taken the initiative foe it but it created confusion for them especially
technical challenges, by which they are more concerned for personal management (Khurana, 2020), and so
many ehallenges they ase foring about their childsen health as children are taking classes via radiation prose
devices. Just because of this cause the study about the parents” satisfaction for online primary education is taken
28 2 serious master for investigation,
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INDIA

ONSUMER PERCEPTION IN
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Manuseript Info Abstract

Manuseript History An old age proverb is that only change is always constant, the global
Recaved: 05 June 2020 markets and the consumers also pursuc this world-wide phenoenca
Final Accepted: 10 July 2020 with time and space. Since the business indusiries and marketers could

Publishedt: Augse 2020 ot be untouched by these changing internal and external o
cansumer also, being 3 part of muarket, adopeed the change

Therelbre, & avidway was introduced by the world's awironmenal

Kuowledge.
O i to prevent the bu es and environment both,

Organizstionsl  Geeen which is known as sustainable development. However i hus been foo.

limage, Socal Influcece ut market 1 pursue the path duc

to consumers’ preference and choices for product selection that has
been changing from time to time. Therefore. the primary aim of every
marketer remsined 1o capture the changing demand of the consumers.
This paper try w0 explore how this turn has come i consumer’s
perception regarding envisonment and green products. This paper also
seeks how a consumer reacts towards green products. To find out the
answers of these questions the methodology is used as analytical and
deseriptive by conducting a survey and using the SPSS sofiware fo
callculate the scceptance for green product by the comsumers. As a

. we found that the independent foctors as environmental
keowledge,  environmental concern,  perceived  knowledge,
organizations] green image and social influence always reflect in the
mind of consumers s green perception. These factors will also help in
making o world more green and harmless with sustainable
development

Copy Right, LIAR, 2020, All rights reserved.

Introduction:-

With a growing competition in the marketing discipline. rescarch and development (R&D) passes through many
phiases 1o tackle the changing perception of the consumers 10 satisfy their demands. For which muarketers have to
capture the consumers” psychology with an innovative and integrated approach. They ofien face drawbacks over this
landseape. Mainiaining consumers” pleasure or choices have always been a challenge to the every marketer. The
curvent ceatury following the green agenda in marketing field. it includes societal and holistic approach regarding
sustainable development and covironmental protection spproach. In this regards & marketer and consumer are
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